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 ABSTRACT 

 

The information and communication technology (ICT) revolution has 

significantly reshaped digital journalism, mirroring the impact of the printing 

press. Multimedia journalism, which amalgamates miscellaneous content 

(images, videos, audio, text, infographics, hypertext, etc.) into a single story, 

has become a global phenomenon reshaping news reportage. This study 

employed a Grounded Theory paradigm interspersed with Qualitative Content 

Analysis to comparatively analyse how SABC News (digital portal) and News24 

used multimedia content during the COVID-19 pandemic (April and June 2020) 

to optimise the efficacy of news reportage.  

 

Research results reveal that News24 strategically incorporated diverse 

multimedia components in its coverage of the COVID-19 pandemic, fostering 

immersive storytelling and audience engagement. Conversely, SABC News 

(digital portal) leaned towards text, potentially limiting coverage depth and 

variety. Albeit varying proficiency levels, both SABC News (digital portal) and 

News24 leveraged technological advancements for innovative news 

production. The study demonstrates that multimedia content optimises the 

efficacy of news reportage by improving accessibility, reach and audience 

engagement. It also enhances journalistic quality, highlighting the need for 

newsrooms to adapt to evolving digital technologies. 

 

These findings imply that as technology fosters new platforms and reporting 

methods that augment the quality of news reportage, multimedia content will 

continue to optimise traditional news practices, blurring the line between 

conventional and digital realms. This study lays the foundation from which other 

journalism scholars can test – at a larger scale – the statement of the research 

problem and related facets, as well as the theoretical framework on which it is 

premised. 

 

Keywords:  Multimedia journalism; multimedia content; COVID 19; Content 

Analysis; media convergence, digital media, disruptive innovation, Fourth 

Industrial Revolution (4IR) 
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 CHAPTER 1 

INTRODUCTION TO THE STUDY 

 

1. INTRODUCTION  

The advent of digitalisation has heralded the proliferation of content 

convergence, enabling text, audio, video, graphics, photos, and animation to 

mesh seamlessly as a single medium of news (Ekström and Westlund, 2019). 

All these content formats have existed before, albeit separately, but are – for 

the first time in history – in confluence to produce in-depth, interactive 

multimedia stories (Costello, 2017). This content typology enables digital news 

reportage to move from a continuum of no convergence to full convergence by 

merging an assortment of content packets to create a single package (Deuze, 

2015), metamorphosing into a new storytelling ecology (Ogden, 2019). In 

multimedia storytelling, audio expands vision beyond the photographic frame, 

providing the audience with essential context and narrative depth. Text 

furnishes a concise background, leaving visual and audio elements to 

collaboratively weave and convey the complete story (Ball, 2016). Interactive 

graphics also engage users (Llorens, Luzón, and Grau, 2013).  

 

The conventional activities of reading text lines or engaging with linear audio-

visual media have given way to a spatial organisation of content in the digital 

environment. Websites, blogs, and social media platforms now serve as virtual 

spaces where users not only consume but actively participate, learn, share 

news and opinions, shop, game, entertain, and create (Orihuela, 2017). 

Multimedia content finds better expression in cyberspace, interweaving the 

different content modalities of written text, images, video, and audio to elevate 

the quality of a digital news package (Salaverría, 2019). Content syndication, 

news aggregators, popularity rankings, recommended reading, most viewed 

lists, and trending topics are a few tools available today to navigate this chaos 

of abundance (Orihuela, 2017). Characterised by its multi-format features, the 

multimedia journalism narrative shapes a new archaeology of news 

composition, offering audiences immediate interactive media modalities (Palau-

Sampaio and Sánchez-Garcia, 2020). 
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Vos, Hanusch, Dimitrakopoulou, Geertsema-Sligh, and Sehl (2019) posit that 

multimedia journalism’s ability to embed miscellaneous data into a single news 

story makes it a viable alternative to legacy media. Multimedia content is 

immediate enough to engage, surprise, and retain the audience’s attention, yet 

measured sufficient to respect a story’s nuance and complexity (Ball, 2016). In 

the same breadth, Ogden (2019) argues that multimedia journalism is emerging 

as a mediated literacy, building a new syntax and vocabulary for telling 

compelling digital news stories.  

 

Nowadays, as Zion, Craig and Mcadams (2015) postulate, the manipulation 

and high-speed editing of images, sound, and video are increasingly 

contextualising multimedia journalism, enabling the phenomenon to function 

across diverse dimensions of storytelling. Modern-day journalists uphold 

traditional journalistic tenets of objectivity, accuracy, credible sourcing, and 

adept writing by embracing interactivity, simulations, animation, transmedia 

storytelling, completeness, and navigation. This multifaceted approach 

underscores the awareness that compelling and comprehensive stories 

necessitate the adept use of various media modalities — text, 

images/photography, sound/audio, visual data, looping video, hypertextuality, 

dynamic interactive maps, slide shows, and static or animated 

graphics/infographics — integrated seamlessly on a single digital platform 

(Palau-Sampio and Sánchez-García, 2020). Encapsulating a spectrum of 

storytelling elements, this method effectively shows that a single approach to 

doing things is inadequate in today’s converging multimedia world. 

 

In this digital milieu, multimedia's widespread distribution and fostering of 

audience engagement via social media networks inundate journalism with 

content, turning social media platforms into essential tools for news reportage. 

Social media integration magnifies audience engagement and interaction, 

highlighting the growing significance of multimedia content in digital journalism. 

This shift has opened new pathways for news access and distribution (Wiard, 

2019). Publication platforms now range from social networks to podcasts, 

websites, and TV (Elmhurst University, 2019). These new media platforms 

contribute to the production of a variegated marketplace of digital information 
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and ideas (Zilberstein, 2021). As multimedia content becomes ubiquitous in 

news reportage worldwide, it seemingly serves as a catalyst for improving 

contemporary journalism and optimising the traditional way of reporting news 

(Tandoc, 2014). This study, therefore, attempts to investigate the impact of 

multimedia content in optimising the efficacy of news reporting in two South 

African newsrooms. 

 

2. BACKGROUND  

From ancient Greek oratory to the telegraph, the satellite to modern 3-D movies, 

storytellers have always combined words, visuals, and sound to inform and 

entertain audiences (Kolodzy, 2012). New opportunities in digital long-form 

storytelling broke significantly with journalism’s past by resorting to visual 

attributes, multimedia features, and innovative layouts that function as 

opportunities for prominent media organisations to build a branded sense of 

renown in an increasingly competitive market (Bastos, 2016). Thanks to 

technological innovation, the digital medium embeds multimedia elements – 

tweets, music, video, interactive graphics, or animation to contextualise news 

events (Xiao, 2020). These stories encourage reader-driven circulation through 

social media, allowing consumers to create their own identities by associating 

with such digital artefacts and changing their reading experiences (Bastos, 

2016). 

 

Llorens et al. (2013) observe that cyberspace is an ideal news medium because 

of its wherewithal to publish audio, video, graphics, text, and pictures in one 

news story. Digital stories created using multimedia tools are artistic, creative, 

and aesthetical products. The cyberspace increases the quality and popularity 

of this multimedia content, granting journalism more flexibility to disseminate 

large volumes of digital content in no time and with greater variety, expansion, 

depth, context, and agility (Xiao, 2020). With the dawn of digitalisation, 

technological innovation forms part of mainstream news production, and the 

scenario of various intelligent systems interacting reliably and securely with 

each other has become the norm (Mohan, Bashingwa, Tiffin, Dhar, Mulder and 

George, 2020). 
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Before the Internet, journalists and media organisations had, over many years, 

developed conventions for reporting in newspapers, on the radio and television. 

In hindsight, the digital generation of journalistic media products should be 

credited with breaking down important cultural barriers and hierarchies of 

information and profoundly changing institutions (Jones and Salter, 2012). 

Although global audiences are not abandoning traditional media in droves, 

there are many signs of users shifting towards more digital, interactive, mobile, 

and immediate sources of news (Jones and Salter, 2012). In their seminal study 

of digital journalism, Hermida and Young (2019) infer that multimedia content 

is synonymous with immediacy, iterative updates, and innovative storytelling.  

 

Nowadays, non-print media dominates news acquisition by the public and is 

more influential than could have been predicted in its infancy (Nel and 

Govender, 2020). Reading text lines and listening to or watching temporal 

audio-visual media are now regarded as typical activities of traditional news 

consumption. The digital nature of a multimedia environment has paved the 

way for a spatial rather than temporal organisation of content. It offers 

innovative content formats and also helps improve journalism through 

techniques that sustain an appetite for high-quality news (Orihuela, 2017).  

 

Echoing the same sentiment, Eldridge and Franklin (2019), similar to Xiao 

(2020), argue that multimedia stories are synergistic, incorporating a process 

that can be illustrated with graphics, strong emotions for still photos, action for 

video and pithy quotes for audio as well as the digitalisation of photomontages 

which links with voice narration and short video clips to enhance print stories 

online. Far from the single-direction point-multipoint asymmetrical distribution 

model of legacy media, with multimedia journalism emerges a bilateral inverse 

model – many-to-one based on the client-server architecture of the Internet – 

but also a multilateral horizontal and symmetrical many-to-many model 

(Orihuela, 2017). This taxonomy is a starting framework for classifying new 

elements of storytelling (Hernandez and Rue, 2016). 

Digital sources of news have seen significant upticks since the coronavirus 

(Covid-18) gripped the world. However, the consumption of print newspapers 

has fallen as lockdowns undermined physical distribution, almost certainly 

hastening the transition to an all-digital future (Newman, Fletcher, Andi, and 
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Nielsen, 2020). Digitalisation is thus rendering several legacy media titles 

defunct as it ushers in the inevitable closure of traditional publications, causing 

the media to rapidly evolve into a new ecology of news production and 

consumption (Ogden, 2019). Underscoring this perspective, Wilding, Fray, 

Molitorisz, and McKewon (2018) postulate that digital platforms have 

undoubtedly altered news consumption, distribution, and production.  

 

For news producers, the pre-digital business model has crumbled. The 

digitalisation of the newspaper industry poses a significant challenge for 

incumbent media companies to use modern technology in the reportage of 

news (Åkesson, Sorensen and Eriksson, 2018). Newman et al. (2020) posit that 

the remarkable surge of Internet activity in society is a bellwether, signalling 

that the journalism profession is positioning itself for the 4IR, where 

digitalisation is poised to dominate the media environment. Circumstantially, 

the system of single-medium journalists, i.e., a radio reporter, a print reporter, 

a graphic designer, or a television reporter, can never work in today’s 

converging digital media world. The future of journalism is in the integration of 

digital affordances to improve and renew the profession for generations to come 

(Jones and Salter, 2012). 

 

In essence, the priorities of journalism have undergone considerable change 

since its heyday in the early twenty-first century, with newspapers shifting 

toward compact, visually appealing, and commuter-friendly editions featuring 

fewer stories on each page and making space for the use of photography in 

storytelling. Subsequent to this era, entertainment has superseded the 

provision of information; human interest has supplanted the public interest; 

measured judgment has succumbed to sensationalism; the trivial has 

triumphed over the weighty; the intimate relationships of celebrities from soap 

operas, the world of sport or the royal family are judged to be more ‘newsworthy’ 

than the reporting of significant issues and events of international consequence. 

As digital content grows to become the major source of news in the world, the 

practices and standards of journalism are likely to experience further upheaval 

(Bastos, 2016). 
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This general overview provides the background and rationale for the study, 

which aims to contextualise the statement of the research problem. 

 

3. PROBLEM STATEMENT  

The transition from the printed press to online news websites has changed 

readership and reflects structural transformations associated with platform 

design, section assignment, and website layout. These technical modifications 

exert a major influence on reading habits and change the way news is 

consumed (Bastos, 2016). Given the technological changes influencing 

journalism today, Deuze (2015) and Xiao (2020) postulate that the increased 

volume of published multimedia content in cyberspace can improve the 

efficiency of digital storytelling. 

 

Multimedia journalism extends the breadth of news and gives the audience 

enough choices to access information stored in digital repositories in different 

formats (Acosta, Zambrano and Mora, 2020). The ontological principle of this 

school of thought is that the media is shaped by the technology that renders the 

existence of its digital content possible (Wiard, 2019).  This suggests that in 

future, the media will not require or resemble any of the structures or formats 

that journalists are familiar with today. Therefore, future journalists have to be 

flexible enough to use technological innovation to decipher difficult concepts 

and rouse the audience’s imagination through their creativity (Dutta and 

Gangopadhyay, 2019).  

 

Many journalists across the world are now using multimedia typologies to 

optimise the efficacy of their digital news offerings. This has entrenched a 

culture of unrestricted, converged content and led to the development of free 

platforms from which to publish and access it. However, despite the adoption 

of multimedia content by contemporary newsrooms across the globe being on 

the increase, previous studies have primarily focused on describing the 

terminology (multimedia journalism) without dealing in depth with how its 

intricacies can improve news reporting in the 21st century.  
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In light of this, the study attempts to investigate whether multimedia content 

enhances the effectiveness of news reporting. This study takes place in the 

backdrop of an unprecedented global health pandemic, COVID-19, as well as 

associated economic, political, and social ramifications, most of which are still 

unfolding. The study focused on multimedia news stories produced and 

published by two South African media organisations during the COVID-19 

pandemic, in which the South African government had to declare a 

socioeconomic lockdown to mitigate the impact of the COVID-19 pandemic. 

 

4. RESEARCH QUESTIONS/ RESEARCH OBJECTIVES  

The main aim of the proposed study is to investigate the impact that multimedia 

content has in optimising the efficiency of news reporting. To achieve this, the 

study will pursue the following research objectives: 

 

1. To explain the concept of multimedia journalism. 

2. To identify components of effective multimedia packages in news 

reporting. 

3. To explore how SABC News (digital portal) and News24 package 

multimedia content when reporting on the COVID-19 pandemic. 

4. To determine how multimedia packages influence the efficiency of news 

reporting. 

 

5. ACADEMIC VALUE AND INTENDED CONTRIBUTION OF 

THE PROPOSED STUDY 

This study is tailored to critically analyse existing conceptions of knowledge in 

multimedia journalism scholarship, generate invaluable academic data, 

demystify the concept of multimedia journalism/content and enhance scholars' 

understanding of the significance of multimedia content in improving the 

efficacy and quality of digital news reportage. The researcher believes the 

results may corroborate previous studies on multimedia journalism and 

contribute noteworthy ideas to the journalism profession, all the while 

broadening the body of academic knowledge on the research topic. In this vein, 

the results of the study may serve as a springboard to stimulate future 

journalistic research endeavours and inspire South African universities to 
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develop pedagogical strategies for multimedia journalism when training future 

professionals. Considering the conspicuous knowledge gap, this study 

constitutes, therefore, an excellent initial step towards resolving the research 

problem. 

 

6. ASSUMPTIONS AND DELIMITATIONS OF THE STUDY  

6.1.1 Assumptions 

The research problem of this study prompted the researcher to make the 

following assumptions. This study assumes that: 

 

�x Multimedia journalism weaves different content modalities to create a 

single narrative. 

�x Unlike static, text-only news, multimedia content is interactive, 

captivating the audience. 

�x Multimedia productions augment the quality and rigour of digital news. 

�x Converged content modalities offer modern journalists a broader range 

of journalistic storytelling tools and techniques. 

�x Multimedia journalism presents an amalgam of the more rarefied forms 

of digital reporting, including sound and video editing, art software, web 

design, film production and audio engineering. 

�x Multimedia content makes digital news reportage efficacious. 

�x With the emergence of the 4IR, journalism is facing new ethical issues. 

 

6.1.2 Delimitations 

The following are some of the most significant delimitations of this study: 

�x The units of analysis are SABC News (digital portal) and News24, which 

are conveniently located in Johannesburg. 

�x The method used for the preliminary literature review is the Internet. 

�x Adherence to the COVID-19 pandemic health protocols that limit intimate 

human interaction would have been necessary to help dissect certain 

elements of the study. 

�x The chosen approach for data collection is a Cross-Sectional Research 

Design, wherein descriptive data will be collected in one instance. 
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photographs, digital illustrations, graphics, and miscellaneous data sets in 

interactive, virtual environments based on a hypertext structure. However, 

when applying various formats to a single story, text, audio, and video 

components should complement, not repeat each other.  

 

Omemarian (2009) notes that multimedia tools provide reporters with a better 

means to communicate and narrate events to their audiences. Whereas 

broadcast or print platforms allow for only limited information, multimedia tools 

have broken the barriers of storytelling. Stevens (2014) argues that multimedia 

stories provide the audience with the full context of a story. Vos et al. (2019) 

maintain that embedding large data, such as slideshows and audio or video 

files that can be instantly streamed, makes it possible to produce journalism 

with the full multimedia potential for a growing market of users with digital 

devices. These devices not only allow the consumption of multimedia content 

but also are themselves technologies in which the previously media-specific 

modalities of written text, images, videos, and audio converge. With the 

increase in server capacities and download speed, it has become attractive for 

news websites from newspaper and broadcast brands to embed similar media 

formats in their online multimedia stories (Friedrichsen and Kamalipour, 2017). 

 

Deuze (2015) posits that elements of multimedia journalism should be seen as 

recombinant because journalists shape and are being shaped by the various 

contexts involved in multimedia news work. Not only does this elevate the ability 

of journalism to be composite in its reflection of reality, but it also highlights the 

medium’s wherewithal to use technology to make the coverage of each story 

accurate and prominent. Costello (2017) characterises multimedia journalism 

as a super-medium of sorts, leveraging multiple content modalities to convey 

news through a synergistic layout of video with text or images, interactive 

graphics (animation) with voice narration and annotated bar charts with music. 

This strategy broadens the scope of news and provides the audience with a 

variety of ways to interact with the content, making multimedia content a 

cornerstone of modern news reporting. Because of the digital environment and 

greater server capacity, multimedia content continues to play an increasingly 

important role in defining how information is presented, understood and shared 

(Vos, Hanusch, Geertsema-Sligh, Chan-Olmsted, and Molyneux, 2019). 
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Thanks to technology, photomontages with voice narration and short video clips 

enhance print stories online (Xiao, 2020). The trajectory of one media form 

intersects and expands the narrative arc of the other (Costello, 2017). Ball 

(2016) corresponds his argument with this school of thought and that of Xiao 

(2020), maintaining that multimedia tapestries provide colour and depth, 

making journalism quick and profound. Multimedia journalism extends the 

breadth of news and gives the audience enough choices. The cyberspace, on 

the other hand, increases the quality and popularity of multimedia content (Xiao, 

2020). Conversely, Cantoni, Levialdi and Zavidovique (2011) validate this 

school of thought, highlighting that the Internet serves as the most important 

carrier of digital news, publishing multimedia content on over 300 million 

websites. Digital stories created using multimedia tools are artistic, creative, 

and aesthetical products (Dunham, 2020). This taxonomy is a starting 

framework for classifying new elements of storytelling (Hernandez and Rue, 

2016). 

One of the primary ways multimedia content improves journalistic news 

reporting is its capacity to deliver complex information in a more visual and 

intelligible manner. Graphics and maps, for example, can be used to convey 

statistical data or information, explain how things work, or provide context for 

historical events. This makes the content more engaging for the audience and 

allows them to better understand the story. Multimedia content such as films 

and interactive graphics can be used to transport the audience to locations they 

otherwise would not be able to visit or to give an immersive experience that aids 

in the development of empathy.  The digital world has made the distribution and 

availability of content more accessible than it was in the past, making 

multimedia content affordable or free to access. This means disseminating 

multimedia content via digital platforms is more viable than the conservative or 

conventional way of accessing audiences (Cummings, 2020).  

  

Multimedia journalism finds expression online and, in its true form, changes the 

nature of news. Instead of the audiences using different media for news 

consumption, they can use one that incorporates everything from text, video, 

sound, graphics and pictures to other miscellaneous data sets. There is a lot of 

convenience in the production of multimedia content for both the audience and 
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the journalist (Kocabay, 2019). Journalists or newsroom executives can use 

their mobile phone cameras to produce content for television news, web, and 

social media platforms (Ekström and Westlund, 2019). 

 

The COVID-19 pandemic has also increased the use of social media as a news 

source, emphasising the importance of multimedia content in news reporting. 

Because social media platforms are primarily visual, news organisations have 

had to adapt by generating multimedia content that can be easily shared and 

consumed by them. During the COVID-19 pandemic, the digital transformation 

of journalism expedited the usage of multimedia content in news reporting, 

emphasising its relevance in engaging audiences and presenting complicated 

information in a more accessible manner. This highlights the need to broaden 

the focus of journalism studies to understand the changing nature of the 

profession and the role of individuals, organisations and audiences beyond the 

traditional boundaries (Cummings, 2020). 

 

8.2 Digitalisation of newsrooms  

The digitalisation of newsrooms refers to the integration of digital technologies 

into every aspect of news production and dissemination. This process has been 

driven by the widespread adoption of the Internet and the emergence of digital 

platforms. Deuze (2015) and Anderson (2013) argue that the digitalisation of 

newsrooms has disrupted traditional news production methods and created 

new opportunities for journalists, revolutionising newsroom operations. 

Digitalisation has streamlined the gathering and dissemination of news, making 

it more immediate and accessible to a global audience. Singer and Ashman 

(2009) highlight how digital technologies have led to the convergence of various 

media forms, allowing news organisations to reach audiences through 

multimedia content. 

 

Perreault (2018) defines the digitalisation of newsrooms as the process by 

which news organisations adopt new digital technology and practices in order 

to generate and deliver news. Several reasons have contributed to this 

transition, including the rise of the Internet, the spread of social media, and the 

growing demand for mobile news consumption (Vos and Benthaus, 2019). 
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However, the evolution of the business model of news poses financial viability 

challenges for media organisations as digital marketing replaces traditional 

advertising, prompting the exploration of novel revenue streams and content 

distribution strategies (Jin and Seo, 2017).  

 

8.3 Multimedia content and its role in news reporting 

In news reporting, multimedia content refers to the use of numerous media 

formats, such as text, photos, video, audio, and interactive components, to 

portray news items. It has become an essential component of modern 

journalism, improving how news is conveyed. It is increasingly used in news 

reporting to provide audiences with a more immersive and engaging storytelling 

experience (Kaltenbrunner and Meier, 2013). According to Vos et al. (2019), 

multimedia storytelling provides the audience with the complete context of a 

story.  

 

One of the most principal functions of multimedia content in news reporting is 

to enhance audience engagement. This kind of interaction is critical in today's 

media scene, where gaining and holding the attention of the audience is a 

constant challenge. Newman, Fletcher, Schulz, and Nielsen (2021) found that 

multimedia tools give reporters a powerful way to explain and interpret complex 

information to their audiences in a more visual and intelligible manner. These 

tools break down traditional storytelling barriers, allowing for a more immersive 

experience. Graphics, maps, and interactive features are used to communicate 

statistical information, explain complex concepts, and provide historical context 

(Kaltenbrunner and Meier, 2013).  

 

Photo galleries, which allow journalists to tell a story through a succession of 

photos, are one example of multimedia content in news reporting. This is 

especially useful for stories that are difficult to express verbally, such as natural 

disasters or war zones. Videos can give viewers an up-close look at current 

events. This is especially effective for stories that are taking place in real-time, 

such as protests or athletic events. Interviews with eyewitnesses or specialists 

can be captured via audio recordings. This can give news stories more depth 

and perspective. Interactive graphics can be used to visually communicate 



 

 

19 

complex data or concepts. This can make news stories more intelligible and 

accessible to audiences. Producing multimedia material, on the other hand, can 

be more expensive than producing standard text-based content. This is 

because journalists must have access to the required equipment and abilities. 

Journalists must also learn new skills to create multimedia material. These 

include photography, videography, and audio recording and editing abilities. 

Misinformation and disinformation can also be spread using multimedia 

content. It is critical for journalists to be aware of this risk and to take 

precautions (Tandoc and Vos, 2022). 

 

According to Stevens (2014), multimedia storytelling takes audiences to regions 

they might not otherwise have the opportunity to visit, giving an immersive 

experience that aids in the development of empathy. This strategy is especially 

important during major news occurrences such as the COVID-19 pandemic, 

when people are mostly confined to their homes and rely on digital sources for 

information (Komrlj, Kvarantan and ���X�K�R, 2021). 

 

9. THE NATURE OF SABC NEWS (DIGITAL PORTAL)    

In the digital age, news consumption has transitioned from traditional print and 

broadcast mediums to online platforms (Wiard, 2019). Two prominent players 

in the South African media landscape, SABC News (digital portal) and News24, 

have been at the forefront of this transformation. This section of the study 

delves into the nature of these two platforms, exploring their content, audience 

engagement, and impact. Academic literature and critical analysis are 

employed to provide an insightful comparison of these platforms. 

 

9.1 SABC News (digital portal) : A public service broadcaster  

The South African Broadcasting Corporation (SABC), a prominent force in 

South African media since 1936, traditionally relied on radio and television for 

news dissemination. The digital revolution, however, prompted adaptation and 

new strategies for news delivery (De Beer and Louw, 2010). SABC News 

(digital portal), the digital extension of SABC, was established to broaden its 

reach while adhering to the organisation's commitment to presenting impartial, 

informative, and inclusive news coverage (Van der Merwe, 2017).  
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Despite challenges such as resource limitations, technical expertise gaps, and 

a change-resistant culture, SABC successfully launched SABC News (digital 

portal) in 2007 (Horner, 2015). The website, offering breaking news, articles, 

video reports, live streaming, and interactive features, has become a significant 

news source, contributing to increased access, diverse perspectives, audience 

engagement, and challenging traditional media dominance (Khumalo, 2011). 

SABC News (digital portal) exemplifies the changing South African media 

landscape. While facing challenges, it has showcased its potential to inform and 

engage South Africans in the digital age (Makua, 2011). The platform's future 

hinges on its ability to adapt to the evolving digital environment, providing high-

quality, accessible news content (Strydom, 2013). 

 

9.2 News24: A private, independent voice  

News24, established in 1998 as a privately owned independent news outlet, 

quickly became a leading digital news provider in South Africa, renowned for its 

diverse content and user-generated contributions (Walravens, 2018). Emerging 

during the Internet's early days in South Africa, News24 filled a crucial gap for 

accessible and timely news coverage. It gained popularity for its focus on 

breaking news, multimedia features, and early adoption of digital technologies 

(De Beer and Louw, 2010). The success of News24 is attributed to its editorial 

emphasis on objectivity, accuracy, in-depth reporting, balance, fairness, and 

user-friendliness. 

 

Offering a comprehensive range of content across various categories, News24 

uses multimedia formats like videos and infographics to engage its audience 

and enhance storytelling (Walravens, 2018). Its impact on the South African 

media landscape is evident, increasing news accessibility, challenging 

traditional media dominance, driving digital news production innovation, and 

fostering public discourse (Horner, 2015). As a prominent force, News24 

continues to shape how news is consumed and disseminated in the digital age 

(Makua, 2011). Its ongoing success hinges on adapting to evolving media 

trends, upholding a commitment to quality journalism, and meeting the 

changing needs of its audience (Berger, 2015). 
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10. CONCEPTUAL FRAMEWORK 

The main purpose of theory in the social sciences is to describe reality and, with 

empirical research, produce generalisable knowledge (Jeffres, 2015). This 

study's propositions are based on two theories in journalism: the medium theory 

and the theory of disruptive innovation. 

 

10.1 Medium Theory   

Marshall McLuhan challenged conventional definitions when he claimed that 

the medium is the message. With this claim, he stressed how news platforms 

differ, not only in terms of their content but also in terms of how they awaken 

and alter thoughts and senses (Meyrowitz, 2019). Orihuela (2017) argues that 

media are not simply channels for transmitting information between two or more 

environments but are themselves distinct social-psychological settings that 

encourage certain types of interaction and discourage others (iResearchNet, 

2021). McLuhan distinguished media by the cognitive processes each required, 

popularising the idea that channels are a dominant force that must be 

understood to know how the media influence society and culture (Meyrowitz, 

2019). 

 

Today, the strategic mission of media is the information about the information: 

information intelligence, interpretation, filtering and searching combined with 

the challenge of new interactive multimedia narratives delivered by a wide 

range of channels. The analysis of data and its transformation into knowledge 

becomes the axis of media activities. New media has enabled people to access 

and share information worldwide and has reduced the communication gap 

(Orihuela, 2017). The dynamics of information access have undergone a 

paradigm shift, with journalists relinquishing control to a greater extent. The 

escalating reliance on social media and diverse platforms has empowered 

individuals to access an extensive array of sources, including 'alternative facts' 

that may contradict official advice, propagate misinformation, or be outright 

false (Newman et al., 2021). 
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The medium theory focuses on the medium characteristic itself rather than on 

what it conveys or how information is received. In medium theory, a medium is 

not simply a newspaper, the Internet, a digital camera and so forth. Instead, it 

is the symbolic environment of any communicative act (Meyrowitz, 2008). 

Medium theory operates on at least two levels: the micro (individual situation) 

and the macro (cultural). On the micro level, the key issue is how the medium 

selected by a person for a specific purpose influences a particular situation or 

interaction. On the macro level, the primary medium theory question is how the 

addition of a new medium to a society’s existing matrix of media may alter social 

interactions, thinking patterns, social roles, social institutions, and social 

structure in general (iResearchNet, 2021). 

 

Marshall McLuhan's Medium Theory holds immense relevance for this study 

investigating the impact of multimedia content in optimising the effectiveness of 

news reporting. This theory posits that the medium itself profoundly shapes the 

message conveyed, influencing how information is received and understood 

(McLuhan, 1964). Within the context of this research, Medium Theory provides 

a powerful lens through which to examine how diverse media technologies 

influence news production and consumption. While critics argue that Medium 

Theory leans toward determinism, it offers unique insights into the medium-

specific dynamics at play (Postman, 1979).  

 

The unique value of Medium Theory lies in its ability to deconstruct the 

characteristics of each medium within multimedia journalism, allowing media 

practitioners to understand how consumers interact with distinct features. This 

becomes increasingly crucial in the 4IR era, where multimedia journalism 

seamlessly integrates text, video, audio, and interactive elements within a 

single platform. By facilitating a medium-specific analysis, Medium Theory 

allows journalists to recognise the unique affordances and limitations of each 

medium, further emphasising the profound influence of the medium on 

audience engagement (Tandoc, 2014). Medium Theory aligns with the dynamic 

and ever-changing nature of multimedia journalism in the digital age, 

characterised by interactivity and immersion (Tandoc, 2014). It equips 

researchers with a valuable tool to examine how multimedia journalism 

transforms news generation and consumption, complementing other relevant 
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theories like Clayton Christensen's theory of disruptive innovation (Christensen, 

1997). 

 

Therefore, incorporating Medium Theory into this study framework provides 

several key benefits. It deepens the comprehension of how multimedia content 

shapes news reporting in the 4IR, facilitates a detailed and insightful 

examination of the interactive dynamics between different media elements 

within multimedia journalism, and complements other relevant theories, offering 

a holistic view of the complex factors influencing news reporting effectiveness. 

By integrating Medium Theory into this study, the researcher gains a lens 

through which to explore the intricate relationship between multimedia content 

and news reporting efficacy. This ultimately leads to a richer and more insightful 

understanding of how multimedia content can be harnessed to optimise the 

effectiveness of news dissemination in the digital age (Tandoc, 2014). 

 

10.2 Theory of Disruptive Innovation 

Clayton Christensen's theory of disruptive innovation describes how new 

technology and business models displace old ones. The hypothesis was 

created in the 1990s, and it contends that disruptive technologies often begin 

by targeting less profitable or demanding clients but gradually move upwards 

and disrupt the entire industry (Christensen and Raynor, 2003). The Fourth 

Industrial Revolution (4IR) is a time of fast technological change marked by 

digital, physical, and biological technology convergence. This convergence is 

opening new avenues for disruptive innovation across many industries, 

including media and journalism (Schwab, 2015). One of the 4IR's primary 

features is the capacity to create and distribute multimedia content. Multimedia 

journalism uses text, photos, infographics, audio, and video to present stories 

in a more engaging and informative way. The 4IR is opening new avenues for 

disruptive innovation across many industries, including the media. One of the 

primary ways in which the journalism profession is being disrupted is through 

multimedia journalism (Orihuela, 2017). 

 

In a variety of ways, multimedia journalism is upending the traditional 

journalistic profession. It makes it easier for new entrants to compete with 
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established media firms. It is transforming how audiences consume news and 

information while offering new revenue options for journalists (Vos and Tandoc, 

2022). Anyone can now easily make and distribute multimedia content, thanks 

to social media networks. As a result, fresh voices and perspectives in 

journalism have proliferated. The gradual demise of print media has given 

journalists new options to work in multimedia formats. The growth of niche 

media has given journalists additional chances to specialise in specific themes 

or areas of expertise. As a result, the media landscape has become more 

diverse, making journalism increasingly accessible and affordable (Vos and 

Tandoc, 2022). However, journalists must learn new skills and adapt to the 

changing media landscape to thrive in the 4IR. 

 

According to Christensen, Halvorson, and Roth (2010), personal computers 

destroyed the mainframe computer industry. Initially, they were less expensive 

and simpler than mainframes and intended for individual users and small 

businesses. Personal computers grew in power and affordability over time, 

eventually displacing mainframes in many applications. Digital cameras were 

initially less expensive and easier to use than film cameras and aimed at 

amateur photographers. Digital cameras become more sophisticated and 

affordable over time, eventually displacing film cameras in the majority of 

applications. Netflix provided a membership service allowing clients to watch 

unlimited films and television series online. This was handier and less 

expensive than renting DVDs from a typical video store. Netflix has risen to 

dominate the video streaming business over time.  

 

The theory of disruptive innovation holds significant relevance for this study, 

which explores the impact of multimedia content in optimising the effectiveness 

of news reporting. In the context of multimedia journalism, comprising text, 

audio, video, and interactive elements, this theory provides a valuable 

framework for understanding how new and engaging formats challenge 

traditional news industry dynamics. Multimedia journalism, seen as a disruptive 

innovation, challenges established norms within the news industry (Christensen 

and Raynor, 2003). Initially perceived as less credible, multimedia content has 

gained prominence with technological advancements and changing audience 
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preferences. The theory of disruptive innovation provides insights into key 

aspects related to this research.  

 

11. RESEARCH DESIGN AND METHODOLOGY 

11.1 Research paradigm  

Using the Grounded Theory paradigm, this study investigates the effectiveness 

of multimedia content during the COVID-19 pandemic in South Africa. The 

research design involves systematic sampling and data collection, analysis, 

and interpretation using a coding sheet focused on the front ends of News24 

and SABC News (digital portal). The methodology involves qualitative content 

analysis to examine both numerical and non-numerical data. Obtaining ethical 

clearance from the Tshwane University of Technology's (TUT) Faculty of Ethics 

Committee is paramount before commencing data collection for this study. This 

will ensure adherence to fundamental ethical principles such as autonomy, 

beneficence, non-maleficence, and justice throughout data collection, analysis, 

and presentation of findings. While traditional approaches seek permission from 

editors of the units of analysis (e.g. SABC News (digital portal) and News24), 

this grounded theory study will adopt a different approach for several reasons.  

 

Seeking editorial consent might introduce researcher bias by influencing 

content selection or participants' (e.g., journalists, editors, 

interviewees, audiences) responses. This will violate the ethical principle 

of autonomy (Bryman, 2012). Relying solely on editor-approved content could 

limit access to diverse perspectives and potentially underrepresent critical or 

dissenting voices. Obtaining consent from the units of analysis is impractical or 

infeasible and could potentially hinder the generalizability and authenticity of 

research findings (Altheide and Schneider, 2013). Editorial involvement could 

introduce researcher bias through selective access to content or pressure to 

present findings in a particular light.  

 

This study prioritises alternative methods to safeguard ethical research 

practices. By analysing a more comprehensive range of publicly available 

multimedia content (e.g., websites, social media posts) and shunning away 

from obtaining informed consent from the units of analysis, the study aims to 
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capture a more complete picture, and mitigate potential researcher, sampling, 

and respondent bias. This ensures research validity is intact, promotes 

transparency, and avoids data access or manipulation concerns. Mitigation 

strategies include employing purposive sampling techniques to ensure a 

diverse range of perspectives and content types are analysed. This aligns with 

emerging research methodologies in studying journalistic practices using 

grounded theory and qualitative content analysis without compromising ethical 

principles.  

 

11.2 Sampling plan  

This study will employ a purposive sampling technique to analyse published 

content. It uses purposive sampling to analyse multimedia content during the 

COVID-19 pandemic, using SABC News and News24 as units of analysis. 

Purposive sampling, also known as judgement sampling, aims to gain detailed 

knowledge about multimedia content's efficacy in news reportage. Iterative 

sampling allows for flexible data collection and analysis, optimising efficiency. 

Purposive sampling is used to raise awareness, provide new perspectives, and 

create new awareness in readers (Drisko and Maschi, 2016). 

 

11.3 Data collection plan  

The research used inductive qualitative content analysis and a grounded 

theoretical paradigm to collect and analyse research data on the COVID-19 

pandemic. Data collection included pictorial, graphical, audio-visual, textual, 

and numerical data, which was analysed and compiled into a comprehensive 

report. The study used SABC News (digital portal) and News24 as primary data 

sources to ensure non-contrived findings and minimise researcher influence. 

Both media houses have a proven track record in multimedia reporting, and the 

research focuses on how multimedia content optimises news reportage 

efficacy. A preliminary literature review was used to develop a conceptual 

framework and qualitative method of inquiry. The exploratory nature of this 

research method and theoretical construction based on data from reliable 

sources distinguish it from a pure grounded theory approach (Quick and Hall, 

2015).  
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11.3.1 Coding 

Coding is crucial in grounded theory, as it helps researchers determine the 

direction for data collection and develop emergent theories. This study plans to 

use axial coding, which involves creating a dense network of relations around 

a category, to encode large quantities and varieties of data (Grandeit, 

Haberkern, Lang, Albrecht, and Lehmann, 2020). Open coding will be used 

initially to break down data into smaller units to categorise them. Axial coding, 

which involves paired categories with their subcategories, is used to create a 

dense network of relations around the axis of a category (Maike and Rezat, 

2019). The study will use a coding framework, develop preliminary codes, and 

use a coding sheet to document the coding process. A constant comparison 

and contrast method will be employed to label patterns and streamline the 

coding process. The research data will be transcribed and analysed using the 

prescribed coding sheet, adhering to the interpretivist grounded theory 

approach. The study aims to approach research data with a neutral perspective 

and regularly review and refine the coding process to ensure accuracy, 

consistency, and unbiased analysis. 

 

11.4 Data analysis technique 

The study aims to explore the effectiveness of multimedia content in news 

reportage during the COVID-19 pandemic using SABC News (digital portal) and 

News24 as units of analysis. The research will use a structured coding scheme 

to categorise text, employ inferential statistics for numerical data analysis, and 

utilise text, statistical, and prescriptive analysis methods to ensure reliability and 

validity. The data will be formulated into categories, identifying relevant codes 

and labelling them descriptively. The data analysis plan, grounded in qualitative 

methodologies, aims to provide a robust foundation for deriving meaningful 

insights into the research question. 
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12. DEMONSTRATING THE QUALITY AND RIGOUR OF THE 

RESEARCH DESIGN 

 

This section evaluates the robustness of the proposed research design, 

addressing biases inherent in research methods and emphasising key aspects 

such as validity, authenticity, and transferability to uphold the study's integrity. 

 

The researcher chose an unconventional approach to conduct a study, not 

seeking permission from SABC News (digital portal) editors and News24 to 

eliminate bias and potential distortion of facts. Purposive sampling is chosen to 

circumvent misrepresentation and ensure high construct validity. The study's 

robustness and scientific integrity will be maintained through strategic 

decisions, meticulous data recording, and transparent acknowledgement of 

limitations. Results will be recorded on a coding sheet, ensuring accuracy and 

adherence to qualitative research principles. The study's findings will address 

credibility, transferability, dependability, and trustworthiness, ensuring the 

accuracy of the research findings. 

 

The study used a grounded theory paradigm, focusing on qualitative content 

analysis, to interpret subjective text data. This flexible methodology is suitable 

for understanding phenomena with little known information. It involves constant 

comparative analysis and iterative data collection to develop abstract 

conceptual theories. The interpretivist paradigm emphasises understanding the 

subjective world of human experience (Kivunja and Kuyini, 2017). The research 

aims to contribute to understanding how multimedia content influences news 

reportage during the COVID-19 pandemic. Paradigms guide the researcher's 

approach and explanations. The researcher's characteristics include 

conceptualising data, being tolerant of confusion, and allowing conceptual 

meaning to emerge from data. The study will be conducted unbiasedly, avoiding 

researcher and respondent bias and disclosing no competing financial or 

personal ties. 

 

 

13. RESEARCH ETHICS 
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Ward (2015) defines ethics as a practical normative activity that aims to 

integrate values and morality into people’s lives, as individuals and as societies. 

However, if certain ethical considerations cannot be guaranteed, the decision 

to undertake research has to be informed by the researcher’s social conscience 

(Du Plooy, 2013). Hereunder is a list and a brief discussion of the ethical 

principles applicable to this study: 

 

�x Falsification, fabrication, and plagiarism 

Falsification, fabrication, and plagiarism are cardinal sins of research conduct. 

Falsification is the changing or omission of research data to support claims, 

hypotheses, and other findings, while fabrication deals with the construction of 

data or observations that never occurred in the gathering of data. Using or 

representing the work of others as your own constitutes plagiarism, even if 

committed unintentionally (Schienke, 2020). 

 

�x Researcher’s objectivity, honesty, and integrity 

The researcher’s integrity is a principal virtue that binds together and balances 

other virtues such as accountability, honesty, and objectivity. Integrity in 

research means that the researcher should plan, propose, report, and review 

their study based on these values (Banks, 2018).  

 

�x Copyright 

There is still considerable ambiguity regarding the academic definition of 

copyright. However, the explanation provided by the United States State 

University of New Jersey (2020) seems to be relevant. Copyright is a form of 

legal protection for intellectual and creative works. It is provided to authors and 

creators of original works of expression, including literary, musical, dramatic, 

artistic, sound, and audio-visual works. Copyright applies to both published and 

unpublished works. Authors and creators have the right to decide when and 

how their intellectual works are disseminated to the public. 

 

Ethical clearance to conduct this study was obtained from the Tshwane 

University of Technology’s (TUT) Journalism Department. Annexure B contains 

TUT’s ethical clearance form, which will be used in the proposed study. 
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14. DEMARCATION OF THE STUDY 

 

Chapter 1  contains the introduction, background, statement of the research 

problem, and guiding research objectives, as well as the proposed study's 

academic value and contribution. 

 

Chapter 2 provides an in-depth literature review that depicts the intricacies of 

multimedia journalism, including a synthesis of previous academic work on 

related topics. Through scouting normative literature from various international 

scholarly monographs, this chapter unravels the theoretical framework that 

underpins the study of multimedia journalism.  

 

Chapter 3 discusses the components of the chosen research methodology, 

including a description of the inquiry strategy and broad research design, data 

collection and analysis techniques, as well as research ethics. This chapter also 

deals with the quality and rigour of the proposed research design.  

 

Chapter 4 discusses the data analysis and research findings of this study. 

 

Chapter 5 discusses the implications, conclusions, recommendations and 

limitations of the study.  
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 CHAPTER 2 

 LITERATURE REVIEW  

 

1. INTRODUCTION 

This chapter delved into the intricacies of multimedia journalism, its impact on 

contemporary news reportage, and its potential to redefine the journalistic 

landscape. Having established the research problem, objectives, and 

theoretical framework in previous chapters, this section now embarks on a 

detailed exploration of the normative literature surrounding this evolving field. 

 

The chapter dissects the synergy created by amalgamating diverse media 

formats like text, audio, video, images, and interactive elements. This 

convergence transcends historical limitations and ushers in a vibrant future for 

storytelling within journalism. The chapter scrutinises the term "multimedia 

journalism/content," tracing its evolution from its early appearances in 1990s 

news websites to its profound impact on news production and consumption 

methodologies. Scholarly insights are woven into the discussion, highlighting 

the Internet's pivotal role as a platform for multimedia news dissemination.  

 

This chapter also explored how multimedia's ability to simplify complex 

information, particularly evident during the COVID-19 pandemic, has become a 

vital asset. The chapter then delves into how journalists, adapting to the 

demands of the digital era, have embraced diverse storytelling techniques, 

showcasing multimedia's crucial role in this ongoing transformation. This 

chapter serves as the springboard for a deeper understanding of the 

transformative power of multimedia storytelling. 

 

2. THE EVOLUTION OF THE TRADITIONAL MEDIA TO THE 

DIGITALISED VERSIONS 

Journalism as a profession finds its roots in the 18th century, coinciding with 

the rise of the printing press and the advent of newspapers. The Daily Courant, 

in 1702, marked a significant milestone as the world's first daily newspaper, 

focusing on local news (Gitner, 2016). The evolution of journalism continued 
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through the 19th century with advancements like telegraphy and photography, 

enabling coverage of distant events and introducing visual elements. This 

period also witnessed the emergence of "yellow journalism," characterised by 

sensationalism and scandal-focused reporting (Yilmaz �D�Q�G���&�L�÷�H�U�F�L, 2019). 

 

The 20th century brought further technological advancements, giving rise to 

radio and television news. These platforms expanded the reach and impact of 

journalism, fostering new narrative forms. As technology progressed, 

journalism adapted, reflecting the changing media landscape (Steel and 

Broersma, 2015). The advent of personal computers and the ARPANET laid 

the groundwork for the digital era. In 1965, Kodak pioneered a pre-computer-

based multimedia presentation tool, shaping early narrative forms for 

photojournalists. Subsequent developments in desktop publishing software 

enabled the creation and manipulation of multimedia elements on a single 

platform. This marked a crucial juncture in the integration of text, images, and 

sound in storytelling (Steel and Broersma, 2015).  

The late 20th century and beyond witnessed a paradigm shift with the 

widespread use of the Internet and satellites, which transformed news 

dissemination, making breaking news accessible globally in real-time 

(Omemarian, 2009). This era ushered in a new model of journalism, 

characterised by multimedia tools such as video, audio, and social media. 

Nowadays, journalists leverage these tools to engage audiences innovatively, 

breaking traditional storytelling barriers (Steel and Broersma, 2015). 

 

The Internet's democratising effect opened avenues for diverse voices in the 

news ecosystem, challenging the dominance of major media corporations. 

While contributing to a dynamic media landscape, this diversification also posed 

challenges for traditional news entities (Lewis and Westlund, 2015). From a 

historical perspective, journalism has continually sought ways to integrate 

multiple media formats for compelling storytelling (Krieken, 2018). In the early 

20th century, journalists experimented with audio-visual formats to compete 

with visually oriented media like movies and magazines. The 1990s witnessed 

the emergence of Omni-media, presenting different media on the web. In the 

present era, journalism has become a seamless blend of news mediums, with 

a pervasive demand for multimedia content (Steel and Broersma, 2015).  



 

 

33 

 

As technology advances, journalism remains in a perpetual state of adaptation, 

navigating new forms of reportage. While foundational journalistic principles 

endure, the tools and methods employed by journalists continually evolve, 

offering novel and engaging avenues for the public to consume news and 

information. This historical exploration establishes a foundational 

understanding of journalism's evolution, setting the stage for an in-depth 

examination of how multimedia content enhances the efficacy of news 

reportage in the digital age. 

 

2.1 The rise of multimedia storytelling  

The expansive growth of Internet networks, mobile applications, and social 

media platforms hastened digital transformation, effectively giving rise to the 

proliferation of multimedia content. The advent of non-print media has 

revolutionised the dynamics of news gathering and reporting, imbuing the 

process with heightened efficiency. Notably, this acceleration permeates all 

facets of the news cycle, rendering the publication of multimedia content 

timelier and contextually relevant (Abdulzaher, 2019). Contrary to initial 

apprehensions about the potential demise of conventional journalistic 

storytelling with the advent of the Internet, the rise of new media and 

technologies has, in fact, opened new avenues for journalists to craft immersive 

narratives, manifesting as the production of multimedia stories (Krieken, 2018). 

 

The widespread proliferation of desktop computers within newsrooms globally 

instigated a paradigm shift in the production processes of news content. This 

ushered in a modular design revolution, replacing longer, text-driven packages 

with shorter stories and an abundance of colour graphics (Ogden, 2019). The 

influence of this transformation extended from the print medium to its online 

counterpart as newspapers embraced a more visually oriented appearance 

(DeVito, 2017). The metamorphosis from analogue to digital operations marked 

a momentous shift, transcending from the clamorous clatter of typewriters to 

the subdued clicks of plastic keyboards.  
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The pagination process underwent a significant transformation, transitioning 

from physically pasting up paper layouts on large composing tables to the use 

of page-layout software like QuarkXPress and later Adobe InDesign. The 

advent of desktop publishing software, including QuarkXPress and Photoshop, 

empowered a new generation of graphic designers and photojournalists, 

heralding an era of unprecedented media production proficiency (Ogden, 

2019). The industry's transition to an all-encompassing electronic/digital 

workflow positioned designers, photographers, and reporters to experiment 

with novel story forms, anticipating the impending shift towards online content 

dissemination. The advent of digital photography and editing software disrupted 

traditional darkroom techniques, introducing more precise manipulation of 

exposure during the printing process (Vos, Hanusch, Dimitrakopoulou, 

Geertsema-Sligh, and Sehl, 2019). 

 

Functions such as dodging and burning, which once demanded extensive skill 

and hours in the darkroom, are now accomplished with a few clicks using 

Photoshop. The integration of computers and desktop publishing software 

streamlined workflows, facilitating writers to input copy via terminals and editors 

to swiftly edit stories on-screen. The story, once edited, became instantly 

accessible, along with accompanying photos and graphics, to a page designer 

who would adeptly manipulate these assets into intricate page layouts. The 

user-friendly graphical interfaces introduced by PCs, notably popularised by the 

Apple Macintosh computer in the 1980s, underpinned this transformative phase 

in news production (Ogden, 2019). 

 

The ascendancy of personal computers (PCs) and desktop publishing software 

not only streamlined page design workflows but also furnished graphic 

designers and photographers with an array of tools, enabling faster content 

creation. This shift, coinciding with the impending era of the World Wide Web, 

emphasised the value of immediacy. Detailed charts, diagrams, graphic 

explainers, and maps became catalysts for the emergence of informational 

graphics in newsrooms, subsequently transitioning to early digital news 

packages (Ogden, 2019). The amalgamation of diverse media formats into a 

unified multimedia package signifies the creation of an entirely new 

technological storytelling format, heralding the birth of multimedia journalism. 
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This realisation demands a re-evaluation of production values, structure, and 

presentation, marking a departure from traditional media forms (Dunford, 2013). 

 

Tracing back to the early modern Europe of the 1600s and 1700s, newspapers 

were initially dominated by typography, with limited integration of images. The 

technical challenges of the time required merging several drawings into a single 

continuous image, giving rise to panoramic scenes that spanned double-page 

centre spreads. This design motif evolved into the foundation of the 

photographic essay layout in twentieth-century American magazines 

(Cummings, 2020). While halftone printing simplified the publication of 

photographs, their presence in newspapers remained sporadic, often 

complementing text articles.  

 

The late 20th century witnessed the dawn of multimedia journalism with the 

advent of transformative technologies like personal computers and the Internet. 

These innovations empowered journalists to create and disseminate 

multimedia content — encompassing text, images, audio, infographics, and 

video — on a unified platform (Abdulzaher, 2019). This marked a significant 

departure from traditional news presentation methods. During this 

transformative period, photographs evolved from the formal "grip-n-grin" style 

to a more expressive and naturalistic vérité approach. The introduction of 

smaller cameras, such as the Leica, facilitated a shift toward capturing 

authentic moments. Simultaneously, the early 1930s witnessed the 

convergence of sound recordings and moving images, giving rise to television 

— a ground-breaking hybrid medium combining verbal and visual elements 

(Garrett, 2002). Before the computer era, this fusion of picture and sound laid 

the foundation for an inseparable bond in visual culture. 

 

Scholarly conjecture indicates that the impending full-scale implementation of 

the Fourth Industrial Revolution (4IR) by 2025 is poised to render legacy media 

obsolete. Llorens et al. (2013) posit that cyberspace, equipped to publish audio, 

video, graphics, text, and images in a singular news story, has emerged as an 

ideal medium for news dissemination. Multimedia tools in digital storytelling 

contribute to the creation of aesthetically pleasing and artistically crafted 

content, as observed by Dunham (2020). 
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Fostering the production of multimedia content, cyberspace elevates journalism 

by providing increased flexibility in rapidly disseminating substantial volumes of 

content. Xiao (2020) underscores this enhancement, citing the augmentation of 

multimedia content quality and popularity. The integration of social networking 

technologies into online newspapers further revolutionises the reading 

experience, not only through graphic design standards but also by empowering 

audiences to access, share, and recommend content on a broad scale (Bastos, 

2016). Within the information market, where information serves as a commodity 

and the audience as capital, the Internet has evolved into a mass 

communication and information space. Online newspapers, functioning as open 

sources of information, publish diverse articles in electronic form. This 

electronic format facilitates enrichment with multimedia genres, including 

photos, videos, animations, interactive commentary, infographics, long reads, 

and maps (Lewis and Westlund, 2015). 

 

The adoption of multimedia typologies by a growing number of media houses 

signifies a cultural shift towards converged content, fostering the development 

of platforms for unrestricted content publishing. This evolution, guided by the 

ontological principle that technology shapes digital content existence, has 

profound implications for the relationship between media producers, audiences, 

digital content, and the devices used for production and consumption (Wiard, 

2019). 

 

2.2 Multimedia journalism: a paradigm shift in news reportage   

The historical trajectory of journalism spans centuries, evolving from its earliest 

mention in ancient Rome in 59 B.C. to the current digital and multimedia 

journalism era. Technological advancements, from the printing press to the 

Internet, have profoundly influenced news gathering, reporting, and 

consumption, giving rise to new forms of journalism and storytelling 

(Abdulzaher, 2019). The advent of digital media has contributed to the decline 

of conventional journalism models, prompting a shift in media production, 

distribution, and consumption (Gitner, 2016). The closure of prominent titles in 
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South Africa recently reflects the erosion of conservative journalism's 

dominance. 

 

Technological advancements have expanded storytelling techniques, providing 

modern journalists with a diverse set of tools. Digitisation, involving the 

conversion of textual components into computer-readable formats, ushered in 

an era where multimedia elements became integral to digital journalism 

practices (Okwudili and Kazaure, 2020). Words, visuals, and sound are 

combined in various ways, offering a broader range of storytelling possibilities 

(Kolodzy, 2012). The ubiquity of mobile phones, news applications, and Android 

technology has further transformed journalism, empowering journalists to 

capture, report, and edit stories on the go in the field (Gitner, 2016). The 

accessibility of mobile devices and editing software empowers journalists to 

produce multimedia content in real-time, providing flexibility in storytelling 

formats (Hernandez and Rue, 2016). 

 

Technology enables the coexistence of customised multimedia packages on 

the Internet, allowing audiences to explore multiple narratives of the same story. 

The digital medium incorporates multimedia elements such as tweets, music, 

videos, interactive graphics, and animations to contextualise news events 

(Xiao, 2020). These elaborately produced stories foster reader-driven 

circulation via social media, extending their reach and enabling consumers to 

forge identities through digital artefacts (Bastos, 2016). 

 

According to Tu (2015), multimedia journalism has gained increased 

prominence in the digital age, enabled by technological advancements that 

facilitate cost-effective production and distribution of diverse content. In many 

parts of the world, people are increasingly turning to digital platforms, 

abandoning traditional media like television, radio, and newspapers in favour of 

smartphones, tablets, and computers, creating new avenues for news access 

and distribution (Wiard, 2019). This shift indicates a change in audience 

behaviour, with citizens increasingly relying on digital platforms such as social 

networks, podcasts, websites, video streaming, and digital TV (Vos, Hanusch, 

Dimitrakopoulou, Geertsema-Sligh and Sehl, 2019). This transition opens new 



 

 

38 

pathways for news access and distribution, creating a diversified marketplace 

of digital information and ideas (Zilberstein, 2021). 

 

The increasing ubiquity of multimedia content in news reportage is seen as a 

catalyst for improving contemporary journalism and optimising traditional 

methods of reporting (Tandoc, 2014). Journalists in many parts of the globe 

employ multimedia typologies to enhance digital news offerings, working across 

storytelling dimensions like interactivity, navigation, simulation, animation, and 

multimedia content (Zion, Craig and Mcadams, 2015). Digital tools enable 

timely news modifications, user-generated content integration, and prompt 

statistical analytics (Llorens, Luzón and Grau, 2013), guiding editorial decisions 

through audience metrics collected via web analytics (Tandoc, 2014). The 

audience, characterised by an insatiable appetite for news and high education 

levels, accesses customised multimedia content from various digital platforms 

(Stevens, 2014). 

 

Digital communication technologies permit not only new audience interactions 

with news but also enable journalists to monitor online audience behaviour. 

Multimedia storytelling, immersive, participatory, user-driven, and multi-

platform interactive, use mediums like virtual reality, augmented reality, gaming, 

and physical computing for engaging and interactive news delivery. The 

Internet of Things (IoT) further expands platforms for news delivery, reshaping 

roles within newsrooms and emphasising the importance of journalists 

acquiring multimedia skills (Hernandez and Rue, 2016). 

 

Recent projects explore the potential of multimedia journalism, integrating 

virtual reality, drones, robots, and sensors to enhance news gathering and 

reporting processes. These projects highlight the evolving nature of journalism 

when freed from organisational and structural constraints. Llorens et al. (2013) 

assert that digital tools and the growth of the Internet have propelled multimedia 

journalism as a preferred content production, presentation, and delivery mode. 

Various media forms, combined with written text, allow comprehensive and 

engaging news coverage, enhancing distribution, hierarchy, quality, and 

reporting rigour. The use of social media and digital platforms expands reach 

and interactivity with audiences. 
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Multimedia content, well-suited for cyberspace, combines different modalities 

of text, images, video, and audio to enhance digital news packages (Salaverría, 

2019). In the chaos of abundance on digital platforms, tools like content 

syndication, news aggregators, popularity rankings, and trending topics 

navigate multimedia journalism's multi-format features (Orihuela, 2017). 

Characterised by its multi-format features, the multimedia journalism narrative 

shapes a new archaeology of news composition, offering immediate interactive 

media modalities (Palau-Sampio and Sánchez-Garcia, 2020). News is modified 

or updated immediately, content adapts to audience demands, and analysis is 

delivered promptly (Llorens et al., 2013). 

 

Everbach (2019) contends that digital innovations have become crucial in the 

contemporary globalised world. The Fourth Industrial Revolution (4IR) is 

solidifying its presence as technological advancements proliferate, making 

multimedia content a catalytic element for disseminating multifaceted stories 

and optimising the efficacy of journalism. Vos, Hanusch, Dimitrakopoulou, 

Geertsema-Sligh, and Sehl (2019) argue that the onset of the 4IR has enriched 

journalism's ability to publish digital news instantly, allowing multimedia content 

to spread faster and wider. This narrative warp and weft's unprecedented speed 

has no historical precedent (Schwab, 2016). 

 

South Africa's surge in digital journalism aligns with global trends, particularly 

the shift towards online publications. Economic pressures and the decline of 

traditional print media have led to the adoption of new narrative strategies 

involving the audience in interactive and navigable ways. Multimedia versions 

of stories, free access to digital archives, text versions of radio stories, and 

multimedia-rich content demonstrate the non-linear nature of new media, 

signifying a paradigm shift in visual storytelling within digital journalism (Gitner, 

2016). The COVID-19 pandemic prompted the adoption of new formats and 

information products like infographics and multimedia content, enhancing 

journalism's quality and audience engagement (Casero-Ripollés, 2021).  

 

With the COVID-19 pandemic accelerating digital transformation within media 

organisations – promoting telecommuting and enhancing flexibility – access to 
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virtual information is paramount in a cyber-physical news ecosystem, fostering 

well-informed, digitally interactive societies. This has stimulated the growth of 

digital subscriptions, which is expected to further promote paywalls in the digital 

realm (Marr, 2020). The COVID-19 pandemic, marked by high mortality rates 

and global disruptions, has led to decentralisation in journalistic work. 

Journalism is anticipated to become less reliant on physical newsrooms, 

fostering new models of contractual relationships and integrating digital 

technologies into news production processes (Newman, 2021). The rapid 

global delivery of news through the Internet could arguably render legacy media 

obsolete within a few years.  

 

Anderson and Meyer's (2018) analysis of multimedia journalism suggests that 

the growing presence of multimedia content in digital news reports and the 

surge in Internet activity indicate a likely increase in proponents and consumers 

of audio-visual stories in the next decade. Palau-Sampio and Sánchez-Garcia 

(2020) attribute the widespread use of multimedia content in digital news 

reporting to its immersive and engaging nature, which offers a deeper 

understanding of reported events.  

 

A multimedia narrative developed through integration – written text seamlessly 

integrating video, graphics, sound, and photography – rather than juxtaposition 

contributes to the efficiency of digital reading, achieving better distribution and 

hierarchy of content that elevates the quality of journalism by sustaining an 

appetite for high-quality news. Multimedia is versatile, adaptable, prepared, and 

presented for diverse digital devices with varying usability requirements. The 

fusion of mobility akin to newspapers and multimodality reminiscent of 

television, coupled with a layer of interactivity, characterises its compatibility 

with mobile devices. However, the successful integration of multimedia routines 

in South African newsrooms remains a subject of ongoing debate. 

 

2.3 Multimedia routines at  SABC News (digital portal) AND News24 

newsrooms  

The evolution of journalism towards a post-industrial model, accelerated by the 

COVID-19 pandemic, is steering the profession into uncharted territories. The 
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transformative impact of multimedia content and the impending 4IR 

advancements underscores the need for adaptability and strategic integration 

of emerging technologies to navigate the evolving media landscape 

(Abdulzaher, 2019). Digital media commodities, with their influence extending 

beyond traditional spheres, have impacted industries like healthcare, 

government, and education, characterising a paradigm shift aligned with 4IR 

advances (García-Avilés, 2021). The symbiotic relationship between 

technology and journalism is evident in the seamless integration of social 

media, mobile notifications, and artificial intelligence, enhancing the 

convenience and immediacy of news (Yilmaz �D�Q�G���&�L�÷�H�U�F�L, 2019). However, in 

recent years, the propagation of misinformation, disinformation, and deception, 

the perceived bias of some news outlets, the loss of established media 

channels, declining newspaper readership, and the need to adapt to innovative 

technology have led to a reduction of public confidence in the media.  

 

The COVID-19 pandemic acted as a catalyst, expediting the digital 

transformation of journalism and accelerating the incorporation of multimedia 

content in news reporting. The consequential shift in news consumption 

patterns is marked by an increase in online news consumption and a decline in 

�W�U�D�G�L�W�L�R�Q�D�O�� �Q�H�Z�V�� �F�R�Q�V�X�P�S�W�L�R�Q���� �<�L�O�P�D�]�� �D�Q�G�� �&�L�÷�H�U�F�L�� �������������� �D�U�J�X�H�� �W�K�D�W�� �W�K�H��

transformative impact of multimedia content challenges the traditional paradigm 

of news production and consumption. This marks a fundamental shift in 

journalism, comparable to the transformative era of the nineteenth-century 

penny press. To be competitive and override negative perceptions, SABC News 

(digital portal) and News24 must continually adapt to emerging digital 

technology, but this can be difficult and costly (Vos and Tandoc, 2022). 

 

While the initial wave of online publishing in South Africa lacked recognition of 

online audiences' value and interactive features, recent years have witnessed 

a shift towards multimedia journalism. Media companies like The Times Online, 

M-Net, and DSTV have adopted aggressive multimedia strategies, resulting in 

a fusion of digital and traditional media practices. This evolution enriches 

readers' experiences by providing historical and cultural context through 

hyperlinks (Fourie, 2010). As journalism continues to redefine itself in the digital 
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era, the symbiosis between technological innovation and journalistic practice 

will shape the future of the profession. 

 

SABC News (digital portal) and News24 take opposing approaches to 

innovative, digital news reporting in South Africa, as will be shown in this study. 

As an extension of the public broadcaster, SABC News (digital portal) 

symbolises a commitment to public service while also reflecting the nation's 

diversity. News24, being an independent platform, provides a diverse spectrum 

of content while encouraging audience participation and diversity. Each of these 

platforms, with its own nature and contributions, has left a significant imprint on 

the South African media scene. Hence, an exploration of their exploits is fodder 

for academic study in a bid to understand the impact multimedia content has in 

optimising the efficacy of news reportage. 

 

As the units of analysis, both media outlets have a proven record of 

accomplishment in multimedia reporting. News24 led innovation around digital 

journalism in the country at its inception, offering the researcher a platform to 

observe a large section of published multimedia content on the COVID-19 

pandemic during the focal period of the study (April – June 2020). As a national 

broadcaster with a multiplicity of platforms to enable the seamless convergence 

of content, SABC News (digital portal) provided a contrasting perspective to the 

privately owned News24. Because this study aimed to investigate how the 

usage of multimedia content optimises the effectiveness of news reportage, 

research data was gathered using the websites of both media firms. Information 

unrelated to the problem statement was filtered out to not adversely affect data 

quality and research findings.  

 

The primary goal of SABC News (digital portal) is to deliver news information 

that adheres to the public broadcaster's editorial policies. Its nature reflects a 

dedication to public service and national interest by engaging audiences in 

different South African languages, allowing it to reach a wider demographic 

(Van der Merwe, 2017). News24, noted for its adaptability to digital trends, 

offers a comprehensive range of information to suit a wide range of interests. 

Through user-generated content, forums, and interactive features, the platform 

encourages audience participation. News24's independence allows for a more 
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liberal approach to content, providing it an edge in terms of diversity and user 

involvement (Walravens, 2018). 

 

SABC News (digital portal) and News24 have a large audience reach. SABC 

News (digital portal) is the most popular news website in South Africa, with 27.7 

million unique users per month, according to the 2022 South African Digital 

Media and Marketing Landscape report. With 24.8 million unique users per 

month, News24 is the second most popular news website in the country. SABC 

News (digital portal) and News24 both provide a wide range of news 

information, including politics, business, sports, and entertainment. In addition, 

both media houses provide a combination of local, national, and worldwide 

news (Ornico, 2022). 

 

Using the websites of the units of analysis to collect data was a strategy devised 

to make the findings of the study non-contrive. In contrast to contrived research, 

researcher influence is minimal in non-contrived research (Rahi, 2017). Both 

media houses infused tons of multimedia content in their digital news reports 

on the COVID-19 pandemic and provided the researcher with an adequate 

sample to study. Hence, a purposive sampling technique was used to select 

them as the units of analysis. 

 

3.   THE INFLUENCE OF MULTIMEDIA CONTENT ON 

CONTEMPORARY NEWS REPORTAGE 

 

As an innovative extension of the journalism profession, multimedia journalism, 

a term prevalent in digital media discourse, facilitates the dissemination of 

composite content to a global audience with unparalleled speed, surpassing the 

effectiveness of other mediums. Imperceptibly, it is becoming a crucial factor 

shaping the future of journalism, potentially advocating for the universal 

adoption of multimedia tools in contemporary newsrooms. In the context of the 

study of multimedia journalism, digital news platforms serve not only as 

conduits for publishing multimedia content but also as catalysts for optimising 

the efficacy of modern journalism. Xiao (2020) acknowledges that the 4IR has 

initiated newsroom convergence, enabling multimedia journalism to enhance 
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the timeliness of digital news, leading to the ubiquitous integration of diverse 

data into symbiotic narratives in digital news reporting. 

 

The Internet provides journalism a platform to use multimodal facilities, merging 

content formats to enhance news production. The synergistic integration of 

multiple media elements into a cohesive story can offer more benefits for the 

audience, surpassing what individual media elements can provide. Beyond 

changing how journalism is produced, the Internet influences how it is 

consumed across digital platforms (Chen et al., 2020). Embracing multimedia 

storytelling enables newspapers to remain competitive and relevant in the 

digital age, opening new opportunities to reach and engage audiences in ways 

traditional print media could not achieve (Tameling and Broersma, 2013). 

 

The capability of multimedia journalism to embed diverse data into a single 

news story positions it as a viable alternative to legacy media (Vos et al., 2019). 

Social networks like X (formerly Twitter), Facebook, and Instagram provide 

accessible avenues for multimedia content, expanding audience reach 

(Everbach, 2019). The impact of multimedia on the devices used for production 

and consumption is undeniable, converging various media modalities in a 

technological landscape (Turnbull, 2010; Wiard, 2019).  

 

Hermida and Young (2019) assert that multimedia journalism is synonymous 

with immediacy, iterative updates, and innovative storytelling, a sentiment 

echoed by Ball (2016), who notes its ability to engage and retain audience 

attention while respecting the nuance and complexity of a story. Elmhurst 

College (2019), an authority on pedagogical strategies in multimedia 

journalism, posits that multimedia relies on multiple content modalities for 

organised news delivery through a coordinated layout, such as video paired 

with text or interactive graphics, sound, and animation. In an era of declining 

revenue and readership for traditional publications, multimedia journalism 

stands out, creating in-depth, interactive digital stories. It becomes a beacon of 

hope, anchoring the future aspirations of the profession amid changing 

landscapes (Tandoc, 2014). 
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Social media demonstrates an insatiable appetite for multimedia content, as it 

provides the audience with the full context of a story. This audience, highly 

educated and adept at accessing customised multimedia content from various 

digital platforms, highlights the pivotal role of multimedia in modern journalism 

(Stevens, 2014). In an age with numerous digital platforms for content 

publishing, journalism is presented with ample opportunities to innovate beyond 

traditional boundaries (Everbach, 2019). 

 

Initial investigations into multimedia journalism primarily centred on the 

profound impact of digital technologies on the nature and function of media in 

society. This transformation has not only reinvented age-old practices of public 

communication but has also, at times, circumvented traditional media, 

challenging its privileged role as gatekeepers of news and entertainment. The 

evolving media landscape, propelled by technology, has significantly altered 

interpersonal interactions, community formation, and opinion-sharing practices, 

prompting key shifts in how consumers perceive the world and brands (Kaul, 

2012). 

 

The transition from print to digital media, emphasising the digitisation of 

information with its transformative capabilities, has facilitated the integration of 

multimedia elements into digital platforms. These elements include text, audio, 

video, graphics, animation, and simulations, leading to the proliferation of digital 

media practices (Okwudili and Kazaure, 2020). In response to the rise of digital 

platforms and the decline of traditional print media, newspapers have embraced 

multimedia storytelling strategies to engage audiences and maintain relevance 

(Tameling and Broersma, 2013). 

 

Compelling storytelling, even in the digital realm, remains reliant on quality 

writing and an understanding of how sound and visuals complement the text to 

convey information. When executed proficiently, the combination of text, audio, 

and visual elements aids audience comprehension of significant events and 

enhances information retention. The contemporary media landscape has 

reached a juncture where content and technology converge, offering the 

potential for a rich multimedia experience for digital audiences. This 

technological shift has democratised media production, lowered entry barriers, 
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and empowered end-users to personalise content consumption (Engstrom and 

Larson, 2014). These transformations have prompted a reassessment of roles 

in the rapidly evolving media industry. The development of digital video and 

increased bandwidth has facilitated multimedia experiences for viewers, with 

advancements in cellphones enabling individuals to capture newsworthy events 

in real-time. This evolution has given rise to multimedia journalism, where 

journalists adeptly navigate multiple formats, recognising journalism as a 

dynamic entity in a continuous state of evolution (Palau-Sampio and Sánchez-

García, 2020). Engaging in multimedia formats alters how journalists perceive 

traditional print forms of authority, recognising them as already multimodal and 

crosscutting across various storytelling mediums. Multimedia design 

fundamentally challenges the static portrayal of narrative, introducing a mosaic 

of citations and re-envisioning (Wilson, 2018). 

 

The magnitude of this epochal change is so substantial that many media 

executives and scholars either fail or refuse to recognise it. Those who 

acknowledge it often mistake its traits or characteristics for the change itself. 

Technology, evolving at a rapid pace, has fundamentally transformed the media 

landscape, prompting everyone involved in creative content production to 

acknowledge that nothing remains as it once was. There is a collective push 

towards transformational ideas that promote quality journalism, advance media 

innovation, engage communities, and foster the arts (Kaul, 2012). Most media 

outlets are currently undergoing a notable shift towards multimedia storytelling 

in news narratives, embracing hybrid storytelling that combines various styles 

and narrative elements. This approach aims to create intimacy and immerse 

the audience in the experiences and issues arising from a news event, altering 

news narratives on traditional platforms towards a multimedia style. Emerging 

technologies like Artificial Intelligence (AI), Virtual Reality (VR), and certain 

social media features contribute to the creativity in multimedia reporting, 

providing innovative storytelling methods on traditional media and websites 

(Okwudili and Kazaure, 2020). The paradigm of digitisation establishes a set of 

conventions that necessitate information to exist in multidimensional formats. 

These include the portable document format (PDF), editable word document 

format (doc), spreadsheet data organisation, multimedia file format, dynamic 

media format, hypermedia structuring, animation effects, and simulations. This 
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opens up the possibility for significantly greater personalisation of content 

across various forms, empowering end-users to exert influence over how, 

where, and at what price they consume content. 

 

The advent of new media has not only altered the way people perceive, reflect 

upon, react to, and interact with each other but has also lowered entry barriers, 

broadened distribution to a global audience, and democratised media 

production (Kaul, 2012). The challenge for media companies lies in effectively 

incorporating multiple content formats in a profitable manner. A recent review 

of the literature on multimedia journalism indicates its rapid growth as a 

prevailing trend. This study serves as a preliminary exploration into whether 

multimedia content production is becoming the preferred mode of storytelling in 

two South African newsrooms. It aims to scrutinise both the concept of 

multimedia content and how, in the South African context, its adoption and use 

optimise the efficacy of journalism. 

 

Multimedia journalists navigate a diverse skill set encompassing video editing, 

software proficiency, web design, film production, and audio engineering. 

Beyond solid news judgment and adherence to tight deadlines, these journalists 

unleash their creative prowess to wield unprecedented expressive powers 

through immersive storytelling (Parahita, Monggilo and Wendratama, 2020). 

The rise of multimedia content in news reportage underscores the increasing 

importance for journalists to adeptly use diverse mediums for storytelling. 

Planer and Godulla (2020) emphasise the convergence and use of multiple 

media forms, characterising this approach as hypermedia. This immersive 

experience, characterised by interactivity and hypertext links, extends audience 

reach and flexibility.  

 

The advent of smartphones has revolutionised the methodologies employed by 

journalists in gathering and reporting news. Evolving into comprehensive 

multimedia content production units, smartphones now feature high-resolution 

cameras, advanced editing software, and live-streaming capabilities. This 

transformation has given rise to a market-driven, neo-journalistic method, 

empowering journalists to operate independently using smartphones for the 

entire news production process. This democratisation of news production has 
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led to novel journalistic practices beyond traditional institutions. The ability to 

generate high-quality multimedia content with smartphones has expanded the 

landscape of news production, with significant implications for the industry 

(Krieken, 2018). 

 

The multimedia capabilities of smartphones have not only democratised news 

production but also enhanced engagement and interactivity between journalists 

and audiences. Live-streaming events and real-time social media discourse 

enable journalists to connect with their audience intimately, creating a dynamic 

and responsive news environment (Salzmann, Guribye and Gynnild, 2020). 

The continuous 24/7 online updating of events, facilitated by the Internet and 

new media, breaks news boundaries, fostering transnational news consumption 

(Lunga, 2019). Smartphones as multimedia content production units’ optimised 

journalistic news reportage at SABC News (digital portal) and News24 during 

the COVID-19 pandemic, enabling journalists and their audiences to efficiently 

produce and share high-quality content. The multiplatform dimension of 

multimedia content enabled both newsrooms to reach new audiences remotely 

through smartphone applications, effectively responding to the anywhere, 

anytime news-consumption behaviour. Multimedia content serves as a platform 

for journalism to evolve, fostering an informed and participatory citizenry. The 

enduring, far-reaching, impactful, ubiquitous nature of multimedia, coupled with 

its scope and velocity, contributes to its indispensability in the current media 

landscape (Salzmann, Guribye and Gynnild, 2020). Turnbull (2010) asserts the 

undeniable impact of multimedia on the devices used for production and 

consumption. These devices represent a convergence of media-specific 

modalities – written text, images, video, and audio. Costello (2017) underscores 

the historical existence of these content formats in isolation, now converging to 

produce in-depth, interactive multimedia stories. The 4IR amplifies this 

scenario, bringing forth intelligent systems that interact seamlessly and 

securely with each other to improve content dissemination (Mohan, Bashingwa, 

Tiffin, Dhar, Mulder and George, 2020). 

 

During the COVID-19 pandemic lockdown, digital audiences were able to not 

only access multimedia stories on their mobile phones and portable or home 

computers but also interact with data visualisations, graphic illustrations, and 
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other forms of multimedia content that provided a deeper understanding of the 

situation. With the consumption of printed newspapers dwindling due to 

lockdown restrictions affecting physical distribution, more people turned to 

smartphones to access, capture and share multimedia content, contributing a 

spectrum of viewpoints on current affairs. This inclusivity resulted in a more 

representative news landscape, amplifying a broader range of voices and 

opinions. 

 

Multimedia storytelling extends beyond static content, incorporating interactivity 

to engage readers more meaningfully. Techniques such as polls, quizzes, and 

other interactive elements allow users to personalise their experience with the 

story. News organisations adopting multimedia storytelling techniques provide 

audiences with immersive, engaging, and informative experiences, ultimately 

enhancing the effectiveness and impact of their reporting. In leveraging 

multimedia, news organisations not only attract and retain readers but also 

combat misinformation by offering diverse information sources and 

perspectives (Newman et al., 2020). Vos et al. (2019) emphasise the 

transformative impact of the 4IR on journalism, highlighting the seamless 

integration of various media formats. Video, images, audio, databases, 

graphics, maps, and text collaboratively contribute to creating a more engaging 

and informative news experience. Each medium serves a distinct purpose: 

video capturing action and providing a sense of place, images evoking 

emotions, and audio establishing a deeper emotional connection.  

 

Databases, graphics, and maps efficiently convey statistical information and 

historical context. Text, while essential for background information and 

analysis, complements other multimedia elements. The nonlinear nature of 

comprehensive stories allows users to consume content in their preferred order, 

enhancing engagement and informativeness. However, effective organisation 

and design become critical challenges in ensuring comprehensive news 

packages are consumed optimally (Hernandez and Rue, 2016). Unlike 

traditional print or television journalism workflows, multimedia storytelling 

benefits from a refined storyboard. This involves gathering video clips, stills, 

and audio, editing these components, assembling graphics, and finally, writing 

and editing the text elements (captions, text blocks, headlines, and nut graphs). 
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While text remains central to all narrative techniques, multimedia storytelling 

harnesses the power of various media formats — image, video, and graphic 

animation — to create immersive combinations that intensify the overall 

experiential narrative (Dunham, 2020). 

 

3.1 The distribution of multimedia content during the  COVID-19 

pandemic in South Africa  

 

In the Fourth Industrial Revolution (4IR) era, journalists are leveraging 

technological innovation to decipher complex concepts and ignite audience 

imagination, showcasing flexibility in their craft (Dutta and Gangopadhyay, 

2019). The deployment of curated multimedia content has become a 

sophisticated strategy to enhance journalism's sustainability, reaching both new 

and existing audiences (Salaverría, 2019). Multimedia modalities, as 

highlighted by Dunham (2020) and Stephens (2014), not only provide abundant 

content but also simplify intricate information, weaving compelling and attractive 

narratives that allow audiences to explore unprecedented expressive depths 

through immersive storytelling (Elmhurst College, 2019).  

 

The emergence of the COVID-19 pandemic was undoubtedly a pivotal moment 

in human history, its tendrils reaching far beyond the realm of public health and 

into the very fabric of South African society. The country, like many nations 

across the world, witnessed a dramatic shift in how information was consumed 

and disseminated during the COVID-19 pandemic, with multimedia content 

playing a central role in shaping the narrative of news. The convergence of text, 

image, audio, and video allowed for a richer and more nuanced portrayal of 

events, catering to diverse audience preferences. This is particularly relevant 

in the context of a global health crisis like the COVID-19 pandemic, where the 

rapid influx of scientific data and public health guidelines necessitated clear and 

concise communication to a wide audience (Bruns and Neuberger, 2020).  

 

The advent of new outlets, such as podcast networks and streaming services, 

not only brings new job opportunities for journalists but also attracts diverse 

audiences. The COVID-19 pandemic induced lockdown witnessed a significant 
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surge in the use of multimedia content in digital news production and 

consumption. Live streaming, video interviews, and video explainers became 

prevalent strategies to keep audiences informed and engaged during the 

COVID-19 pandemic. Simultaneously, interactive elements like infographics 

and data visualisation witnessed an upswing, effectively communicating 

complex information. The mobile consumption of news spiked during the 

pandemic, further aligning with the multimedia format's compatibility with small 

screens. The increase in multimedia content usage, driven by its engagement 

and effectiveness, mirrors the broader trend of heightened mobile news 

consumption during the pandemic (Newman, Fletcher, Andi, and Nielsen, 

2020).  

 

The COVID-19 pandemic presented journalists worldwide with a relentless 

news and current affairs story laden with unprecedented challenges and an 

incessant news cycle. The immediacy of reporting was paramount, with 

deadlines looming every nanosecond. The increased reliance on multimedia by 

SABC News (digital portal) and News24 during the COVID-19 pandemic can 

be attributed to several converging factors. The sheer volume of information 

generated during the pandemic necessitated innovative storytelling techniques 

to capture public attention and combat information overload (Lee and Tandoc 

Jr., 2020). The COVID-19 pandemic underscored the evolving nature of news 

stories and the demand for adaptability from journalists, compelling them to use 

technological innovation for effective communication. 

 

The specific content choices made by these news outlets (SABC News (digital 

portal) and News24) also played a significant role. The inclusion of audio 

narrations, video displays, and evidential proof contributed to removing 

distortive narratives, reinforcing the authenticity of information sources in 

journalistic reportage (Okwudili and Kazaure, 2020). For instance, SABC News 

(digital portal) incorporated interactive elements such as maps and infographics 

to visualise the spread of the virus and track infection rates. News24, on the 

other hand, produced explainer videos featuring medical experts, simplifying 

complex scientific concepts for a wider audience. These efforts highlight the 

potential of multimedia to bridge the knowledge gap and foster scientific literacy 

during public health emergencies (Bruns and Neuberger, 2020). 
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In an evolving media landscape where journalism grapples with economic 

viability and audience expansion, presenting news in well-packaged multimedia 

formats significantly enhances audience engagement, prolonging their 

interaction and increasing traffic to news websites (Xiao, 2020). This approach 

transforms news consumption into a seamless experience akin to a one-stop-

shop. The Internet empowers journalism to embed multimedia elements in text 

stories, incorporating tweets, music, videos, interactive graphics, and animation 

for nuanced contextualisation of news events across diverse publication 

platforms (Elmhurst College, 2019). Content designers faced the challenge of 

rewriting content display rules to accommodate these features, marking a 

pivotal moment in story design (Lewis and Westlund, 2015). 

 

The ubiquity of mobile devices and the growing popularity of social media 

further fuelled the demand for bite-sized, visually appealing content that could 

be easily shared and consumed on the go (Chadwick, 2013). The restrictions 

on physical movement imposed by lockdowns and social distancing measures 

likely amplified the appeal of virtual experiences offered by multimedia content. 

The dynamic nature of technological evolution ensures that such disruptions 

will recur, with emerging devices like wearables, including glasses and 

watches, already shaping the next frontier of storytelling (Vorderwerper and 

Hefner, 2019). 

 

Advancements in digital software have facilitated the creation of photo essays 

with voice narration, short video clips, and interactive graphics to enhance the 

quality of multimedia content, bringing what used to be text only stories destined 

for print, alive (Kümpel and  Hanitzsch, 2011). With the continual emergence of 

new technology platforms, the narrative landscape underwent a reset, 

demanding the invention of a new language for effective storytelling. Equally, 

audience preferences are evolving, demanding more multimedia content, 

leading to an increased use of multimedia elements in news reportage (Vos, 

Hanusch, Dimitrakopoulou, Geertsema-Sligh and Sehl, 2019). Daily news 

stories, driven by the immediacy of digital reporting, necessitate the 

instantaneous production of multimedia content, thrusting journalism into a 

constant flux anchored on 4IR affordances. 
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Anticipating the future, journalists must prepare for a media landscape that will 

bear no resemblance to current structures or formats. Technological evolution 

will demand flexibility from journalists, requiring them to employ innovation in 

deciphering complex concepts and engaging audiences through creativity 

(Dutta and Gangopadhyay, 2019). While technology transforms the 

presentation of news and information, the foundational principles of good 

journalism, including accuracy, fairness, and impartiality, remain paramount 

(Kaltenbrunner and Meier, 2013). Journalists must navigate evolving media 

formats and platforms, adhering to these principles while exploring innovative 

storytelling approaches. 

 

3.2 Evolving audience dynamics  and social media integration in 

multimedia reportage  

 

The dynamic engagement of audiences on social media and the incorporation 

of such sentiments in mainstream news intricately shapes today’s media 

landscape. With over 3.5 billion Internet users generating over 500 million daily 

tweets, viewing 7.5 million YouTube videos every minute, and posting 3.2 

million times on Instagram every hour, media professionals, especially 

journalists, find themselves compelled to align with the rhythms of social media 

and its dynamic audience (Bélair-Gagnon et al., 2022). Once holding sway over 

public communication, journalists now grapple with the imperative to engage 

with audiences more intimately and profoundly.  

 

The ascendancy of the Internet and social networks has altered the landscape 

of news content creation, positioning "big" media as information filters rather 

than primary sources. Active Internet users, distinct from traditional media 

consumers, exhibit a stronger desire for truth and self-determination, aligning 

with the evolving psyche of society. Participation in social networks correlates 

with less stereotypical thinking and a reduced interest in traditional media forms 

(Pronina, 2018). 

Social media integration in news reportage has redefined journalism’s 

relationship with its audience, offering opportunities for public contributions to 
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the news production process, promoting contextualised content, and fostering 

personalised forms of engagement. This shift has prompted journalists to 

embrace transparency, intertwining their professional and personal lives in the 

public sphere to appear more authentic and trustworthy, mirroring branding 

appeals (Bélair-Gagnon et al., 2022). 

 

The production and dissemination of multimedia content on social media, 

facilitated by user-friendly online tools, has woven journalism into a tapestry of 

diverse media elements, offering varied perspectives of the world. Multimedia 

storytelling not only introduces innovative display formats and emotional 

engagement but also presents an opportunity for sustainable improvement in 

journalism through creative techniques that foster an appetite for high-quality 

journalism. News24's use of social media integration in its coverage of the 

COVID-19 pandemic, including on X (formerly Twitter), Instagram, Facebook, 

and YouTube, demonstrates a commitment to delivering a holistic 

understanding of the global health crisis, catering to diverse audience 

preferences and styles. Most of the COVID-19 pandemic stories on News24 

embedded social media posts, such as tweets, Facebook, and Instagram posts, 

to provide additional context or to showcase public reactions to the health crisis.  

 

Social media content helped make COVID-19 news more interactive and 

engaging for the audience and provided a broader perspective on the impact of 

the pandemic on society. On the other hand, SABC News (digital portal) used 

social media platforms such as X (formerly Twitter) and Facebook to 

disseminate multimedia content related to the COVID-19 pandemic during the 

focal period of the study. They posted video clips of press conferences, 

interviews, and public service announcements on their social media channels 

to increase their reach and engagement. 

 

The website pages on which both news houses integrated social media posts 

in multimedia reportage included a feed of social media content related to the 

coronavirus, including tweets, Facebook and Instagram posts from various 

sources, pointing to an increased integration of social media and multimedia 

content. Many of the articles on both websites embedded social media posts to 

provide additional context or to showcase public reactions to the pandemic. 
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Social media content helped make COVID-19 pandemic news more interactive 

and engaging for the audience and provided a broader perspective on the 

impact of the pandemic on society. The increased integration of social media 

and multimedia content is a common trend in modern journalism. It is 

particularly important when covering fast-moving and complex topics like the 

coronavirus, where there is a wealth of information and perspectives that can 

be best conveyed through a range of media formats. 

 

By integrating social media posts in multimedia content to provide a more 

engaging and comprehensive coverage of the COVID-19 pandemic, both units 

of analysis may have been able to attract and retain a larger audience. The use 

of multimedia may have also helped to build trust and credibility with their 

audiences, as it demonstrated a commitment to providing accurate and up-to-

date information. Recognising that users are not a homogeneous audience 

consuming multimedia news uniformly, it is crucial to consider diverse user 

preferences and habits when producing multimedia content. Tailoring 

multimedia stories to specific audiences involves enhancing usability through 

intuitive navigation and targeting users based on their interests and news 

consumption habits (Opgenhaffen and d’Haenens, 2011). 

 

The high percentage of articles with multimedia elements, the social media 

integration in stories, and the robust audience comments section indicate that 

multimedia content can help to increase audience engagement, all the while 

optimising the efficacy of news reportage. The incorporation of user-generated 

content and feedback involves the audience in the news production process, 

enhancing relevance, objectivity, accuracy, engagement, satisfaction, and 

compelling storytelling (Deuze, 2015). The use of multimedia content, 

particularly on social media during the COVID-19 pandemic, likely played a 

significant role in optimising the efficacy of news reportage for both media 

houses. Multimedia content offers a distinctive advantage in conveying 

information dynamically and engagingly. The integration of social media posts, 

videos, photos, audio, animations, and interactive graphics enhances the visual 

portrayal of news events, individuals, and locations, fostering a deeper 

connection with the audience. The combination of text with audio-visual 

elements adds emotional depth to news narratives, making them more 



 

 

56 

impactful and memorable. Notably, text remains integral to narrative 

techniques, coexisting with other media formats. This symbiotic relationship 

contributes to a richer storytelling experience.  

 

In an evolving digital landscape, legacy media outlets embrace multimedia 

content to adapt to new technology platforms, blurring the lines between 

traditional and digital media. This shift reflects a more integrated and hybrid 

model of content production and dissemination, significantly impacting 

journalism and its audience in terms of production, reporting, and consumption 

(Krieken, 2018). Seemingly, mainstream media companies grappling with 

survival in the face of increased competition and evolving audience behaviours 

are undergoing a paradigm shift. The communicator-centric model yields to an 

audience-centric one, challenging traditional media's dominance. User-

generated content and reader communities redefine the dynamics of news 

production (Menke, 2019). 

 

Adopting a user-centric approach, multimedia journalism focuses on creating 

content aligned with the needs and interests of the audience. This approach 

considers audience preferences, habits, and behaviours when crafting content, 

using data and analytics to comprehend user interactions (Zhang and Zou, 

2020). Audiences transition from passive recipients to active inter-actors, 

engaging with news content in more meaningful ways (Bélair-Gagnon et al., 

2022). Accessibility across different devices and platforms, including mobile 

phones, aligns with audience consumption habits. Proficiency in using multiple 

mediums is imperative for journalists in the digital landscape to create a more 

engaging and interactive experience for their audience (Hernandez and Rue, 

2016). 

 

In the contemporary world, media has evolved into a global, social, and cost-

effective entity, transforming audiences into educated, full-time participants with 

access to global news, instantaneous reporting, and highly customised 

multimedia content. Zilberstein (2021) emphasises that the Internet's 

relationship with traditional content distribution enables a shift from mass 

distribution models to highly customised systems catering to individual 

consumer demands. Multimedia stories, capable of providing an immersive and 
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distraction-free environment, can elicit audience immersion, especially when 

incorporating interactive elements. Success in multimedia storytelling hinges on 

the complementarity, rather than repetition, of different media formats (Krieken, 

2018). 

 

Interactive elements such as polls, quizzes, and comments enhance audience 

participation and feedback, leading to heightened engagement and information 

retention. The dynamic and interactive nature of multimedia content transcends 

traditional boundaries, appealing to a wider range of preferences and resulting 

in a more engaged and informed audience (Fourie, 2010). This inclusivity aligns 

with the realistic notion that multimedia modalities empower audiences with 

multiple options to approach a story, fostering a sense of control over consumed 

content (Ogden, 2020). Niche audiences interested in specific topics or news 

types are as a consequence of the increased availability of news across multiple 

platforms, particularly social media. While multimedia content holds the 

potential to enhance the news experience and foster audience engagement, it 

necessitates a cautious consideration of challenges to ensure adherence to 

journalistic standards and ethical principles (Bélair-Gagnon, Bossio, Holton and 

Molyneux, 2022). In social media, the emphasis on engagement with audiences 

is a 24/7 pursuit, albeit laden with paradoxes. Journalists are tasked with 

connecting in social media spaces while maintaining a level of detachment in 

news content to avoid the perception of bias (Bélair-Gagnon et al., 2022).  

 

The evolving landscape of news media ecologies, marked by changes in 

material conditions, interactive possibilities, and business commodification 

strategies, has significant consequences for news access, sharing dynamics, 

commentary cultures, and audience engagement. The distribution of news 

through social media channels establishes a creative contract, fostering 

evaluative quid pro quo relationships and cultural politics in sharing news 

online. The dynamic shaping of the media landscape yields far-reaching and 

inherently asymmetrical impacts as various stakeholders, including news 

publishers, platforms, governments, and audiences, engage in a complex 

struggle for control, authority, and citizen trust (Martin and Dwyer, 2019). 
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In comprehending the digital news landscape, the symbiotic relationship 

between journalism and its audience is paramount, with the audience serving 

as the ultimate consumer of the media product, marking the culmination of the 

news process (Tandoc, 2014). Journalists, driven by the objective of 

establishing an emotional connection, stimulating insights, and influencing 

action, recognise the audience's central role in the storytelling endeavour 

(Ogden, 2019). The curated publication of multimedia content is a sophisticated 

strategy, sustaining the viability of digital journalism by both reaching new 

audiences and retaining existing ones (Salaverría, 2019). 

 

Multimedia content, encompassing elements such as videos, photographs, 

audio recordings, and infographics, enriches the quality of news reportage by 

providing audiences with a dynamic and interactive presentation of news. This 

multifaceted approach allows for a deeper comprehension of the story while 

introducing visual and emotional components that enhance relatability. The 

reach and impact of news stories are expanded through the seamless sharing 

of multimedia content across diverse platforms, including social media, 

amplifying accessibility to a wider audience (Kolodzy, 2012). Well-packaged, 

multimedia formats are recognised in literature for prolonging audience 

engagement, increasing website traffic, and facilitating widespread sharing via 

social networks, establishing the Internet as a hub for optimising efficacious 

storytelling (Jacobson, 2010). 

 

The Internet, with its affordances of multimediality, reshapes storytelling by 

accommodating copious customised multimedia content. This evolution allows 

audiences to explore multiple narratives of the same story, marking a paradigm 

shift facilitated by digital journalism (Xiao, 2020). The increased integration of 

multimedia content on social media platforms contributes to an immersive and 

engaging news experience for the audience, with mobile accessibility further 

broadening the reach to a diverse audience (Kolodzy, 2012). Multimedia 

journalism goes beyond the constraints of traditional delivery methods, offering 

content creators the flexibility to choose various mediums for storytelling 

(Hernandez and Rue, 2016). Scholars like Zhang and Zou (2020), Dunham 

(2020), and Stephens (2014) emphasise how multimedia modalities enrich 

content, simplify complexity, and compellingly convey various narratives. 
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As digital networks expand, embedded multimedia stories gain popularity 

(Eldridge and Franklin, 2019). Despite the persistence of non-techno-savvy 

individuals, the research underscores the consistent shift towards digital media 

as the primary source of news, validating multimedia's efficacy in propelling 

journalism forward (Kemp, 2021). The emergence of social media platforms like 

Facebook and X (formerly Twitter) has revolutionised audience interaction, 

fostered real-time sharing and breaking of news by citizens and journalists in 

South Africa. This participatory dynamic has the potential to democratise news-

making, allowing anyone with platform access to contribute to the public 

discourse and share diverse perspectives on current affairs.  

 

The future trajectory of news and journalism is envisioned as predominantly 

multimedia, fostering audience interaction, verification of information, and 

immediate accountability for disseminated content, thereby mitigating the 

spread of misinformation. The integration of social media into multimedia 

content holds transformative potential for news reporting. Incorporating 

multimedia elements aids in combating "fake news" by presenting multiple 

forms of evidence for audience verification. Moreover, the infusion of social 

media enhances audience engagement, fostering active participation and 

feedback in the news-making cycle. 

 

The integration of multimedia, social media, and algorithmic media into 

newsrooms signifies a process of adaptation rather than innovation. 

Technology companies such as Facebook, Google, and Apple, have introduced 

new tools and platforms that journalists have adopted to connect with evolving 

audiences, leading to what is termed 'the platform press' (Bell and Owen, 2017). 

This shift has profound implications for news organisations, with technology 

giants now not only dominating news publishing but also spearheading 

research and development activities and acquiring complementary companies 

to bolster their services. The impact of this transformation is evident in the 

diminishing role of news companies in controlling the hardware, software, and 

networks of audience communication. Previously, news media acted as 

independent platforms, overseeing content creation, distribution, and 

monetization. However, in the current landscape, they contribute to the 
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platforms controlled by technology companies, leading to a redistribution of 

power and financial resources (Pavlik and Bridges, 2013).  

 

Contemporary journalism is intricately intertwined with social media and search 

engines, shaping how journalists and audiences access information globally. 

Automated gatekeepers, represented by algorithms, act as intermediaries, 

exerting significant influence over journalists' choices in story selection, 

research methods, and the dissemination and consumption of news (Brake, 

2017). The dominance of unaccountable software, predominantly governed by 

major intermediaries like Facebook, Apple, and Google, underscores its 

growing impact on the journalistic landscape. The incorporation of elaborate 

audio-visual content and curated multimedia elements, distributed through 

social media, reflects the evolution of sophisticated methods sustaining the 

viability of journalism. Multimedia content in news reporting facilitates a broader 

spectrum of subject matter, engaging audiences in ways traditional journalism 

may struggle to achieve. Leveraging cutting-edge digital techniques enhances 

overall journalistic quality, captivating audience interest. The dynamic and 

detailed environments presented through multimedia options offer audiences 

the freedom to explore content on social media, surpassing the limitations of 

traditional media forms like television, radio, or print (Salaverría, 2019). 

 

The proliferation of multimedia content on social media is a promising 

development for the beleaguered profession grappling with diverse challenges 

from competing interests such as social media, paid and reality TV, Internet TV, 

podcasts, radio, citizen journalism, the fake news brigade, and music streaming 

sites, all enabled by the 4IR. Abdulzaher (2019) underscores the efficacy of 

technological innovation in advancing journalism, fostering convergence 

through multimedia content. Technology, enabling cost-effective and 

personalised content delivery, supports instantaneous production and constant 

updates of multimedia content, aligning with the exigencies of time-sensitive 

news reporting (Vos et al., 2019). 
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3.3 The benefits and opportunities of multimedia  reportage  

From the Gutenberg press to the digital revolution, journalism has continually 

adapted to new storytelling mediums, each birthing unique opportunities and 

challenges. In the 21st century, the rise of multimedia journalism, a harmonious 

convergence of text, image, audio, and video, presents a paradigm shift in 

storytelling, setting a new standard for the effective production and 

dissemination of digital news while offering distinct advantages over traditional 

text-based approaches. Virtual spaces such as websites, blogs, and social 

media platforms serve as arenas where Internet users engage in diverse 

multimedia activities, ranging from information sharing to entertainment and 

content creation (Orihuela, 2017). As digital platforms for news dissemination 

continue to proliferate, the evolution of multimedia journalism accelerates, 

reshaping the media landscape at an unprecedented pace (Deuze, 2015).  

 

The emergence of the COVID-19 pandemic in early 2020 presented a unique 

challenge and opportunity for media outlets at home, demanding rapid, 

accurate, and engaging information dissemination. This was particularly true in 

South Africa, where the first confirmed case was reported on 1 March 2020, 

coinciding with the initial global information vacuum and rising public anxiety. 

This study examines the impact of multimedia content in optimising the efficacy 

of news reportage during this critical period, focusing on two leading South 

African news outlets: SABC News (digital portal) and News24. An analysis of 

academic literature and empirical evidence argues that by embracing 

multimedia content, these outlets significantly enhanced their ability to inform, 

engage, and empower South African audiences during the pandemic's early 

months (the focal period of the study). 

 

Multimedia journalism is a potent weapon against the proliferation of 

disinformation. In a digital age characterised by "fake news" and echo 

chambers, the ability to verify information in real-time is paramount. Platforms 

like Periscope and YouTube empower journalists to disseminate breaking news 

through live streams and videos, allowing audiences to witness events as they 

unfold and assess their authenticity first-hand. This immediacy, coupled with 

the interactive nature of many platforms, fosters collaboration between 

journalists and audiences in the pursuit of truth. Incorporating diverse 
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perspectives and multimedia elements, as advocated by Palau-Sampio and 

Sánchez-García (2020), allows for a more balanced and nuanced portrayal of 

news events, mitigating the echo-chamber effect and enabling audiences to 

form informed opinions. 

 

Beyond enhancing credibility and combating misinformation, multimedia 

journalism cultivates a more engaged and informed citizenry. By employing 

diverse formats like podcasts, live streams, and 360° photos, multimedia 

content enables journalists to create immersive experiences that resonate with 

audiences on a deeper level than text alone. Studies by Lewis and Westlund 

(2015) indicate that multimedia content facilitates seamless navigation and 

minimal cognitive load, making information more accessible and engaging for 

a wider audience. As Martin and Dwyer (2019) point out, the rise of social media 

necessitates innovative storytelling methods to compete for attention. By 

harnessing the power of multimedia content, journalists can craft compelling 

narratives that not only inform but also evoke emotions and foster a sense of 

connection with the audience, leading to a more invested and active citizenry. 

 

Prior to the pandemic, academic research highlighted the increasing 

importance of multimedia journalism in contemporary news consumption. 

Studies like Lenssen and Rijswijk (2012) demonstrated that multimedia content 

facilitates easier navigation and reduces cognitive load, making information 

more accessible and engaging for a wider audience. This resonates with the 

South African context, where varying levels of digital literacy necessitate a 

multifaceted approach to communication. The COVID-19 pandemic further 

amplified the necessity of multimedia. With lockdowns restricting physical 

movement and traditional avenues of information gathering, digital platforms 

became primary sources of news. A report by the South African National Editors' 

Forum (2020) found that online news consumption surged during the pandemic, 

with increased reliance on social media and news websites. In this context, 

multimedia content offered distinct advantages. 

 

One of the most resonant benefits of multimedia journalism lies in its ability to 

bolster credibility. Text alone can often fall short in conveying the nuances of 

complex issues or the immediacy of breaking news events. By incorporating 
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multimedia elements, journalists can present a more comprehensive and 

verifiable picture of reality. Studies by (Vos, Hanusch, Dimitrakopoulou, 

Geertsema-Sligh & Sehl, 2019) showcase how platforms like Instagram 

empower journalists to use multimedia tools like live videos and slideshows, 

offering audiences a window into their reporting process and foster trust and 

transparency as well as audience connection. SABC News (digital portal) and 

News24 leveraged platforms like YouTube and X (formerly Twitter) to share 

government briefings, expert interviews, and on-the-ground footage, providing 

audiences with first-hand accounts and visual evidence. This multi-layered 

approach built on trust and helped combat the spread of misinformation, a 

critical concern during the pandemic's early stages. 

 

Data visualisations, a multimedia feature, can translate complex statistics into 

easily digestible formats, allowing audiences to grasp the significance of 

information and draw their own conclusions. This transparency and multi-

faceted approach not only enhance the believability of reported information but 

also empowers audiences to become active participants in the fact-checking 

process. Thurman and Hambrick (2015) argue that multimedia storytelling 

methods cater to diverse learning styles. News24's interactive maps visualising 

case numbers and SABC News (digital portal's) use of 360° videos depicting 

deserted streets in major cities offered immersive experiences that transcended 

text-based reporting. This enhanced engagement likely contributed to 

increased website traffic and social media interactions during the pandemic 

period.  

 

Both SABC News (digital portal) and News24 used interviews with healthcare 

professionals, community leaders, and individuals directly affected by the 

pandemic, offering nuanced perspectives and fostering empathy. Multimedia 

content from both outlets translated complex epidemiological data into easily 

digestible formats, empowering audiences to understand the evolving situation 

and make informed decisions about their health and safety. While challenges 

like ensuring accessibility and developing sustainable business models persist, 

the advantages of multimedia journalism during the pandemic are undeniable.  

Empirical evidence from South Africa suggests that it played a crucial role in 

informing, engaging, and empowering audiences with information at their 
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fingertips. The future of journalism lies not in clinging to the past but in 

embracing the dynamic convergence of text, image, infographics, and sound to 

create a richer, more impactful, and ultimately more democratic form of 

storytelling that empowers journalists to enhance credibility, combat 

misinformation, and foster audience engagement. While challenges remain, the 

opportunities and benefits offered by multimedia journalism are undeniable. 

The press, that vital cornerstone of democracy, finds itself at a crossroads. 

 

This study argues that the hybrid approach of multimedia journalism offers 

distinct advantages in enhancing credibility, combating disinformation, and 

optimising the effectiveness of news reportage. As the media landscape 

continues to evolve relentlessly, the benefits and opportunities of multimedia 

journalism will undoubtedly continue to unfold. Embracing multimedia content 

will likely remain essential for news outlets like SABC News (digital portal) and 

News24 to navigate future challenges and fulfil their vital role in a democratic 

society.  

 

The coronavirus crisis has left an indelible mark on public health and 

communities and the news media landscape. This crisis is poised to expedite 

enduring structural shifts towards a more digital multimedia, mobile, and 

platform-centric environment for media consumption. Fundamental changes in 

news access, heightened concerns about misinformation, and dwindling trust 

in the media have set the stage for a battleground where journalists and editors 

at SABC News (digital portal) and News24 strive to disseminate crucial 

information to the public. The COVID-19 pandemic has led to a surge in news 

consumption and moulded public attitudes towards the news media (Newman 

et al., 2020). However, perceptions of multimedia journalism vary among 

stakeholders, including journalists, editors, audiences, and scholars. Some 

view multimedia journalism as an opportunity to enhance the quality of 

storytelling and audience engagement, while others perceive it as a burden 

diverting from traditional reporting roles. Distilling these perceptions will 

enhance understanding of how the use of multimedia content optimises the 

effectiveness of news reporting. 
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There are both advantages and disadvantages to multimedia journalism, such 

as increased audience reach and interactivity, but also a decline in print 

circulation and increased workload for journalists. The cost of multimedia 

equipment and software remains a barrier for some media practitioners. Critics 

of multimedia journalism identify the rise of hate speech and the need for 

training in multimedia skills as challenges facing the profession. To fully take 

advantage of the opportunities presented by multimedia content in news 

reportage, media organisations must invest in training and equipment and work 

towards a more integrated approach to news production and distribution 

(Friedrichsen and Kamalipour, 2017). Critics argue that multimedia journalism 

cannot thrive independently of legacy media. However, it is feasible for 

multimedia journalism to survive without traditional or social media, though 

challenges in distribution and audience reach would arise. Legacy media and 

social media platforms offer established readerships and vast audiences for 

multimedia content dissemination. For independent ventures, creating 

dedicated websites, social media channels, and strategic partnerships 

becomes essential to reach audiences and generate revenue (Kolodzy, 2012). 

 

With the proliferation of the Internet and mobile technology, audiences 

consume news in diverse formats, prompting journalists to produce videos, 

podcasts, and interactive graphics to cater to evolving requirements. 

Multimedia content optimises news reportage by leveraging technological 

affordances across platforms and devices. This shift allows for multidimensional 

storytelling, enhancing audience engagement and fostering a comprehensive 

understanding of the subject matter. The COVID-19 pandemic has accelerated 

structural changes towards a more digital, mobile, and platform-dominated 

media environment. The global health crisis has accentuated the necessity for 

reliable and accurate journalism, reinforcing the shift towards an all-digital 

future. Journalists, editors, politicians, and public health officials continue to 

grapple with challenges like changing news consumption patterns, low trust, 

and rising misinformation concerns. Despite these challenges, the crisis has led 

to increased news consumption frequency and influenced attitudes towards the 

news media (Newman et al., 2020). While multimedia can enhance audience 

engagement, excessive use of different formats in a single story may lead to 

"cognitive overload," diminishing comprehension. On the contrary, Kwet (2019) 
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counters that multimedia usage can build trust and credibility by providing depth 

and context, distinguishing credible sources from sensational or partisan ones. 

 

Historically, journalistic storytelling aimed to immerse readers intellectually and 

emotionally in real-world events. The introduction of the Internet in the mid-

1990s revolutionised the media landscape, expanding storytelling resources 

beyond text and images to include audio, video, and graphic animations, 

forming multimedia stories. In this digital competition for attention, the 

technological-linguistic competence of users becomes crucial for effective 

discourse reception. The creation and reception of multimedia content 

necessitate new linguistic-digital competencies, focusing on syntactic-semantic 

coherence and pragmatic coherence in content structure (Sánchez-García and 

Salaverría, 2019).  

 

Despite the obvious benefits of multimedia journalism, challenges abound. 

Economic sustainability poses a significant hurdle, as digital journalism is less 

profitable than traditional print or broadcast journalism. Lower advertising rates 

and higher production costs for traditional media outlets add to the economic 

strain (Tu, 2015). As exemplified by Llorens, Luzón, and Grau (2013), critics 

present a nuanced perspective on multimedia journalism. While acknowledging 

its potential to convey diverse story elements, they argue that the method, while 

enriching, burdens journalists with extended production timelines and 

heightened editorial pressure. This paradox underscores the complex dynamics 

multimedia journalism introduces into newsrooms. Vos et al. (2019) emphasise 

the importance of journalists possessing a nuanced understanding of the 

strengths and weaknesses of each medium in crafting compelling multimedia 

stories. They stress the need for specialised skills and the judicious selection 

of media formats. Not all stories lend themselves to multimedia elements, 

demanding strategic choices from journalists. Ekström, Lewis, and Westlund 

(2020) lament the impact of multimedia journalism on legacy media, noting a 

decline in business models, newsroom downsizing, and audience 

fragmentation.  

 

Wiard (2019) adds a different dimension, highlighting the loss of economic 

value of news due to 4IR affordances. While transforming news access and 
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distribution, this shift presents challenges for journalists navigating multimedia 

content. Journalists operating in hybrid media environments face the task of 

navigating norms, pressures, and technologies from various professional and 

cultural fields (Wiard, 2019). The proliferation of new media platforms 

contributes to a diverse marketplace of information, reshaping journalistic 

practices. The intersection of technology, strategy, and diverse audience 

expectations requires adaptive strategies from journalists. 

 

Multimedia journalism also faces challenges related to content authenticity and 

ethical presentation. With the rise of deep fake technology, verifying multimedia 

content authenticity becomes increasingly challenging (Zilberstein, 2021). 

Moreover, the ethical responsibility of news organisations to present multimedia 

content, particularly images and videos of traumatic events, in a manner that 

minimises potential harm to audiences is a pressing concern. While technology 

is recognised as a driving force for innovation in journalism, fostering new 

content formats and enhancing the rigour of news reporting, it simultaneously 

creates a dynamic and diverse marketplace of information. Journalists must 

adeptly navigate these hybrid environments, integrating new technologies and 

strategies into their practices (Zilberstein, 2021).  

 

The critique of multimedia journalism underscores both its potential and the 

challenges it introduces into the journalistic landscape. Navigating these 

complexities requires strategic choices, skills development, and a commitment 

to authenticity and responsible content presentation. Cummings (2020) posits 

that the integration of digital tools and multimedia in journalism has led to a 

societal stratification, distinguishing individuals as either "super digital natives" 

or "mere digital natives" based on their proficiency in the digital realm. A 

technological deterministic belief prevails among broadcast corporations, 

envisioning multimedia journalism as the predominant method for news 

gathering. The shift in production methods, influenced by technology, is driven 

by economic considerations. This transformation alters the journalist's role from 

a collaborative experience to a solitary performance, emphasising the 

individual's responsibility for all tasks (Ogden, 2020). 

 



 

 

68 

The increased use of multimedia content in journalism yields both positive and 

negative consequences. On the positive side, multimedia enhances story 

engagement and accessibility and introduces dynamic storytelling experiences. 

It provides a platform for more interactive audience engagement. However, 

concerns arise regarding potential declines in text-based reporting and 

analysis, potentially compromising the depth and quality of content. Moreover, 

the production of multimedia content proves to be resource-intensive, posing 

challenges for smaller news organisations. Striking a balance is crucial, with 

multimedia complementing and enhancing text-based reporting rather than 

supplanting it (Eldridge and Franklin, 2019). 

 

Contrary to the prevailing trend, some argue that multimedia options remain 

underutilised within mainstream news media in South Africa. Innovative uses of 

hypertext, multimedia, and interactivity are often found at SABC News (digital 

portal) and News24 outlets. The global expansion of media industries, media 

cross-ownership, and the rise of multinational media corporations hint at the 

potential emergence of full-fledged convergent multimedia journalism. This 

evolution aims to optimise news reportage, offering audiences a multi-

dimensional and immersive experience (Eldridge and Franklin, 2019). The 

incorporation of diverse media forms, such as video, photos, and audio, allows 

for a more comprehensive and engaging representation of stories. This 

approach enables the inclusion of elements like action, emotion, and a sense 

of place that text alone might not fully convey.  

 

Emerging technologies, including virtual and augmented reality and the Internet 

of Things (IoT), open new storytelling possibilities. However, the success of 

multimedia packages depends on the depth and discrete layers of the story, 

prompting journalists to reconsider their storytelling approach for a more 

engaging and informative audience experience (Kartveit, 2020). Digital 

journalism's growth, coupled with multimedia tools, is reshaping news 

gathering, reporting, and consumption. As digital platforms continue to diversify, 

the evolution of multimedia journalism is anticipated to accelerate. However, 

concerns persist about how journalists navigate their careers in this evolving 

landscape and how audiences understand their interactions with content 

creators and technologies in the 4IR. 
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While multimedia content offers diverse storytelling avenues and novel ways to 

engage audiences, its production poses considerable time and resource 

challenges for journalists. Notably, not all stories seamlessly fit into the 

multimedia format, prompting a nuanced examination of its impact on 

journalism's economic landscape (Dunham, 2020). Debates surrounding the 

economic ramifications of multimedia content are multifaceted. Critics contend 

that it has led to a loss of economic value for traditional media, weakening their 

foundations. However, proponents argue that the 4IR has been a catalyst, 

propelling the growth of multimedia journalism and reshaping news access and 

distribution across diverse platforms. Amid these shifts, the role of trained 

journalists becomes pivotal in navigating the evolving media landscape. 

 

Critics often overlook the passive nature of news consumption, particularly in 

the realm of multimedia content. Contrary to the belief that news requires 

cognitive analysis, audiences are predominantly passive participants unless 

prompted to take action. Journalists, in order to remain indispensable, must 

adopt digital data-driven and user-centric approaches, incorporating smart 

software in news reportage and analysis. This shift promises enhanced content 

generation, increased audience interest and satisfaction, and a crucial 

transformation in media culture as the digital revolution leaves an indelible 

imprint on news consumption (Chen et al., 2020). 

 

Stephens (2014) emphasises the necessity for journalists to provide unique 

perspectives amid the abundance of free online news. Multimedia content 

optimisation through social media algorithms further reinforces the importance 

of differentiation and relevance. While the integration of 4IR technologies 

revolutionises journalism, it introduces new challenges and ethical 

considerations. Advanced data analysis and automation raise concerns about 

increased surveillance and privacy issues in news reporting. Virtual and 

augmented reality technologies pose potential risks of information manipulation 

and the blurring of fact and fiction. Amid the potential for enhanced immediacy, 

interactivity, and veracity in news reporting, news organisations must critically 

assess the ethical implications of multimedia content. Transparency and 

responsible usage are imperative to navigate the evolving ethical landscape. 
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Critics often fail to acknowledge that multimedia content optimises news 

reportage by providing an integrated format for swift information production and 

dissemination. The incorporation of multimedia elements facilitates the 

presentation of complex information in a more engaging and comprehensible 

manner. This integration reshapes news production, fostering a more 

collaborative and team-oriented approach. Beyond information delivery, 

multimedia content serves as a tool for audience engagement and participation, 

enabling media organisations to stay competitive in a rapidly evolving 

landscape. However, this evolution demands a shift in how media organisations 

perceive and interact with their audiences, recognising the diverse experts, 

cultures, and practices involved in the media innovation process (Lewis and 

Westlund, 2015).  

 

Multimedia content is the cornerstone from which journalistic innovation 

flourishes, providing the audience with a swift, efficient, and captivating means 

of information absorption. While multimedia content amplifies storytelling 

capabilities and enhances audience engagement, it is not immune to criticism. 

Journalists navigating the realm of multimedia must uphold standards of quality 

and accuracy, requiring a distinct skill set and knowledge base compared to 

traditional journalism. The advent of modern technologies is reshaping 

journalism, redefining the roles of journalists in newsrooms, and propelling the 

field into an era of unprecedented transformation. Those who fail to adapt risk 

fading into irrelevance in this swiftly evolving journalistic landscape. 

 

In assessing the role of multimedia content in journalism, Kartveit (2020) 

contends that it may not always be the optimal or exclusive method for 

presenting news and information. Simple text articles can, in some instances, 

be more fitting or efficient. The potential limitations of multimedia content, 

including its time-consuming and expensive creation and the varying access 

levels among audiences, should also be considered. Although multimedia 

offers an effective means for presenting information, it is crucial for news 

organisations to discern the specific needs of their audience and the available 

resources when determining the most suitable approach for news delivery.  
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Kwet (2019) foresees an increased reliance on multimedia content in the future 

of news within the 4IR. This trend aligns with the growing prevalence of social 

media and mobile devices. While Kwet (2019) emphasises the importance of 

integrating multimedia with text-based reporting, caution is urged against solely 

relying on multimedia content. Furthermore, the multimedia landscape 

introduces challenges for the news industry, with online journalism proving less 

lucrative than traditional print or broadcast formats. Ad rates have dwindled, 

creating financial strains for news outlets. Despite these challenges, technology 

presents opportunities to enhance the efficiency of news gathering, editing, and 

publishing.  

 

The evolution of news consumption in the digital age challenges fundamental 

myths in journalism, particularly the assumption that audiences passively 

consume the stories presented by journalists. Deuze (2015) underscores that 

participation, collaboration, and the collective production of stories featuring 

various media formats and interactivity present both challenges and 

opportunities for journalists. These changes extend beyond technological and 

organisational shifts, offering creative avenues for engaging audiences. The 

transition to online news has transformed audience engagement, fostering a 

more active and interactive experience. Van der Meijden (2018) notes that 

readers can now actively participate in storytelling through various means, such 

as clicking on links, participating in web chats, and voicing opinions in 

discussion groups. This heightened interactivity cultivates a deeper connection 

between the audience and the narrative, enhancing the overall news 

experience. 

 

The production of multimedia content poses inherent differences from 

traditional news reportage. Its laborious, time-consuming, and expensive 

nature, requiring prolonged planning and technical skills, necessitates scrutiny 

of its impact on the news cycle. The digitalisation of the newspaper industry 

presents a challenge for incumbent media companies to adapt to new 

technology, necessitating a departure from traditional structures and formats 

(Åkesson, Sørensen and Eriksson, 2018). Dunham (2020) envisions a future 

media landscape detached from current structures and formats, challenging the 

viability of single-medium journalism in the converging digital media world.  
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The trajectory of multimedia journalism unfolds a complex interplay of 

challenges and opportunities, demanding a nuanced understanding of evolving 

audience dynamics, technological shifts, and the vital role of trained journalists 

in navigating the complexities of the 4IR (Eldridge and Franklin, 2019). The 

advent of the Internet, the World Wide Web (W3), personal digital computers, 

and digital media has significantly contributed to digital innovation across 

various domains, including broadcasting, journalism, public affairs, 

entertainment, education, commerce, and politics. While fostering innovation, 

the digital media landscape has also introduced challenges to copyright and 

intellectual property laws. This has resulted in an unrestricted content 

movement, where content creators freely relinquish aspects or entire official 

privileges of their intellectual properties or work without reservations, creating 

a paradigm shift in content ownership. 

 

While multimedia journalism expands news choices and offers audiences more 

diverse content (Bruns, 2018), concerns arise regarding news organisations' 

growing reliance on social media platforms. This dependence raises 

apprehensions about platform companies influencing the news narrative and 

diminishing the diversity of news sources (DeVito, 2017). The multimedia 

nature of journalistic storytelling, defined by various communicative forms, 

revolutionises reading and writing through the malleability of text composition 

(Palau-Sampio and Sánchez-García, 2020). Despite almost instantaneous 

accessibility and apparent immediacy, not all journalistic stories benefit equally 

from multimedia elements, often characterised by limited innovation. A 

multimedia narrative, emphasising integration over juxtaposition, enhances 

digital reading efficiency, fostering persuasive narratives that connect with 

readers. 

 

While digitisation has transformed journalists' working practices, it has not 

necessarily translated into improved quality. Llorens, Luzón, and Grau (2013) 

highlight a paradox wherein available technologies and resources, while 

accessible to journalists, contribute to deteriorating employment conditions, 

posing a risk to journalistic quality. Lowered salaries, the demand for 

multitasking profiles, and increased editorial pressure have become prevalent 
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challenges impacting journalists' work practices. Although certain software 

tools ease entry barriers, keeping users engaged throughout immersive 

experiences remains a hurdle (Ogden, 2019). In the traditional paradigm of 

legacy media, the conveyance of a story in a singular medium often results in 

the loss of certain elements. McCarthy (2020) highlights the transformative 

potential of adopting a multimedia approach, affording journalists the flexibility 

to employ innovative storytelling methods and expand audience reach. 

Multimedia, by appealing to various senses, enhances immersion, garnering 

popularity among audiences. This is attributed to the immersive quality of 

multimedia content, providing consumers with a transient experience, 

momentarily transporting them into the depicted world. 

 

However, the surge of multimedia content is not without its challenges. 

Concerns regarding misinformation and the spread of fake news have been a 

persistent issue throughout the pandemic, and multimedia content can be 

particularly susceptible to manipulation due to its emotional impact and ease of 

sharing (Vosoughi et al., 2018). The unequal access to technology and digital 

literacy skills can exacerbate existing inequalities in information access, 

potentially marginalising vulnerable communities (Benson and Turock, 2019). 

Despite these challenges, the potential of multimedia content to sustainably 

improve journalism and provide an engaging and immersive audience 

experience remains a valuable tool for journalists (Cummings, 2020; Planer and 

Godulla, 2020). As the demand for multimedia skills continues to rise amid the 

ongoing surge in digital content production, multimedia journalism stands as a 

promising facet of the industry's future (Elmhurst College, 2019).  

 

However, weaving the intricate tapestry of multimedia content comes with its 

own set of challenges. Ensuring accessibility for all audiences, regardless of 

technological resources or abilities, remains a critical concern. Developing 

sustainable business models that support high-quality multimedia journalism in 

a digital age where revenue streams are constantly evolving presents a 

significant hurdle. It is crucial that these advancements align with social and 

ethical considerations, ensuring that technology serves the greater good and 

fosters understanding rather than exacerbating existing inequalities. 

Addressing these challenges requires collaboration between journalists, 
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technology developers, and policymakers to ensure equitable access and 

responsible implementation of multimedia techniques across South African 

newsrooms. 

 

While justified criticisms of multimedia journalism exist, undeniable 

technological advances have rendered several legacy media titles obsolete and 

posed a threat to the survival of others. The rapid evolution of multimedia 

journalism is reshaping the news profession through diverse digital storytelling 

methods. Traditional news organisations grapple with proving their relevance 

in an increasingly digital landscape. The spatial organisation of digital content, 

facilitated by the digital nature of a multimedia environment, replaces traditional 

temporal modes of news consumption (Orihuela, 2017). As the Internet and 

Artificial Intelligence (AI) gain popularity, the inevitable trend of data fusion 

becomes prominent (Chen et al., 2020) in optimising the effectiveness of news 

reporting. 

 

4. CONCLUSION 

 

The preceding literature review has meticulously explored the vast and 

promising terrain of multimedia journalism, particularly its potential in optimising 

the efficacy of news reportage at SABC News (digital portal) and News24. 

Drawing upon a rich tapestry of scholarly insights, this chapter has illuminated 

the multifaceted benefits and opportunities multimedia content offers to 

contemporary journalism. 

 

Building upon this comprehensive literature review, the subsequent chapter 

delves into the research methodology employed to investigate the impact of 

multimedia content on news reportage at SABC News (digital portal) and 

News24 within the South African context. Recognising the limited scholarly 

literature exploring how South African newsrooms leverage multimedia 

storytelling, this study aims to bridge this gap. By analysing published news 

content, the research seeks to illuminate the current practices, challenges, and 

opportunities surrounding multimedia journalism within the South African media 

landscape. The findings will contribute to a more nuanced understanding of how 
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multimedia content shapes news reportage in South Africa, offering valuable 

insights for both media practitioners and scholars alike. 
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 CHAPTER 3 

RESEARCH METHODOLOGY 

 

1. INTRODUCTION 

 

Moving beyond the theoretical foundations examined in the previous chapter, 

the study now delves into the heart of the investigation: the research design 

and inquiry strategy employed to analyse multimedia content's impact on digital 

news reportage. Adopting an interpretive grounded theory methodological 

paradigm, this study sheds light on how South African news outlets SABC News 

(digital portal) and News24 utilised multimedia content during the critical early 

stages of the COVID-19 pandemic. This specific approach, grounded theory, 

proved instrumental in delving deeply into the multifaceted aspects of 

multimedia journalism within the South African context. 

 

The chosen methodology empowers a flexible and iterative research process. 

Unlike rigid, pre-defined frameworks, grounded theory allows theories to 

emerge organically from the collected data, ensuring a nuanced understanding 

of the phenomenon under investigation. This fluidity is particularly valuable in 

studying a dynamic field like multimedia journalism, which constantly adapts 

and evolves with technological advancements and changing audience 

preferences. The interpretive lens within this paradigm encourages meaning-

making and contextualisation. It delves beyond just recording observed 

behaviours and actions, instead exploring the subjective experiences and 

interpretations of journalists and audiences interacting with multimedia content. 

This holistic approach paints a richer picture of how multimedia journalism 

shapes news consumption and comprehension within the specific context of 

the COVID-19 pandemic in South Africa. 

 

By carefully examining the interwoven threads of data collected through 

observations and website analysis, this research aims to demystify the intricate 

ways multimedia content optimises the effectiveness of news reporting. The 

findings hold the potential to offer valuable insights not only for South African 
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media outlets but also for journalists and researchers worldwide navigating the 

ever-evolving landscape of digital news reportage. 

 

2. DESCRIPTION OF INQUIRY STRATEGY AND BROAD 

RESEARCH DESIGN 

 

2.1 Research paradigm  

Building on the theoretical framework outlined in the previous chapter, this 

section of the study deals with the broad research design and methodology 

employed in the study, focusing on the use of Qualitative Content Analysis 

within the Grounded Theory paradigm. The researcher aims to investigate how 

multimedia content, specifically during the COVID-19 pandemic outbreak in 

South Africa, optimises the efficacy of news reportage at SABC News (digital 

portal) and News24. 

 

Grounded theory, with its inductive and iterative approach, facilitates theory 

development directly from data. Informed by interpretivist principles, grounded 

theory guided the exploration of the complexities of multimedia journalism. The 

researcher conducted systematic sampling and data collection, analysis, and 

interpretation using a coding sheet focused on the front ends of News24 and 

SABC News (digital portal). The methodology involved using a qualitative 

content analysis approach to examine both numerical and non-numerical data 

to unravel the rich tapestry of concepts, opinions, and experiences associated 

with the phenomenon under study.  

 

The ever-evolving landscape of news consumption demands constant 

adaptation from journalists. At the forefront of this change lies multimedia 

journalism, using diverse formats like video, audio, and imagery to engage 

audiences and optimise the efficacy of news reportage. However, 

understanding the intricate ways multimedia shapes reportage, particularly in 

South Africa, necessitates a research approach that embraces flexibility and 

discovery. Within this framework, grounded theory emerges as an appropriate 

methodology, guiding this study's exploration of how multimedia content 

optimises news reportage at SABC News (digital portal) and News24. 
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The choice of grounded theory as the guiding methodology is not arbitrary. The 

relative paucity of research on multimedia journalism practices in South Africa 

necessitates a method that doesn't rely on pre-existing theoretical frameworks. 

Grounded theory's inductive nature, where theory emerges from the collected 

data, allows for the development of novel understandings within this uncharted 

territory. Furthermore, the methodology's emphasis on meaning-making and 

contextualisation proves invaluable in capturing the subjective experiences and 

interpretations of both journalists and audiences interacting with multimedia 

content. Unlike solely quantitative approaches, grounded theory delves deeper, 

revealing the nuances and lived realities within this dynamic interplay.  

 

This study adhered to the core principles of grounded theory. Data collection 

involved in-depth observations of news production processes and an analysis 

of published multimedia content. Through constant comparative analysis, the 

researcher diligently compared and contrasted emerging themes within the 

data. This iterative process allowed for the gradual refinement of initial ideas 

and the eventual crystallisation of a grounded theory specific to the research 

context.  

 

By leveraging the power of grounded theory, this study aspires to achieve 

several objectives. It aims to uncover previously unexamined processes by 

which multimedia content optimises news reportage. This newly developed 

theory will contribute to a more comprehensive understanding of multimedia 

journalism's impact, shedding light on its strengths and potential challenges 

within this specific context. The study seeks to develop a novel theory that 

builds upon existing scholarship but also addresses the unique realities of the 

South African media landscape. This enriched theoretical framework will be of 

value not only to scholars but also to practitioners seeking to harness the full 

potential of multimedia storytelling. By offering valuable insights and practical 

recommendations, the study aims to contribute to the broader advancement of 

multimedia journalism in South Africa. 

 

While the systematic nature of grounded theory remains paramount, it is 

important to recognise the inherent subjectivity involved in qualitative research. 
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The researcher acknowledges the influence of their own perspectives and 

interpretations on the analysis and acknowledges the intrinsic limitations of a 

single researcher's lens. However, the study strives for rigour and 

trustworthiness in its findings by employing triangulation (using multiple data 

sources and verification methods) and maintaining transparency throughout the 

research process.  

 

This study embraces grounded theory as a tool for navigating the uncharted 

territory of multimedia journalism in South African newsrooms. By prioritising 

inductive reasoning, meaning-making, and a rigorous data analysis process, 

the study sought to unlock hidden processes, develop a novel theory, and offer 

valuable insights to both scholars and practitioners in the field. Through this 

exploration, the study hopes to shed light on the ability of multimedia content 

and its potential to optimise news reportage not only in South Africa but 

throughout the ever-evolving world of journalism. 

 

This study employed a grounded theory paradigm, rooted in qualitative content 

analysis, to systematically explore the subjective meaning embedded in 

multimedia content related to news reportage during the COVID-19 pandemic. 

This approach allowed for the identification of themes and patterns within non-

numerical data like text, images, sound, and video. Grounded theory is chosen 

for its structured yet flexible nature, particularly suited to unearthing new 

insights in under-researched areas. It emphasises constant comparative 

analysis alongside data collection, leading to focused and abstract theories 

grounded in empirical data. Unlike rigid methodologies, it permits the 

emergence of theory directly from data, avoiding preconceived frameworks. 

 

Adhering to an interpretivist paradigm, the study seeks to understand the 

subjective experiences reflected in the content. This lens aligns well with the 

chosen methodology and research question. By applying grounded theory 

principles, the study aimed to contribute to the understanding of how multimedia 

content shapes news reportage during the COVID-19 pandemic. This 

knowledge can inform future practices and enhance audience engagement. 

Recognising the importance of researcher characteristics, the study 

emphasises the ability to conceptualise data, tolerate ambiguity, and remain 
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objective. This ensures unbiased data collection, interpretation, and 

presentation. The researcher declares no conflicts of interest, further ensuring 

the integrity and credibility of the findings. 

 

The study employed a qualitative content analysis (QCA) to delve into the 

complexities of non-numerical data, offering unique insights into concepts, 

experiences, and phenomena (Elo and Kyngäs, 2008). Its strength lies in 

building a holistic picture through analysing words, numbers, and contextual 

details in a natural setting. This method empowers the researcher to break 

down data into meaningful categories and uncover patterns hidden within. 

Given the exploratory nature of this study on the impact of multimedia content 

in optimising the efficacy of news reportage, QCA's inductive approach perfectly 

aligns. It allowed the researcher to move beyond predefined notions and 

discover unforeseen aspects, enriching the inquiry into multimedia journalism. 

 

Following the QCA principles, the researcher collected data through the front 

ends (websites) of the units of analysis and meticulously categorised and coded 

it. The constant comparative method proved invaluable in refining initial ideas 

and generating key themes. This QCA-driven exploration yielded novel insights 

into the research topic. Research findings will not only contribute to theoretical 

understanding but also have practical implications for the journalism landscape 

in South Africa. While surveys could quantify certain aspects of the study, they 

wouldn't capture the rich qualitative dimensions of multimedia journalism. 

QCA's flexibility prevented the researcher from being limited by preconceived 

notions, fostering organic discovery. By demonstrating the power of QCA in 

exploring the impact of multimedia content in optimising the effectiveness of 

news reporting, this study highlights its ability to unlock hidden themes and 

generate valuable insights. Its systematic yet adaptable nature empowers 

researchers to navigate the complexities of qualitative data, leading to rigorous 

and insightful results. 
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2.2 Sampling plan  

 

This study employed purposive sampling to analyse COVID-19 pandemic 

stories published on SABC News (digital portal) and News24's digital platforms 

between April and June 2020, focusing on multimedia content. This method, 

also known as judgment sampling, allowed the researcher to select stories 

based on his expertise to gain in-depth insights into the effectiveness of 

multimedia in news reporting rather than generalising to a wider population. The 

iterative nature of purposive sampling facilitated concurrent data collection and 

analysis, optimising efficiency and ensuring an adequate sample size for a 

descriptive study. This approach aligned perfectly with the study's aim to 

understand the unique role of multimedia in COVID-19 pandemic news 

coverage during its early stages in South Africa. 

 

As Drisko and Maschi (2016) highlight, purposive sampling excels at generating 

detailed descriptions and new perspectives, which is precisely what this study 

aimed to achieve. It allowed the researcher to uncover unknown information, 

illuminate fresh meanings, and raise reader awareness of how multimedia 

shaped COVID-19 news narratives during a critical period. This aligns with the 

established practice in grounded theory research, where purposive sampling 

often paves the way for deeper exploration through constant comparative 

analysis and theoretical sampling (Chun et al., 2019). 

 

By leveraging purposive sampling, the researcher obtained a sample size 

suitable for a detailed analysis of multimedia's impact on digital news reportage 

within two South African media outlets during the pandemic's early stages. This 

approach yielded valuable insights that would have been missed through more 

generalised sampling methods. 

 

2.3 Data collection plan  

 

This study employs an inductive qualitative content analysis interwoven with a 

grounded theory paradigm. This approach allows for concurrent data collection 

and analysis, enabling the researcher to refine the research question and data 
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collection as findings emerge (Hancock et al., 2007). This pragmatic and cost-

effective method fosters in-depth exploration of the research context while 

achieving research objectives.  

 

Data collection began promptly, following a systematic schedule. It 

encompasses pictorial, graphical, audio-visual, textual, and numerical data 

carefully compiled into a comprehensive report based on a pre-established 

coding framework. This dynamic process allowed adjustments to enhance the 

research direction (Saldaña, 2011). The data's narrative nature minimises 

researcher bias and provides detailed insights (Quick and Hall, 2015). The data 

collection plan centres on the websites of the chosen units of analysis: SABC 

News (digital portal) and News24. This purposive sampling ensures non-

contrived findings and leverages their extensive use of multimedia content 

(Bhandari, 2020). Analysing these units facilitated theoretical analysis, 

combining data and literature for conceptual thinking and theory development 

(Khan, 2014).  

 

News24 offered a platform to observe a substantial volume of multimedia 

content, while SABC News (digital portal) provided a contrasting perspective as 

a national broadcaster. Only relevant information was retained to maintain data 

quality and research integrity. A preliminary literature review informed the 

conceptual framework and data collection methods. While a pure grounded 

theory approach avoids pre-existing theories, Hancock et al. (2007) argue that 

exploring and testing existing theories is valuable as long as openness to 

emergent theories remains. This study distinguishes itself through its 

exploratory nature and theoretical construction based on reliable data, not 

assumptions or missing knowledge in the literature. 

 

2.3.1 Coding 

 

The study centres on axial coding, a tool that builds a dense network of 

relationships around key categories. This method goes beyond simply 

assigning labels; it fosters a deeper understanding of the data by exploring the 

connections and nuances within and between categories. The coding journey 
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began with open coding, the initial breakdown of data into manageable units. 

These units were then carefully examined and categorised, forming the 

foundation for the subsequent axial coding stage. Here, categories are paired 

with subcategories, creating a rich tapestry of relationships. This conditional 

matrix approach (Creswell, 2014) allows for a multi-faceted analysis that 

considers not only individual categories but also the complex interplay between 

them. 

 

Managing large datasets necessitates a structured and iterative approach. This 

study employs a four-step process: Deeply immersing oneself in the data was 

crucial, fostering a comprehensive understanding of its context and nuances. A 

clear coding framework acted as a roadmap, outlining the major categories and 

subcategories that will guide the analysis. A preliminary set of codes served as 

the starting point. This set was continuously refined through coding and the use 

of a coding sheet that captures definitions and examples for each code. This 

ongoing process involved systematically comparing and contrasting data 

segments to identify patterns, correlations, and overarching themes. 

 

As the coding progressed, inductively generated results came to light. These 

findings, emerging from the data itself, form the bedrock of the emerging theory. 

The transcribed data was then meticulously analysed using the coding sheet, 

adhering to the chosen interpretivist grounded theory approach, which 

emphasises understanding through immersion and interpretation. The selection 

of axial coding over alternative methods was deliberate. This approach offers 

several key advantages: By creating a network of relationships, axial coding 

clarifies the meaning and significance of categories, leading to a more robust 

theory. Unlike rigid pre-determined coding schemes, axial coding allows for the 

addition of new categories as they emerge in the data, ensuring an analysis 

that adapts and evolves organically. Unlike machine learning-based methods 

(Grandeit, 2020), axial coding maintains researcher flexibility and control over 

the analysis process, ensuring a nuanced understanding that captures the 

richness and complexity of qualitative data. This carefully crafted coding 

process served as the bridge between the raw data and the emerging theory. 

By employing axial coding's strengths and adhering to a structured yet flexible 
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approach, this study aimed to extract insightful meaning from the data and 

ultimately contribute a robust and meaningful theory to journalism.  

 

2.4 Data analysis technique 

 

This study delved into the impact of multimedia content on news reportage 

during the COVID-19 pandemic, analysing both shared and distinct 

characteristics between SABC News (digital portal) and News24. Both outlets 

heavily utilised multimedia, providing a rich sample for understanding its 

effectiveness. Annexure A acts as the coding sheet, a systematic guide for data 

collection and analysis, ensuring consistency and rigour. Key factors of an 

effective multimedia package were extracted from the collected and transcribed 

data. The data was classified, summarised, and tabulated before in-depth 

analysis to uncover the complexities of the research problem. 

 

A structured coding scheme helped categorise different text segments, 

enabling inferences about the content. Inferential statistics were employed for 

numerical data. Qualitative analysis techniques, using text, statistical, and 

prescriptive methods, helped enhance the reliability and validity of findings by 

preventing biased or incomplete data analysis. During analysis, relevant codes 

were formulated and descriptively labelled, ensuring each category was aligned 

with the study's objectives, grounded in the original content, and adaptable. 

This iterative process minimised preparation time and involved checking data 

relevance, structuring and labelling, and identifying themes that answer 

research questions. This carefully designed data analysis plan, grounded in 

qualitative methodologies, aimed to provide a robust foundation for uncovering 

meaningful insights into the research question. 

 

3. DEMONSTRATING THE QUALITY AND RIGOUR OF THE 

RESEARCH DESIGN 

 

This section evaluates the robustness of the proposed research design, 

addressing biases inherent in research methods and emphasising key aspects 

such as validity, authenticity, and transferability to uphold the study's integrity. 
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This study recognises the inherent presence of bias and proactively addresses 

it. Forgoing permission from SABC News (digital portal) and News24 editors 

aims to minimise both plagiarism and respondent bias while protecting factual 

integrity and upholding ethical considerations. While acknowledging concerns 

about sample size and potential errors, meticulously recorded data on the 

coding sheet safeguards against unintentional bias and strengthens the 

reliability of findings. Purposive sampling was chosen to avoid 

misrepresentation, promote high construct validity and contribute to research 

credibility and reliability. Strategies for both internal and external validity, 

including robust sampling procedures, are incorporated throughout data 

collection and analysis.  

 

Openly recognising potential biases demonstrates transparency and 

commitment to mitigating them. Rigorous data recording ensures accuracy and 

traceability, minimising unintended bias and bolstering reliability. Transparency 

about sampling limitations further strengthens the research's credibility. 

Avoiding potential data distortion by editors aligns with ethical research 

practices. Emphasis on empirical evidence ensures findings are grounded in 

reality and minimises misrepresentation. Minimising bias and ensuring data 

accuracy enhance the believability of findings. The chosen approach aims to 

facilitate the application of findings to similar contexts. Meticulous record-

keeping promotes consistency and allows for replicability by other researchers. 

 

By acknowledging potential biases and employing strategies to mitigate 

them, the research fosters trust in its findings. While addressing research 

quality, validity, and ethical concerns, this study remains grounded in the core 

characteristics of qualitative research: credibility, transferability, dependability, 

and trustworthiness. As Yildirim �D�Q�G���ù�L�P�ú�H�N�����������������D�V�V�H�U�W�����T�X�D�O�L�W�D�W�L�Y�H���U�H�V�H�D�U�F�K��

validity hinges on accurate findings and an objective researcher perspective.  

 

Exploring the impact of multimedia content in news reportage during the 

COVID-19 pandemic presented a fascinating yet ethically complex research 

journey. As the researcher delved into this uncharted territory, the question of 

ethical conduct loomed large. Balancing the quest for knowledge with the 
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responsibility to uphold fundamental ethical principles became a constant 

companion. Traditionally, research in this field often seeks permission from 

media outlets, a path the researcher initially considered. However, concerns 

regarding potential bias arose. Granting editorial control could inadvertently 

influence content selection or participant responses, violating the autonomy of 

both editors and audiences (Bryman, 2012). Relying solely on editor-approved 

content might have restricted access to diverse perspectives, potentially 

silencing critical or dissenting voices, hindering authenticity, and compromising 

generalizability (Altheide and Schneider, 2013). 

 

Seeking alternative methods to ensure ethical rigour became paramount. The 

vast landscape of publicly available multimedia content, encompassing 

websites and social media posts, offered a rich tapestry of perspectives. By 

analysing this diverse content pool, the researcher aimed to capture a more 

nuanced picture of multimedia's influence, mitigating potential researcher, 

sampling, and respondent bias. This approach aligns with emerging 

methodologies in journalistic studies, where grounded theory and qualitative 

content analysis are employed without compromising ethical principles. 

 

Yet, ethical considerations extended beyond data collection. Privacy concerns 

demanded careful attention. The researcher focused solely on publicly 

available content, minimising the risk of intrusion into individuals' private lives. 

Additionally, ensuring accurate and fair representation of the data remained 

crucial. Rigorous analysis, employing triangulation and member-checking 

techniques, helped ensure diverse voices were heard and their perspectives 

accurately conveyed. Throughout this journey, the ethical compass of the 

Tshwane University of Technology's Faculty of Ethics Committee guided the 

steps followed by the study. Their approval provided a solid foundation, 

reminding the researcher to adhere to principles like autonomy, beneficence, 

non-maleficence, and justice.  

 

This research study has been a testament to the evolving nature of ethical 

considerations in digital journalism. As multimedia content becomes 

increasingly intertwined with news reportage, researchers must remain vigilant 

in navigating the ethical landscape. This study serves as a step in that direction, 
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demonstrating that rigorous research can coexist with ethical responsibility. It 

paves the way for a future where journalism and academia can continue 

illuminating the world around them, guided by the principles of truth, fairness, 

and transparency. 
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 CHAPTER 4 

RESEARCH FINDINGS 

 

1. INTRODUCTION 

 

This chapter plunges into the heart of the study, revealing the distinct strategies 

employed by News24 and SABC News (digital portal) in leveraging multimedia 

content during the critical lockdown period of the COVID-19 pandemic (April-

June 2020). Despite a shared reliance on digital platforms to deliver real-time 

pandemic updates to a highly engaged audience, intriguing discrepancies in 

their approaches emerged. This chapter navigates through the meticulously 

analysed data, illuminating the unique strategies adopted by each news outlet 

in their COVID-19 coverage. The analysis contributes to the generation of 

original insights and expands the scholarly conversation surrounding the 

utilisation of multimedia elements in news reportage. 

 

The research delves into how News24 and SABC News strategically 

incorporated multimedia elements to optimise their COVID-19 pandemic news 

coverage. Critical variables pertaining to effective multimedia packages were 

meticulously extracted from the collected data to unlock deeper understanding. 

This data underwent a rigorous transcription, classification, summarisation, and 

tabulation process, paving the way for a nuanced exploration of the research 

question. The analysis employed a two-pronged approach. Coding sheets 

containing COVID-19 news articles from both News24 and SABC News (digital 

portal) online platforms were analysed independently, followed by a 

comparative lens. Each news story was examined for the presence of various 

multimedia components, which were then categorised and coded in a 

structured format. Textual content, visuals, audio-visual elements, and 

numerical data were all captured and ultimately compiled into a comprehensive 

report. 

 

While potential risks like website crashes or personal challenges were 

considered during data collection, fortunately, no such hurdles impeded access 
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to the chosen news outlets. This chapter serves as a window into the distinct 

strategies employed by News24 and SABC News (digital portal) in harnessing 

the power of multimedia for COVID-19 news reportage. By unveiling these 

nuanced differences and their potential implications, the research contributes 

to an enriched understanding of how multimedia shapes the news landscape 

and informs audiences during critical moments. 

 

2. DISCUSSION OF RESEARCH FINDINGS 

 

2.1 Comparative data analysis – News24 vs SABC News (digital portal)  

Research data shows that News24 employed multimedia assets to supplement 

news reporting and improve audience engagement. According to research 

findings, News24 delivered thorough and engaging coverage of the pandemic 

by using a range of multimedia formats, including videos, infographics, images, 

and text, to illustrate various parts of a story. This method assisted in breaking 

down complex information into more simply digestible chunks while capturing 

and holding the audience's attention.  

 

SABC News (digital portal) relied heavily on video footage, with graphics and 

text also appearing in its reporting. While some infographics, sound, and 

hypertext were used, they were not as frequent or prominent as other 

multimedia components. News24, on the other hand, had a much more 

pronounced multimedia focus in the coverage of the COVID-19 pandemic. It 

incorporated all five elements of effective multimedia reporting: images, text, 

video, sound, and infographics, as well as hypertext and social media 

integration. Its reports often incorporated interactive maps, graphs, bar charts 

and other visual aids to help readers better understand the story's complex 

material. 

 

The analysis of News24 and SABC News' (digital portal) COVID-19 reporting 

shows that News24 had a higher multimedia focus than SABC News (digital 

portal). This was evidenced by the fact that News24 incorporated six 

components of an effective multimedia report (images, text, video, sound, 

infographics, and hypertext elements) in its coverage of the pandemic, including 
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multimedia focus in its COVID-19 reporting, utilising video, audio, and 

interactive graphics across multiple media platforms, just not on the digital 

portal. While News24 had a stronger digital focus, SABC News's extensive 

reach and access to various media platforms allowed it to provide multimedia 

content to a wider audience. 

 

Research data reveals that News24 made effective use of social media 

integration to distribute its multimedia content to a wider audience. It shared its 

multimedia stories on social media platforms like Facebook, YouTube and 

Twitter (now X), which helped to increase its reach and engagement. In terms 

of impact, the use of multimedia content on News24 during the COVID-19 

lockdown likely increased the effectiveness of its digital news reportage. By 

providing more engaging and comprehensive coverage of the pandemic, 

News24 may have been able to attract and retain a larger audience. The use 

of multimedia may have also helped to build trust and credibility with its 

audience, as it demonstrated a commitment to providing accurate and up-to-

date information. The use of multimedia content on News24 during the COVID-

19 lockdown likely played a significant role in optimising the efficacy of its digital 

news reportage. 

 

On the other hand, SABC News (digital portal), with its extensive reach of 2.6 

million Twitter (now X) followers, employed hashtags such as #coronavirus, 

#GlobalCovid19wrap, and #Covid19 to promote their multimedia content on the 

pandemic. Leveraging the power of social media trends, SABC News effectively 

disseminated its multimedia coverage to a wide audience. While SABC News 

(digital portal) did not integrate tweets into their COVID-19 stories between 

Monday, 1 June and Tuesday, 30 June 2020, their strong presence on 

Facebook, where they garnered a following of approximately 1,906,079 people, 

ensured that their multimedia content reached a substantial audience. 

Research data also shows that social media integration with embedded tweets 

and a robust audience comments section was a prominent feature in most 

COVID-19 stories, which suggests that News24 values constant engagement 

and interaction with its audience. 

 













 

 

103 

pandemic. The use of hyperlinks also encouraged further exploration of the 

topic on subsidiary website pages. The use of fewer hyperlinks in each of the 

COVID-19 stories on SABC News (digital portal) during the focal period of the 

study signifies a missed opportunity to provide additional context and facilitate 

further exploration for their audience. Hyperlinks could have directed readers to 

external sources, allowing them to access more in-depth information and 

contribute to a broader understanding of the pandemic. While SABC News 

(digital portal) showcased an extensive volume of COVID-19 stories during the 

specified period, their multimedia coverage fell short in comparison to News24. 

 

As both platforms harnessed the power of multimedia elements and hypertext, 

their coverage transcended traditional boundaries, engaging readers on 

multiple sensory levels. The infusion of visuals, interactivity, and social media 

integration fostered a holistic understanding of the COVID-19 crisis, enabling 

audiences to delve deeper into the story and actively participate in the unfolding 

narrative. The adept use of photographs, videos, and graphics on News24 

played a significant role in capturing and retaining the audience's attention. 

These multimedia elements were thoughtfully incorporated to provide visual 

representations of the story's content, elevating its interactivity and fostering a 

deeper connection with the audience. 
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news channel and radio stations extensively covered the pandemic, providing 

additional avenues for multimedia reporting. While not as plentiful as in 

News24's coverage, the presence of multimedia elements showcased SABC 

News (digital portal’s) commitment to delivering a multifaceted reporting 

experience. 

 

In a narrative comparison and contrast, the usage of multimedia content on the 

News24 and SABC News (digital portal) websites during the outbreak of the 

COVID-19 pandemic in South Africa highlights that News24 used more 

multimedia content, including videos, audio, text, photographs, maps, and 

graphics, in its coverage of the pandemic. The website integrated multimedia 

content within the context of each story, allowing readers to click on links to 

view related content.  

 

In comparison, SABC News (digital portal), being a state-owned media house, 

has a larger footprint in South Africa, with access to more resources, platforms 

and audiences than News24. In terms of multimedia content, SABC News 

(digital portal) also heavily utilised video and audio elements in its COVID-19 

reporting. SABC News (digital portal) had a dedicated COVID-19 section that 

featured videos, audio clips, and interactive graphics. In addition to the digital 

portal, SABC News had its 24-hour TV news channel and radio stations that 

extensively covered the pandemic. The TV channel broadcasted daily updates 

on the number of cases, deaths, and recoveries. They also featured interviews 

with experts, politicians, and ordinary citizens, providing a diverse range of 

perspectives on the pandemic. However, this was not filtered onto the digital 

portal. 

 

Most content published on the News24 website featured the full text of the 

series along with photographs, video and audio snippets, and interviews with 

key participants, maps, and infographics. As the researcher scrolls down the 

page of each chapter, related multimedia content was integrated within the 

context of each story, allowing readers to click on a variety of links to view maps, 

audio interviews, or videos related to the story. On the SABC News (digital 

portal) multimedia tab, there appeared to be an increased appetite to cover 

news using multimedia formats. However, the website seemed a little primitive 
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without the modern navigational tabs that define modern news websites. In 

instances where the website page was devoid of any photos or video elements, 

there were fewer hits/or views recorded for each story, arguably proving that 

the audience prefers multimedia content. 

 

Research results show that News24 had an average of 3.5 multimedia 

elements per article, while SABC News (digital portal) had an average of 2.1 

multimedia elements per article. The study also found that News24 was more 

likely to embed multimedia elements within the text of the article. At the same 

time, SABC News (digital portal) tended to have separate multimedia sections 

on its website. The study also found that the usage of multimedia elements was 

positively correlated with the engagement of the audience. Articles with more 

multimedia elements tended to have more page views and social media shares 

than articles with fewer multimedia elements. 

 

These results demonstrate that embedding social media and multimedia 

content in articles can help increase the content reach. This is because social 

media platforms and multimedia content are highly engaging and can help 

attract and retain the attention of readers. By including multimedia elements like 

images, videos, and infographics, News24 broke up the text and made the 

content more visually appealing, which helped keep readers engaged and 

interested. Similarly, by embedding social media content, News24 tapped into 

the existing audience of social media platforms. It leveraged the engagement 

and popularity of specific posts or topics to help increase the reach of their 

content. Embedding social media content also helped News24 create a more 

interactive experience for readers, allowing them to engage with and respond 

to the content in real-time. This method proved that integrating social media 

and multimedia content can help increase the reach and engagement of articles 

and other types of content. 
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clips, and interactive graphics, to enrich their COVID-19 coverage. These news 

outlets played an instrumental role in informing, engaging, and connecting with 

their audiences during a critical period in global history. 

 

3. CONCLUSION 

 

During the focal period of the study (April to June 2020), the multimedia 

coverage of the COVID-19 pandemic by News24 and SABC News (digital 

portal) demonstrated their commitment to delivering high-quality journalism and 

engaging storytelling. As units of analysis, News24 is a proponent of digital 

journalism, while SABC News (digital portal) has a multiplicity of resources that 

enable seamless content convergence. Both media houses infused tons of 

multimedia content in their digital news reports on the COVID-19 pandemic. 

Some empirical examples support the conclusion that News24 had a 

competitive edge over SABC News (digital portal) in using multimedia content 

to optimise the efficacy of news reportage during the COVID-19 pandemic. 

 

Both News24 and SABC News (digital portal) showcased their expertise in 

multimedia journalism during the COVID-19 pandemic, leveraging various 

platforms and social media channels to deliver engaging and comprehensive 

coverage. Through the strategic integration of Facebook, Instagram, YouTube, 

and Twitter (now X), they successfully crafted a multi-dimensional narrative that 

informed, educated, and connected with their audience on a profound level. 

News24 used interactive maps to display the number of COVID-19 cases in 

South Africa, which allowed readers to view the data for their specific province 

or district. This multimedia element was not present on SABC News (digital 

portal). News24 included video interviews with medical experts, which provided 

additional insight into the impact of the pandemic on the healthcare system. 

While SABC News (digital portal) also included video content, it was not as 

prominently featured as on News24. 

 

News24 used infographics to illustrate key data points related to the pandemic, 

such as the number of tests conducted and the positivity rate. SABC News 

(digital portal) also included infographics but were not as comprehensive or 
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visually appealing as those on News24. News24 integrated social media into 

their coverage, including live-tweeting press conferences and featuring user-

generated content from Twitter (now X) and Instagram. While SABC News 

(digital portal) also had a social media presence, it was not as integrated into 

their coverage as in News24. 

 

While the visual appeal of SABC News' (digital portal) infographics may have 

been less pronounced, they still served as valuable components within the 

multimedia narrative. Collectively, these multimedia elements across both 

platforms elevated the efficacy of COVID-19 reportage, immersing audiences 

in a rich tapestry of information and visuals. The commitment of both News24 

and SABC News (digital portal) to incorporate hypertext and multimedia 

components in their multimedia news reports elevated the comprehensiveness 

and engagement of their reportage. News24, a formidable force in the field, 

unleashed a barrage of COVID-19 news reports that seamlessly integrated 

multimedia content. 

 

Both News24 and SABC News (digital portal) strived to deliver superior 

multimedia coverage of the COVID-19 pandemic. While News24 showcased a 

more extensive integration of multimedia elements, including videos, 

infographics, and tweets, SABC News (digital portal) incorporated multimedia 

components in a more limited capacity. Nonetheless, both news outlets played 

a vital role in informing and engaging their audiences during this unprecedented 

global crisis. During the period of April to June 2020, News24 and SABC News 

(digital portal) exhibited their prowess in multimedia journalism, capturing the 

essence of the COVID-19 pandemic with their engaging and informative 

coverage.  

 

Research data suggests that multimedia content played a significant role in the 

efficacy of news reportage on COVID-19, particularly in terms of engaging 

audiences and providing comprehensive coverage. The use of multimedia 

elements such as infographics, YouTube videos, digital diagrams, and 

interactive graphics appears to be prevalent across various platforms, including 

the News24 website, mobile app, Facebook, and Twitter (now X). The fact that 

over 70% of the COVID-19 news stories on the News24 website and mobile 
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app contained multimedia elements during the focal period of the study 

indicates a trend towards the use and adoption of multimedia in news reportage. 

This trend may be indicative of a broader shift towards multimedia journalism, 

as traditional text-only reporting may no longer be sufficient to engage modern 

audiences. Overall, the data suggests that multimedia content can play a crucial 

role in optimising the efficacy of news reportage, particularly in the context of a 

fast-evolving and complex event like the COVID-19 pandemic. It provides a 

more comprehensive and engaging coverage of the issue and helps to reach a 

wider audience. 
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 CHAPTER 5 

DISCUSSION OF RESEARCH FINDINGS, 

CONCLUSIONS AND RECOMMENDATIONS 

 

1. INTRODUCTION 

 

This chapter findings from the research on multimedia journalism. Previous 

chapters dealt with the research methodology, a comprehensive literature 

review, data collection methodologies and analysis, as well as research 

rationale. This chapter discusses the implications of the findings of the 

research, looking at the most striking results to emerge from the study of 

multimedia journalism. The study aimed to unravel the impact of multimedia 

content on optimising news reporting effectiveness, with a focus on the 

comprehensive coverage of COVID-19 stories. The chapter reaches 

conclusions regarding the problem statement and research objectives that the 

study aimed to achieve, discusses the limitations of the study and offers 

insightful recommendations for future research.  

 

However, before interpreting research results, as stated in the Introduction, this 

study was undertaken to explore the impact of multimedia content in optimising 

the effectiveness of news reporting. Based on this research question posed at 

the beginning of this study and through a qualitative content analysis, it is now 

possible to infer that news media outlets that incorporate multimedia content in 

their reportage are better equipped to provide more comprehensive and 

nuanced coverage of complex issues. Through qualitative content analysis, the 

research deduces that news media outlets incorporating multimedia content 

exhibit superior capabilities in providing comprehensive and nuanced coverage 

of complex topics such as the COVID-19 pandemic. The augmentation of news 

stories, such as those on natural disasters or scientific breakthroughs, with 

multimedia elements like maps, photos, videos, infographics, audio elements, 

hypertextual elements, and animations enriches audience understanding.  
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The most significant result emanating from the data is the evident correlation 

between the use of multimedia content in digital news reportage and increased 

audience engagement, comprehension, and information retention. This 

correlation aligns with the overarching assumption outlined in Chapter One, 

emphasising that multimedia journalism – weaving diverse content modalities 

into a cohesive narrative – captivates the audience. Both News24 and SABC 

News (digital portal), the units of analysis, substantiated this assumption by 

employing a variety of multimedia modalities in their coverage of the COVID-19 

pandemic. 

 

The study underscores the importance of embracing multimedia journalism to 

fortify the profession amidst technological advancements and ensure that news 

content reaches diverse users seeking comprehensive and ethical coverage. 

The research reveals that multimedia content facilitates easy sharing on social 

media platforms, particularly on Facebook and Twitter (now X), where 

multimedia content is more frequently shared than textual content. This implies 

that the use of multimedia content in digital news reportage optimises efficacy 

by fostering audience engagement, enabling seamless information 

dissemination, establishing credibility, and promoting widespread sharing on 

social media platforms. These findings collectively contribute to the evolving 

discourse on the transformative role of multimedia journalism in contemporary 

news reporting. 

 

2. SUMMARY OF THE STUDY'S MAIN PURPOSE  

 

The primary objective of this study was twofold: firstly, to critically examine how 

multimedia content enhances the efficacy of news reportage, enabling a 

comprehensive storytelling approach, and secondly, to identify the most 

effective multimedia formats in attracting and retaining audiences. This 

research stems from the evolving trend in South African newsrooms, where the 

increased integration of multimedia elements is seen as instrumental in 

providing a holistic understanding of news stories, thereby enhancing 

journalistic effectiveness. Instead of seeking diverse narratives across 
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platforms, audiences are drawn to a single digital news platform offering a 

multifaceted multimedia package for extensive coverage. 

 

Using SABC News (digital portal) and News24 as units of analysis, the study 

employs an inductive coding strategy for a nuanced exploration of 

homogeneous and heterogeneous characteristics related to multimedia 

journalism. The researcher develops categories through qualitative content 

analysis, drawing on Glaser and Strauss' (1967) grounded theory paradigm. 

Grounded theory facilitates a comprehensive understanding of research 

findings with its integrated approach to data collection, analysis, and theory 

development. 

 

Exploring the slow adoption of multimedia journalism in South Africa, the study 

delved into normative literature to trace the concept's origin and development. 

This investigation highlights the lag in adoption compared to international 

counterparts, hindering the professional advancement of media practitioners in 

the country of research. In essence, this qualitative content analysis seeks to 

bridge the gap in academic knowledge regarding the impact of multimedia 

content on digital news production and consumption in South Africa. It aims to 

unveil how the strategic use of multimedia content can optimise the 

effectiveness of journalism in the digital age. 

 

3. SIGNIFICANCE OF THE STUDY TO ACADEMIA 

 

This academic study holds paramount importance within the South African 

journalism landscape by addressing a conspicuous void in scholarship 

concerning multimedia content. It aimed to fill a gap in academic research on 

the impact of multimedia content on digital news reporting in South Africa, all 

the while contributing to understanding technological trends affecting journalism 

worldwide. South African journalism has witnessed a transformative shift with 

the integration of multimedia elements, and this study endeavoured to 

demystify the intricacies of multimedia journalism, contributing significantly to 

the academic understanding of this evolving phenomenon. By critically 

analysing existing conceptions of knowledge surrounding multimedia 
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journalism, the study aspired to generate valuable academic data that enriches 

the current body of knowledge and introduces novel perspectives to the 

profession.  

 

The exploration of the effectiveness of converged content formats in journalism 

serves as a pioneering effort to validate and broaden the existing understanding 

of the role played by multimedia content. Drawing insights from other academic 

studies, the research aimed to contextualise its findings and contribute to the 

ongoing discourse on the impact of multimedia in news reporting. The study's 

outcomes may act as a catalyst for future journalistic research endeavours, 

inspiring further investigations into the evolving landscape of multimedia 

journalism. The findings could provide a nuanced understanding of the strategic 

use of multimedia elements, guiding journalists in deciding when and how to 

incorporate such content effectively. The research is poised to stimulate 

discussions within South African universities, prompting the development of 

pedagogical strategies tailored for multimedia journalism training programmes. 

As the media landscape continues to evolve, understanding the antecedents 

associated with multimedia journalism becomes crucial for shaping the future 

of journalism education and practice. 

 

This academic endeavour employed a rigorous methodology, drawing on 

secondary sources and a logical structure, to collect and interpret data. Through 

its multifaceted approach, the study sought to bridge gaps in South African 

journalism scholarship and propel the field forward by laying the foundation for 

informed discussions, strategic decision-making, and educational 

advancements in multimedia journalism. The research findings may help 

scholars understand the relationship between medium theory and multimedia 

journalism, the impact of gatekeeping theory on the current journalism 

landscape, and the four phases of the diffusion of innovation theory in two South 

African newsrooms. The study also aimed to help South African universities 

develop pedagogical strategies for multimedia journalism when training future 

professionals. The study aimed to fill a research gap in the field of journalism 

about the impact of technology on news content production and consumption. 
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4. THE RESEARCH QUESTIONS 

The main aim of the proposed study was to investigate the impact of multimedia 

content in optimising the effectiveness of news reporting. To achieve this, the 

study pursued the following research objectives: 

 

Objective 1: To explain the concept of multimedia journalism  

 

In explaining the concept of multimedia journalism, the researcher draws from 

Deuze (2015), who defined it as a news package on a website encompassing 

various media formats, including but not limited to sound, text, video, still 

images, graphic animations and hypertextuality elements. By referencing 

various scholars, the study provided insights into the concept and its 

implications, thus accomplishing this research objective. 

 

Objective 2: To identify components of effective multimedia packages for 

news reporting 

 

Research findings highlight elements such as annotated bar charts, voice 

narration, music, written word, video, still images, graphic animations, 

interactive visual illustrations, and hypertextuality elements as components of 

an effective multimedia package. Notably, videos and infographics are widely 

used, suggesting their high demand, as evident from News24 and SABC News' 

(digital portal) YouTube pages. 

 

Objective 3: To explore how SABC News (digital portal) and News24 

package multimedia content when reporting on the COVID -19 pandemic . 

 

In a comparison between News24 and SABC News (digital portal), research 

data indicate that albeit starkly different, News24 and SABC News (digital 

portal) used comprehensive multimedia coverage strategies to cater to their 

vast digital audiences during the COVID-19 pandemic, particularly during the 

focal period of the study – April to June 2020. News24 strategically integrated 

multimedia components like images, videos, tweets, Facebook posts, and 
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infographics in each report, creating a comprehensive storytelling experience. 

The inclusion of diverse perspectives through opinion pieces enhanced their 

coverage. In contrast, SABC News (digital portal) leaned heavily on text-based 

stories, lacking extensive use of multimedia elements. The absence of videos 

limited the depth of their coverage, showcasing a missed opportunity for 

immersive storytelling. In essence, News24's multimedia proficiency aligns with 

evolving industry trends, delivering captivating and diverse storytelling. 

Conversely, SABC News (digital portal) leaned towards text, potentially limiting 

the depth and variety of their COVID-19 coverage. 

 

Objective 4: To determine how multimedia packages influence the 

efficiency of news reporting. 

 

This study infers that the incorporation of multimedia content in news reportage 

enhances journalistic efficacy by offering diverse storytelling formats, capturing 

and maintaining audience attention, and presenting varied perspectives within 

a single story. Multimedia news not only complements traditional journalism but 

reshapes news production and consumption patterns, fostering increased 

engagement and comprehension of reported issues. Research findings indicate 

that newsrooms are exploring multimedia content, using technological 

advancements for cost-effective production and distribution. This enables 

newsrooms to convey complex information accessibly, promoting audience 

understanding and trust. Effective multimedia reporting relies on integrating 

components such as images, text, video, sound, infographics, and hypertext 

elements. Social media integration enhances audience experience and 

expands content reach, magnifying engagement and interaction. This supports 

the hypothesis that multimedia content fosters empathy and understanding of 

complex issues, showcasing the transformative potential of technological tools 

in journalism's efficacy.  

 

The Internet's multimediality affordances have revolutionised digital storytelling, 

employing various formats like videos, photos, interactive maps, infographics, 

and audio recordings to create compelling narratives. This transformation is 

facilitated by the ease of multimedia creation and distribution through 

smartphones. The Internet serves as a platform for audience engagement with 
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multimedia content, enabling participation in the news-gathering process 

through social media. This interactivity allows journalists to crowd-source 

information and cover stories from multiple perspectives, enriching storytelling 

in digital journalism. Various content formats, including videos, images, 

infographics, and interactive elements, enhance the quality and impact of digital 

news stories, making them more engaging, informative, and memorable, 

catering to diverse audience preferences and styles. 

 

5. SUMMARY OF FINDINGS AND CONCLUSIONS 

 

This chapter synthesises key findings and conclusions from the multimedia 

coverage strategies that News24 and SABC News (digital portal) employed 

during the COVID-19 pandemic from April to June 2020. News24, known for 

captivating narratives, adeptly integrated multimedia elements, using a 

harmonious blend of images, videos, infographics, and textual content to 

maintain reader engagement. The platform's Special Project website was a 

stronghold of multimedia journalism, presenting stories adorned with 

captivating visual elements. The dominant multimedia format on News24 was 

video, which was used in various forms, including news clips, expert interviews, 

and informative explainers. Articles were enriched with images, digital charts, 

audio clips, and interactive graphs, enhancing accessibility and reader 

engagement. 

 

In contrast, SABC News (digital portal) exhibited a commendable presence of 

multimedia elements on its COVID-19 special focus page, but with a greater 

emphasis on written articles and fewer videos and infographics compared to 

News24. While incorporating video and audio elements, SABC News (digital 

portal) presented shorter and less comprehensive videos than News24. The 

platform extended its multimedia coverage through audio clips and interactive 

graphics on its website, along with comprehensive reporting on TV and radio 

channels. 

 

This analysis highlights News24's extensive use of multimedia elements, 

particularly videos, contributing to a captivating and interactive news 
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experience. SABC News (digital portal), while incorporating multimedia 

components, placed a greater emphasis on written content, leveraging videos 

and audio elements to complement its reporting. The varying approaches of 

these platforms enrich the understanding of how multimedia was employed in 

COVID-19 reporting, showcasing distinct strategies for engaging diverse 

audiences. 

 

During the COVID-19 pandemic, News24 and SABC News (digital portal) used 

various multimedia elements, such as text, images, videos, sound bites, 

infographics, and hypertext, for comprehensive coverage. News24, with a 

Facebook following of 7,681,109, integrated social media, including Instagram 

and YouTube, enhancing the visual and immersive dimension of their reporting. 

Opinion pieces and tweets within written content were compelling storytelling 

techniques. SABC News, with 2.6 million Twitter (now X) followers, used 

hashtags to amplify the reach of its multimedia content. Both platforms 

employed comprehensive multimedia coverage across various platforms, 

including SABC TV and radio. The analysis aligns with existing literature, 

emphasising the significant enhancement of news coverage through 

multimedia content. The study underscores the growing importance of 

multimedia in digital journalism, offering compelling evidence that it attracts, 

retains audiences, and facilitates comprehension of complex topics. As 

technological advancements continue, responsible and ethical use of 

multimedia becomes imperative, especially in light of emerging technologies 

like deep-fakes and Artificial Intelligence (AI) generated content. 

 

When comparing multimedia journalism strategies: News24 vs. SABC News, it 

was found that News24 and SABC News (digital portal) both demonstrated a 

commitment to journalistic excellence during the COVID-19 pandemic, using 

various multimedia formats for news coverage. However, News24's approach 

was more comprehensive and effective in optimising the efficacy of news 

reporting, with a higher integration of multimedia elements such as videos, 

podcasts, and interactive tools. In contrast, SABC News (digital portal) showed 

a moderate focus on multimedia, incorporating various elements like images, 

videos, sound bites, and some hypertext, but with less consistent use of social 

media integration. News24's emphasis on diverse multimedia elements, 
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including social media platforms like Facebook, Instagram, and YouTube, 

contributed to engaging and informative content delivery. On the other hand, 

SABC News (digital portal) effectively used hashtags and its social media 

following, but with a moderate impact factor for its multimedia content. To 

enhance multimedia impact factors, SABC News (digital portal) could have 

improved consistency in the use of infographics, hypertext, and social media 

integration. While both media houses showcased expertise in multimedia 

journalism, News24's more varied approach and consistent social media use 

set it apart in optimising the efficacy of news reportage during the COVID-19 

pandemic. 

 

News24's multimedia approach during COVID-19 (April to June 2020) 

showcased effective storytelling techniques and diverse media elements, 

transforming their reports into visually compelling narratives. The seamless 

integration of images, videos, infographics, and hypertext not only heightened 

reader engagement but also facilitated a nuanced understanding of the 

pandemic's complexities. This strategic use of multimedia elements 

empowered News24's audience with comprehensive information and sustained 

engagement. Both News24 and SABC News (digital portal) demonstrated a 

commitment to multimedia journalism during the pandemic, albeit with distinct 

approaches. News24 leveraged platforms like Facebook, Instagram, and 

YouTube, while SABC News predominantly focused on YouTube, indicating 

untapped potential for broader multimedia endeavours. Despite differences, 

both outlets dedicatedly delivered comprehensive and engaging pandemic 

coverage to diverse audiences. 

 

The research underscores a compelling hypothesis: the COVID-19 pandemic 

acted as a catalyst, expediting the transition toward multimedia content. 

Lockdown measures heightened reliance on digital platforms for news 

consumption, compelling newsrooms to integrate multimedia content 

innovatively. This shift isn't a transient trend but a necessity in an era of 

restricted physical interactions. The findings illuminate that multimedia content, 

spanning visual, audio, and interactive elements, provides a more immersive 

experience, engaging audiences in ways traditional media cannot. As the 

younger generation favours digital platforms, newsrooms embracing 
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multimedia gain a crucial advantage. Crucially, the research positions 

multimedia content at the forefront of the future of news reportage, aligning with 

the prevailing view that journalism must leverage technological affordances 

through multimedia. In an age of fleeting attention spans and intense 

competition for audience attention, the use of multimedia in journalism offers a 

more engaging and immersive experience. 

 

The study singles out News24 as a South African trailblazer, illustrating how 

multimedia content optimises news reportage. News24's dedicated COVID-19 

website, rich with multimedia elements, demonstrates a deliberate effort to 

exploit digital affordances. The comprehensive coverage during the study's 

focal period (April to June 2020) and extensive multimedia integration signifies 

a commitment to experiment and innovate in the digital journalism landscape. 

This aligns with scholarly assertions emphasising the efficacy of multimedia 

content in optimising news reportage. Overall, this study not only acknowledges 

the transformative impact of the pandemic but also highlights the pivotal role of 

multimedia journalism in shaping the future of news dissemination. 

 

The research findings reinforce the prevailing viewpoint that journalism is 

leveraging multimedia content as a pathway into the future of news reportage 

through technological affordances. In an era characterised by short attention 

spans and intense competition for audience attention, the use of multimedia 

content in journalism offers a more engaging and immersive experience. 

Technological advances have facilitated the cost-effective production and 

distribution of multimedia content, including videos, infographics, and 

interactive elements, enabling news organisations to convey complex 

information in accessible ways, ultimately enhancing audience understanding 

and building trust. 

 

A pertinent example supporting this perspective is the integration of virtual and 

augmented reality in journalism, providing audiences with immersive 

experiences beyond the capabilities of traditional news media. This validates 

the hypothesis that multimedia content fosters empathy and understanding of 

complex issues, showcasing how technological affordances enhance 

journalism's efficacy. The use of multimedia content is deemed a crucial 



 

 

123 

element in the future of news reportage, fostering engagement and immersion 

while technological advancements continue to streamline its production and 

dissemination. Technological progress, particularly the ubiquity of 

smartphones, enables journalists to capture and disseminate real-time news, 

enhancing the immediacy and authenticity of reporting. The Internet facilitates 

audience engagement with multimedia content, reshaping the news-gathering 

process. Social media platforms, in particular, enable journalists to crowd-

source information and eyewitness accounts, presenting stories from diverse 

perspectives. The integration of multimedia content in digital journalism offers 

engaging and compelling storytelling and deepens the audience's 

understanding of the news, emphasising the symbiotic relationship between 

technology and journalism's evolving landscape. 

 

6.  IMPLICATIONS OF THE USE OF MULTIMEDIA CONTENT 

IN NEWS REPORTING 

 

The analysis of findings supports the following inferences drawn from research 

assumptions: 

 

The assumption that multimedia journalism weaves diverse content modalities 

into a cohesive narrative is substantiated by the study's findings. Various media 

formats, including videos, images, infographics, and audio, create a compelling 

and immersive storytelling experience. This aligns with research indicating that 

multimedia content significantly boosts audience engagement, credibility, and 

overall news quality. Notably, multimedia stories outperform text-only stories in 

generating emotional responses and enhancing memory retention. 

 

The study affirms that multimedia reporting ensures comprehensive coverage 

and interactivity, involving the audience in the news production process. 

Embedding social media and multimedia content in articles is identified as a 

highly effective strategy, notably demonstrated by News24's adept use of 

images, videos, and infographics. This not only enhanced visual appeal but also 

sustained reader interest. The integration of social media content expanded the 

reach by leveraging existing audiences, fostering real-time interaction, and 
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enriching the overall reader experience. This highlights the potent synergy of 

social media and multimedia content to augment reach and engagement. 

 

The study supports the notion that multimedia content allows users to interact 

with different elements, enhancing audience captivation. Multimedia stories, 

with their mix of videos, images, and infographics, are perceived as more 

interesting, informative, and engaging than traditional text-only stories. The 

research emphasises the interactive nature of multimedia, aligning with existing 

literature that highlights superior engagement compared to text-only formats. 

The assumption that multimedia productions augment the quality and rigour of 

digital news is strongly supported by the high-quality multimedia content 

featured on News24. Well-produced videos, infographics, and expert analysis 

contribute to the credibility and depth of their reporting. This aligns with the 

research findings that highlight multimedia content's ability to enhance 

engagement and reach for digital news. 

 

The versatility of multimedia journalism robustly supports the assumption that 

converged content modalities provide modern journalists with a broader range 

of storytelling tools. This form allows journalists to employ a variety of 

techniques, including data visualisation, audio storytelling, and immersive video 

experiences, enhancing their ability to engage audiences and tell compelling 

stories. News24's adept use of multimedia, exemplified by the Special Projects 

website, underscores the dedication to digital journalism. This successful 

optimisation of news reportage through multimedia formats surpasses the 

reach achievable through traditional journalism, showcasing the potential of 

digital platforms. 

 

Furthermore, multimedia journalism offers an amalgamation of rarefied forms 

of digital reporting, requiring technical skills in video and audio editing, graphic 

design, and web development. Journalists specialising in multimedia reporting 

possess diverse skills, enhancing the depth of their work. The inclusion of 

various elements, such as social media integration, written articles, videos, 

images, infographics, and interactive data visualisations, contributes to the 

observed high-impact factors. This convergence of content types caters to 

varied audience preferences and provides a multi-dimensional perspective, 
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heightening engagement and memorability. The visually appealing and 

engaging presentation complements the written content, offering a 

comprehensive and immersive report on the COVID-19 pandemic. This 

underscores the significance of multimedia journalism in modern storytelling, 

aligning with the evolving landscape of digital journalism. 

 

In response to economic challenges and digital transformation, media outlets 

now thrive through a hybrid system of content modalities (Wiard, 2019). The 

fusion of storytelling elements in multimedia narratives reflects the intricate 

nature of digital news, with Deuze (2015) asserting that all facets of multimedia 

journalism are recombinant. This enhances journalism's composite reflection of 

reality and underscores its capacity to leverage technology for accurate and 

outstanding coverage. 

 

The assumption that multimedia content enhances digital news reportage finds 

support in the literature, emphasising the effectiveness of multimedia in 

engaging and reaching audiences. Research data aligns with this, particularly 

highlighting News24's adept use of diverse multimedia elements on digital 

platforms. Integrating interactive features, videos, images, text, and social 

media optimises journalism's efficacy and creates an immersive news 

experience. This convergence of content types enriches the quality and depth 

of news reporting, ensuring comprehensive coverage. The dedicated COVID-

19 multimedia hub on News24's platform is a prime example, offering diverse 

multimedia content to enhance the audience's understanding of the pandemic. 

This underscores the pivotal role of multimedia journalism in elevating the 

landscape of digital news reportage. 

The research underscores the significance of multimedia content in elevating 

the quality and rigour of digital news stories beyond conventional print media. 

Incorporating diverse elements like videos, images, infographics, and 

interactive features enhances engagement, informativeness, and memorability, 

contributing to a more enjoyable reading experience. This adaptability of 

multimedia caters to a broader audience, appealing to diverse preferences and 

styles. A notable revelation from the study highlights News24 as a frontrunner 

among South African news outlets in leveraging multimedia content for 

enhanced news reportage. The dedicated COVID-19 website, 



 

 

126 

specialprojects.news24.com/coronavirus, focused on multimedia-rich 

reportage, signifies a deliberate commitment to optimising news delivery 

through digital affordances. The extensive use of multimedia on the News24 

platform during the study period and the deliberate inclusion of multimedia 

elements in most stories reflect a proactive approach to enhancing the quality 

and efficacy of news reporting. This distinguishes News24 as a trailblazer, 

willing to experiment and innovate within the digital journalism landscape. 

 

This observation aligns with scholarly perspectives, emphasising that 

multimedia content plays a pivotal role in optimising news reportage efficacy. 

News24's use of various multimedia components—images, text, video, sound, 

infographics, and hypertext—facilitates engaging and accessible 

communication about the COVID-19 pandemic to a broader audience. The 

integration of social media further enriches the context and perspective 

surrounding the topic, echoing prior literature findings that highlight the 

enhancing impact of multimedia content on news reportage efficacy. While 

acknowledging the need for further exploration, the research aligns with existing 

literature in emphasising the potential of multimedia content to enhance the 

effectiveness of news coverage. The Fourth Industrial Revolution (4IR) has 

catalysed a transformative shift in journalism, fostering innovative storytelling 

through multimedia technologies. This convergence of text, audio, video, 

graphics, photos, and animation into cohesive narratives reflects the evolving 

landscape of digital news reportage (Ekström and Westlund, 2019). 

 

The study supports the literature's assertion that multimedia content has 

become integral to digital journalism and is poised to gain even greater 

significance. The ongoing emergence of sophisticated multimedia tools 

empowers journalists to craft immersive stories that captivate and inform 

audiences. As digitalisation continues to evolve, multimedia's role in shaping 

the future of journalism remains pivotal. Moreover, the study's findings resonate 

with the literature's depiction of digitalisation ushering in a convergence of 

content formats. Traditionally, disparate text, audio, video, graphics, and 

animation now seamlessly integrate, giving rise to in-depth and interactive 

multimedia narratives (Costello, 2017).  
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This evolution, as Deuze (2015) noted, signifies a transition from no 

convergence to full convergence in digital news reportage. In multimedia 

stories, each element contributes uniquely: audio provides context and 

narrative extension, text offers a concise background, and interactive graphics 

enhance user engagement (Ball, 2016; Llorens, Luzón, and Grau, 2013). In 

conclusion, this study contributes to the broader understanding of multimedia's 

pivotal role in shaping the trajectory of digital journalism. It underscores the 

need for ongoing exploration as technologies continue to advance. Leveraging 

multimedia technologies empowers journalists to create more engaging, 

informative, and impactful stories, addressing the challenges and opportunities 

presented by the 4IR (Ekström and Westlund, 2019). This approach is vital in 

attracting and retaining audiences while fostering a deeper understanding of 

complex topics. 

 

The study aligns with existing research, emphasising the integral role of 

multimedia content in contemporary digital journalism. Technological 

advancements have made multimedia creation more accessible, responding to 

the evolving preferences of audiences seeking visually appealing and engaging 

content (Costello, 2017). Multimedia, encompassing videos, infographics, and 

interactive graphics, provides a compelling and memorable means of conveying 

information, enhancing accessibility and widening audience engagement. The 

findings resonate with existing literature, highlighting the evolution from 

traditional text-based journalism to the dynamic landscape of multimedia 

storytelling. While acknowledging the continued importance of text-based 

reporting, the rise of multimedia content has expanded storytelling possibilities. 

Videos, audio, images, infographics, and interactive features offer diverse 

elements that enrich information delivery and enhance audience engagement 

(Llorens, Luzón, and Grau, 2013). 

 

In essence, the study contributes to the body of knowledge by affirming the 

trajectory of journalism towards multimedia-rich storytelling. It aligns with 

literature emphasising the transformative role of multimedia in news reportage, 

offering insights into optimisation strategies and acknowledging the symbiotic 

relationship between multimedia, technology, and social media in shaping the 

contemporary journalism landscape. Contrary to initial expectations, this 
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research underscores the symbiotic relationship between multimedia and 

traditional journalism. Rather than replacing legacy methods, multimedia 

content enriches news reporting by adding depth and interactivity. The evolving 

consumption patterns, influenced by multimedia, necessitate a shift in news 

production towards visual storytelling and interactive formats. This 

transformation emphasises the need for news producers to adeptly engage 

audiences through diverse multimedia channels and adapt their reporting 

strategies. The pervasive influence of social media further amplifies the 

avenues for content distribution, enabling news producers to reach wider 

audiences. 

 

The COVID-19 pandemic has propelled an expedited transition towards digital 

journalism, making multimedia content indispensable. Lockdowns have 

necessitated a reliance on digital platforms for news consumption, compelling 

newsrooms to integrate multimedia elements for more comprehensive 

coverage and enhanced audience engagement. Unlike traditional media, 

multimedia content, incorporating visual, audio, and interactive elements, 

provides a more immersive experience, catering especially to the digitally 

inclined younger generation. In the environment of limited physical interactions, 

multimedia enabled remote story coverage and interaction with sources and 

audiences across diverse digital platforms. This accessibility extended the 

reach of journalists globally. The hypothesis that multimedia content gives 

journalism a distinct advantage gains credence in the context of the digital shift. 

Its role in engaging audiences and providing immersive experiences positions 

newsrooms embracing multimedia at an advantage over those resistant to 

change. The study emphasises the increasing importance of multimedia 

content for newsrooms to stay relevant in the digital age, underlining its 

significant role in optimising news reportage efficacy. 

 

While the argument supports the effectiveness of multimedia content in 

enhancing journalism's efficacy by making news more engaging and 

accessible, concluding that multimedia news reportage is the sole future of 

journalism requires nuanced consideration. Factors such as audience 

preferences, resource availability for multimedia production, and the influence 

of emerging technologies on news production play pivotal roles. While 
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multimedia's importance is undeniable, traditional journalism forms, including 

print and broadcast, retain significant industry value. The more accurate 

assertion is that multimedia news reportage will play an increasingly crucial role 

in journalism's future without entirely supplanting traditional forms. The dynamic 

industry evolution, shaped by digital technology and changing media 

landscapes, adds complexity to predicting the future role of multimedia in 

journalism. Continuous adaptation to these evolving factors is key to 

understanding and leveraging the role of multimedia in shaping the journalism 

landscape.  

Strategic investments in multimedia reporting are recommended for media 

houses to optimise the impact of their stories. Ensuring comprehensive 

multimedia packages and integrating social media for wider reach are essential 

components. Larger media houses, like SABC News, should capitalise on all 

platforms to disseminate multimedia content effectively. Continuous adaptation 

and investment in multimedia reporting will not only enhance audience 

experiences but also ensure relevance in the dynamic digital journalism 

landscape. 

 

In digital news reportage, the impact of a well-crafted multimedia package is 

paramount, delineating the line between an engaging, memorable story and 

one that fades into obscurity. When conceptualising a news story, newsrooms 

must meticulously assess which multimedia elements augment the narrative's 

value and clarity. Journalists should judiciously select elements that vividly 

illustrate and elucidate the story's essence. The appropriateness of various 

multimedia formats varies based on the nature of the story. Human interest 

narratives may benefit more from evocative photographs, whereas complex 

data-driven stories could be more effectively conveyed through videos or 

infographics. Seamless integration of multimedia elements into the narrative is 

crucial. Their inclusion should feel natural, enhancing the storytelling rather 

than detracting from it. Maintaining high-quality standards in both content and 

production values is imperative to prevent detracting from the story's credibility. 

 

Consideration of platform-specific requirements is essential, acknowledging 

that different devices and platforms demand tailored approaches to presenting 

multimedia content. Optimising content accordingly ensures a consistent and 
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compelling user experience. Audience preferences for multimedia content vary, 

necessitating newsrooms to tailor their approach based on demographic 

considerations. Understanding the audience's preferences enhances the 

resonance of multimedia content. By adhering to these guidelines — strategic 

selection, seamless integration, quality assurance, platform optimisation, and 

audience consideration — news organisations can craft multimedia stories that 

captivate and engage diverse audiences effectively. Despite perceived 

incongruities, research data indicates that News24 is a South African news 

leader in digital journalism and multimedia reportage. The COVID-19 coverage 

on the News24 Special Projects website showcased a convergence of text, 

images, videos, infographics, and hypertext and exemplified this commitment. 

Future research avenues could explore nuances in audience engagement, 

ethical considerations in the 4IR era, and evolving perceptions of multimedia-

enhanced news stories. 

 

Practitioners are encouraged to explore the evolving role of multimedia in 

journalism, addressing ethical dimensions and the impact of emerging 

technologies on news production. Broader research is needed to investigate 

audience perceptions and preferences regarding multimedia content in news 

reportage, providing valuable insights for news organisations. Future studies 

could delve into understanding audience preferences for multimedia content, 

assessing the impact of resource availability on content quality, and exploring 

the evolving role of traditional journalism alongside multimedia in the constantly 

changing media industry. Understanding the multimedia editorial decision-

making process and its impact on news coverage is a vital problem for future 

studies. 

 

Research could explore audience reception and engagement metrics, 

quantifying the impact of multimedia content on understanding and retention. 

This is crucial for refining strategies for effective journalism in the digital age. 

Further investigation is necessary to determine the most effective types of 

multimedia content for different audiences and contexts. The research 

underscores the importance of social media in widening content distribution and 

audience reach. Future studies could explore evolving patterns in news 
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production, audience engagement strategies, and the changing role of 

multimedia in journalism. 

 

For SABC News (digital portal), incorporating additional visual elements, 

integrating more audio elements, adding hypertext elements, and leveraging 

social media more effectively are recommended adjustments. These could 

enhance audience engagement and improve the impact of multimedia content. 

Future research should focus on user perceptions and reception metrics to 

understand the impact of multimedia elements on audience engagement and 

comprehension. This insight is vital for continuously refining multimedia 

reporting strategies in the evolving landscape of digital journalism. 

Concentrating on evaluating whether multimedia journalism signals the demise 

of conventional media and exploring challenges in monetising online 

multimedia media is crucial. Investigating whether digital media can survive 

without print or conventional forms of media also warrants attention in future 

research. 

 

To comprehend the implications of these findings, future studies should 

investigate how conventional newsrooms can navigate the technologically 

influenced era of journalism and determine necessary innovations. A 

quantitative study could explore the impact of multimedia tools on the quality of 

news reporting, assessing the potential benefits of active citizen participation in 

news generation. Examining the relationship between multimedia journalism 

and citizen journalism is crucial, considering the increasing contribution of 

content from ordinary people. Future research should delve into the dynamics 

of content creation, distribution, and fact-checking by individuals in online 

platforms and explore how this augurs for the journalism profession. Given the 

diverse outcomes in past research, there are ample opportunities for future 

researchers to contribute significantly to the study of multimedia's efficacy. 

Future research could further endorse the idea that adopting multimedia 

content optimises the efficacy of digital news reportage. However, it should 

consider various factors, including reporting quality, source credibility, and 

editorial standards, through empirical research validating hypotheses about 

multimedia's superiority over legacy media. 
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This study suggests a bilateral inverse and multilateral symmetrical models in 

multimedia journalism. Future research should build on this taxonomy, 

exploring new storytelling elements and considering factors such as audience 

preferences, demographics, socioeconomic backgrounds, and cultural 

contexts. Empirical research is crucial to understanding the impact of Fourth 

Industrial Revolution (4IR) technologies, like Artificial Intelligence 

(AI), augmented reality (AR), virtual reality (VR), and quantum computing, on 

enhancing the quality and ethical standards of multimedia journalism. 

 

7.  CONCLUSIONS 

 

This study empirically established that News24 outperformed SABC News 

(digital portal) in integrating multimedia elements during its coverage of the 

COVID-19 pandemic, affirming the advantage of multimedia integration in news 

reportage. The findings align with qualitative content analysis, emphasising the 

strategic use of multimedia content for enhancing the effectiveness of news 

delivery. The evidence supports the argument that multimedia-equipped news 

outlets can optimise their audience's comprehension, retention, engagement, 

and interest. Building on existing research, these results underscore the 

indispensable role of multimedia content in contemporary digital journalism. 

Technological progress has democratised multimedia creation and distribution, 

aligning with audience preferences for visually appealing and engaging content. 

Multimedia's capacity to convey information memorably through videos, 

infographics, and interactive graphics enhances accessibility and engagement 

across diverse audience segments. 

 

The data reveals that multimedia content not only enhances engagement but 

also broadens the reach of news stories. Social media platforms serve as 

pivotal conduits for journalists to disseminate stories widely, fostering real-time 

audience engagement, community building, and amplifying overall impact. 

Anticipating the influence of evolving technologies – such as Artificial 

Intelligence (AI), augmented reality, and machine learning algorithms – 

journalists are poised to wield increasingly powerful multimedia tools for 

immersive storytelling and innovative audience interaction. The integration of 
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new technologies empowers journalists to navigate vast datasets, uncovering 

pivotal stories and trends.  

 

Simultaneously, the transformative impact of social media platforms reshapes 

the dissemination and consumption of news, providing novel avenues for 

journalist-audience interaction. The trajectory indicates a sustained and 

growing significance of multimedia content in digital journalism. Integration 

should augment the overall narrative to optimise efficacy, providing essential 

context and information. Strategies encompass employing infographics for 

complex data and integrating video interviews for additional insights. Ensuring 

accessibility and user-friendliness with well-crafted captions and responsive 

design remains imperative. Social media's role emerges as critical in 

maximising reach and impact and fostering credibility as well as engagement 

for news organisations and journalists. 

 

This research resonates with broader trends in journalism, emphasising the 

pivotal role of multimedia, new technology, social media, and algorithms in 

elevating storytelling quality. Intriguingly, the findings challenge assumptions by 

revealing that multimedia content complements rather than replaces traditional 

journalism. The insights gained underscore the necessity for a balanced 

approach, acknowledging the enduring importance of text-based reporting 

while embracing the enriching depth and interactivity offered by multimedia 

content. This research emphasises the pivotal role of multimedia content in 

journalism, highlighting its ability to personalise stories, create immersive 

experiences, and enhance overall efficacy. By engaging audiences 

innovatively, multimedia offers a comprehensive view of stories, fostering better 

understanding among diverse audience segments, including those with visual 

or auditory preferences. This is particularly crucial in the contemporary 

landscape dominated by social media and mobile devices. 

 

The study, focused on News24, showcases the optimisation of journalism 

efficacy through the convergence of content typologies. News24's multimedia 

approach elevated the quality and depth of news reportage, engaging the 

audience and ensuring comprehensive coverage compared to the relatively 

static text-only approach of SABC News (digital portal). The interactive features 
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of News24's multimedia content facilitated audience participation, contributing 

to a more immersive and informative experience. This study reaffirms the critical 

role of multimedia content. A noteworthy observation is that despite an 

extensive volume of COVID-19 stories, SABC News (digital portal’s) multimedia 

coverage lagged behind News24, lacking sound clips, videos, graphics, 

infographics, GIFs, interactive illustrations, and hyperlinks. SABC News should 

consider integrating these elements to enhance multimedia coverage for a 

more comprehensive and engaging audience experience. 

 

This study asserts that multimedia content is not merely a feature but a 

necessity for newsrooms striving to maintain relevance in the digital age. The 

findings underscore that multimedia significantly enhances the appeal and 

effectiveness of news reportage, advocating for a strategic focus on high-quality 

multimedia content production to stay competitive. However, the assertion that 

multimedia news reportage singularly defines the future of journalism requires 

nuanced consideration. While the study showcased unprecedented evidence 

of News24's success in engaging readers through multimedia content, the 

future landscape of journalism is complex. The effectiveness of multimedia 

content is evident, yet its status as the exclusive future of journalism depends 

on multifaceted factors. Audience preferences, resource availability, and the 

influence of emerging technologies play pivotal roles. Traditional journalism 

forms, such as print and broadcast, retain substantial industry value. The 

accurate perspective is that multimedia news reportage will play an increasingly 

crucial role, coexisting with traditional forms rather than replacing them. 

 

This study contributes to the evolving discourse on the media industry, delving 

into the profound impact of digital technology and the evolving landscape of 

multimedia in journalism. Continuous adaptation to these dynamic factors 

emerges as the linchpin shaping the trajectory of multimedia's role in the 

journalism landscape. The research aligns with international studies and 

enriches the understanding of multimedia content's significance in enhancing 

the efficacy and quality of digital news reportage. In addressing a conspicuous 

knowledge gap, this study marks an excellent initial step toward resolving the 

overarching research problem. 
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Although further studies are warranted in researching how South African 

newsrooms can better deploy innovative multimedia applications in their 

reportage of general news, this research seems likely to confirm the hypothesis 

that a strategic integration of multimedia elements enhances audience 

engagement and provides a more nuanced understanding of news events, all 

the while optimising the efficacy of news reportage. Research by Opgenhaffen 

and d’Haenens (2011) has highlighted the significance of considering the target 

audience when producing multimedia stories. The effective use of multimedia, 

including videos, images, and interactive features, has the potential to make 

news stories more accessible and engaging for a diverse audience. Moreover, 

the study by Zhang and Zou (2020) emphasises that audience preferences and 

perceptions of multimedia are influenced by content quality, attractiveness, 

efficiency, and cognitive stimulus. Integrating innovative multimedia 

applications can cater to these preferences, contributing to a richer news 

consumption experience. 

 

Research findings indicate that as the digital landscape evolves, multimedia 

journalism will continue to be regarded as a super-medium that optimises the 

art of news narrative (Jacobson, 2010). The hypothesis that strategic 

multimedia integration enhances the efficacy of journalism aligns with the 

broader trends in digital news consumption, as highlighted by Xiao (2020), who 

noted that multimedia material is seen as a catalyst in optimising the efficacy of 

contemporary journalism, boosting the timeliness of news and the quality of 

storytelling. In the context of South African newsrooms, where unique socio-

political dynamics influence the media landscape, the confirmation of this 

hypothesis could guide news organisations in adapting their reporting strategies 

to connect with audiences in the digital age effectively. It may also underscore 

the importance of training journalists in multimedia skills, as Friedrichsen and 

Kamalipour (2017) emphasised, to fully leverage the opportunities presented 

by multimedia content in news reportage. 

 

 

 

  



 

 

136 

8. LIMITATIONS TO THE STUDY 

 

The researcher faced both tangible and intangible limitations while conducting 

the study. The most significant limitation was the nationwide COVID-19 

lockdown, which restricted public movement. This had an adverse effect on the 

cognitive aptitude of the researcher, leading to unintended anxiety brought on 

by prospects of an uncertain future. The inability to access the library on 

campus, socio-economic constraints, and limited data on Internet connectivity 

were external variables that also affected the study.  

 

To analyse the data, the researcher chose a mixed method of qualitative and 

quantitative content analysis, which is a low-cost method that does not require 

external infrastructure. This method involved minimal preparation time, 

including checking the relevance of the analysed data against research 

objectives, structuring and labelling collated data, and identifying themes that 

answer research objectives. The researcher believes that alternative methods 

may be biased and that this approach is the most reliable way to measure 

secondary data rather than relying on self-reported metrics. This analysis 

focuses on reporting descriptive categories or themes, including illustrations of 

the evidence that supports these categories. 

 

 

A major source of uncertainty in the research findings could be in the method 

used to collect data, the Internet, which offered limited academic sources of 

information for a detailed literature review. Regardless of its focus, qualitative 

research is concerned with the interpretation of subjective meanings, the 

description of social context, and the elevation of lay knowledge (Fossey, 

Harvey, McDermott, and Davidson, 2002). The reviewed literature, however, is 

based on available scholarly works. Still, its focus may lack up-to-date findings 

that would have emerged from direct interviews with multimedia journalists and 

editors. Qualitative researchers stress the socially constructed nature of reality, 

the intimate relationship between the researcher and what is studied, and the 

situational constraints that shape inquiry (Denzin and Lincoln, 2005). The 

research’s plausible limitations are evidence of the difficulty of collecting 
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information solely online with limited resources (no access to the library, limited 

data, or Internet connectivity), particularly because of the nationwide lockdown, 

which predated this study and restricted public movement to curb the 

transmission of the COVID-19 pandemic. This proved to be labour-intensive 

and time-consuming. 

 

Given that not all newsrooms in South Africa have adapted to multimedia 

journalism, a segmented exploratory approach is required when conducting the 

next study in this field, which will focus solely on SABC News (digital portal) and 

News24’s use of multimedia to optimise the efficacy of digital storytelling. 

Further data collection would be required to determine precisely how media 

corporations across the world have now moved to convergence journalism, 

which grew out of multimedia content, in which news corporations are 

collaborating not only in content sharing but also in broadcasting, publishing, 

and production platforms, and why South Africa should follow suit. 

 

Examination of the qualitative methodological literature shows that there appear 

to be conflicting opinions and unresolved issues regarding the nature and 

process of grounded theory. Therefore, researchers proposing to utilise this 

method would be wise to consider these conflicting opinions. Thomas (2006) 

identifies four key issues: sampling, creativity and reflexivity, the use of 

literature, and precision within grounded theory. The notions of "theory," 

"ground," and "discovery" in grounded theory procedures constrain and distort 

qualitative inquiry, and what ultimately materialises following grounded theory 

procedures is less like discovery and more akin to invention.  

 

Hallberg (2006) identifies the "core category" of grounded theory as the 

constant comparative method but notes that the method has been modified by 

the era within which it exists and by new ideas encountered in the world of 

inquiry. Noble and Mitchell (2016) describe grounded theory as a research 

method concerned with generating theory grounded in data but acknowledges 

that theoretical preconceptions can be difficult to avoid in practice. Overall, the 

study suggests that while grounded theory can be a useful research method, 

researchers should be aware of its limitations and potential biases. 
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9.  RECOMMENDATIONS FOR FUTURE RESEARCH 

 

As multimedia content surges through the news landscape, its impact on how 

society consumes and comprehends information remains a dynamic and 

multifaceted question. Hereunder are key research recommendations, drawing 

from the rich tapestry of insights presented earlier. By exploring the realms of 

effectiveness, ethics, technological advancements, and ongoing 

considerations, these recommendations pave the way for a future where 

multimedia journalism thrives, informing, engaging, and empowering audiences 

with greater clarity and responsibility. Future studies should focus on the 

execution of multimedia techniques in newsrooms, emphasising the need for 

responsible and ethical use.  

 

Investigating the impact of emerging technologies on multimedia journalism, 

such as Artificial Intelligence (AI) and deep-fakes, can contribute valuable 

insights. Exploring the role of multimedia in addressing misinformation 

challenges is crucial for the evolving digital journalism landscape. To contribute 

effectively to the field of multimedia journalism research, studies should delve 

into the dynamics of audience engagement with multimedia content. 

Understanding audience preferences, cognitive responses, and the role of 

social media in amplifying multimedia stories can guide journalists and news 

organisations in optimising their content. Longitudinal studies tracking the 

evolution of multimedia journalism practices over time can provide a nuanced 

understanding of its impact and effectiveness. The following are the 

researcher’s specific recommendations for future research: 

 

�x Investigate the long-term impact of multimedia journalism on news 

consumption and audience engagement beyond the initial stages of the 

COVID-19 pandemic. This could involve longitudinal studies to track 

changes in preferences and trends. 

�x Compare how news outlets in South Africa and other countries used 

multimedia content during the COVID-19 pandemic and beyond. This 

can identify best practices and highlight regional differences. 
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�x Analyse the effectiveness of different multimedia formats 

(e.g., video, infographics, and interactive elements) in engaging 

audiences and conveying information in various news contexts.  

�x Develop metrics and methodologies to measure the effectiveness of 

multimedia journalism in achieving specific goals, such as 

informing, engaging, or influencing audiences. 

�x Examine strategies and best practices for journalists and media outlets 

to use multimedia responsibly and minimise the spread of misinformation 

and disinformation.  

�x Investigate the ethical implications of using personal data in multimedia 

journalism and develop responsible data collection and use guidelines. 

�x Analyse how multimedia content portrays different groups and 

individuals, ensuring fair and inclusive representation in news stories. 

�x Explore how algorithms used to recommend and distribute multimedia 

content can introduce bias and investigate strategies to mitigate these 

biases. 

�x Explore the potential of Artificial Intelligence (AI), Blockchain, and other 

emerging technologies in multimedia journalism, examining both 

opportunities and challenges. 

�x Investigate the use of data visualisation and data-driven storytelling 

techniques in multimedia journalism to improve clarity and engagement. 

�x Analyse the potential and limitations of Virtual Reality (VR) / Augmented 

Reality (AR) technologies in enhancing storytelling and audience 

experience in news reportage. 

�x Explore opportunities for collaboration between news 

outlets, technology companies, and civil society organisations to foster 

innovation in multimedia journalism. 

�x Train journalists in the effective use of multimedia tools and storytelling 

techniques. 

�x Promote media literacy initiatives to help audiences critically evaluate 

and engage with multimedia content. 

�x Analyse the cost-effectiveness of different multimedia approaches for 

news organisations, considering both production and audience reach. 
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These recommendations offer a starting point for further research on 

multimedia journalism. By exploring these areas and others, researchers can 

contribute to a better understanding of this evolving field's impact, potential, and 

challenges. 
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